
 

 

DEENBANDHU CHHOTU RAM UNIVERSITY OF SCEINCE & TECHNOLOGY, MURTHAL 

SONEPAT 

SCHEME OF STUDIES & EXAMINATIONS 

MBA 2nd YEAR (SEMESTER – III) 
Choice Based Credit System (Scheme of Studies & Examination w.e.f. 2019-20) 

Type 
of 
Paper 

Paper Code Title of Paper Periods Credit External 
Marks 

Internal 
Assessme
nt 

Practica
l 
Marks 

Total 
Mark
s 

Duratio
n of 
Exam 

L T P 

DSC MBA-201-
C 

Quantitative Techniques 4 - - 4 75 25 - 100 3 hours 

DSC MBA-203-
C 

Corporate Strategy 4 - - 4 75 25 - 100 3 hours 

SEEC MBA-205-
C 

Summer Internship 
Report# 

- - - 2 50 - - 50  

DSE  Specialization I-Elective I 4 - - 4 75 25 - 100 3 hours 

DSE  Specialization I-Elective II 4 - - 4 75 25 - 100 3 hours 

DSE  Specialization II-Elective I 4 - - 4 75 25 - 100 3 hours 

DSE  Specialization II-Elective II 4 - - 4 75 25 - 100 3 hours 

      26    650  

Note: 

During 3rd and 4th semesters, dual specialization will be available to students and they can opt 
for any two specializations out of Marketing Management, Financial Management, International 
Business Management, Human Resources Management, Operations Management, Management 
information system and Public Policy Management. However, combination of specializations 
once opted in the 3rd semester will not be changed in 4th semesters under any condition. 

# Summer Internship Report will be evaluated by an external examiner(s) appointed by 

Controller of Examinations on the recommendation of Board of Postgraduate Studies and 

Research. 

 

INTERNSHIP 
SUMMER Immediately after the completion of the second semester examination, the students shall proceed for their 

Summer Internship of 4-6 week duration. The Summer Internship Report (SIR) prepared after the completion of Summer 

Internship shall be assessed in the third semester as a compulsory paper 

SPECIALIZATION 

Discipline Specific Elective for 3rdSemester 

FINANCIALMANAGEMENT 
Type of 
Paper 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE FM-01-C Indian Financial 
Systemand Financial 
Market 

4 - - 4 75 25 - 100 
3hours 

DSE FM-02-C Managing Banks 
andFinancialInstituti
ons 

4 - - 4 75 25 - 100 
3hours 



 

 

DSE FM-03-C Financial Markets 
andServices 

4 - - 4 75 25 - 100 3hours 

DSE FM-04-C Taxation 4 - - 4 75 25 - 100 3hours 

DSE FM-05-C BehavioralFinance 4 - - 4 75 25 - 100 3hours 

 

MARKETINGMANAGEMENT 

Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE MM-01-C ServicesMarketing 4 - - 4 75 25 - 100 3hours 

DSE MM-02-C ConsumerBehavior 4 - - 4 75 25 - 100 3hours 

DSE MM-03-C RetailManagement 4 - - 4 75 25 - 100 3hours 

DSE MM-04-C CustomerRelationship
Management 

4 - - 4 75 25 - 100 3hours 

DSE MM-05-C DigitalandSocialMedia
Marketing 

4 - - 4 75 25 - 100 3hours 

 

HUMANRESOURCEMANAGEMENT 
Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE HRM-01-C OrganizationalChangeand 
Development 

4 - - 4 75 25 - 100 3hours 

DSE HRM-02-C CompensationandBenefits
Management 

4 - - 4 75 25 - 100 3hours 

DSE HRM-03-C HumanResourceMetricsa
nd Analytics 

4 - - 4 75 25 - 100 3hours 

DSE HRM-04-C ManpowerPlanning, 
RecruitmentandSelection 

4 - - 4 75 25 - 100 3hours 

DSE HRM-05-C Strategic Human 
ResourceManagement 

4 - - 4 75 25 - 100 3hours 

 

INTERNATIONALBUSINESSMANAGEMENT 

Type 
ofPap
er 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE IB-01-C ForeignExchange
Management 

4 - - 4 75 25 - 100 3hours 

DSE IB-02-C 
ExportImportManagementa
nd Documentation 

4 - - 4 75 25 - 100 
3hours 

DSE IB-03-C RegionalEconomicBlocks 4 - - 4 75 25 - 100 3hours 

DSE IB-04-C International 
BusinessEnvironment 

4 - - 4 75 25 - 100 3hours 

DSE IB-05-C International 
LogisticsManagement 

4 - - 4 75 25 - 100 3hours 



 

 

MANAGEMENTINFORMATIONSYSTEM 
Type of 
Paper 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE IT-01-C DatabaseManagement
System* 

3 - 2 4 50 25 25 100 3hours 

DSE IT-02-C TechnologyManagement 3 - 2 4 75 25 - 100 3hours 

DSE IT-03-C 
E-
GovernanceandFra
meworkofICT 

4 - - 4 75 25 - 100 
3hours 

DSE IT-04-C Managing 
SoftwareProjects 

3 - 2 4 50 25 25 100 3hours 

DSE IT-05-C Data Analysis using 
Exceland SPSS* 

3 - 2 4 50 25 25 100 3hours 

 

OPERATIONSMANAGEMENT 

Type of 
Paper 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE OM-01-C ProjectManagement 4 - - 4 75 25 - 100 3hours 

DSE OM-02-C QualityToolkitfor 
Managers 

4 - - 4 75 25 - 100 3hours 

DSE OM-03-C Supply Chain and 
LogisticsManagement 

4 - - 4 75 25 - 100 3hours 

DSE OM-04-C Service 
OperationsManag
ement 

4 - - 4 75 25 - 100 3hours 

DSE OM-05-C R&DManagement 4 - - 4 75 25 - 100 3hours 

 

PUBLICPOLICYMANAGEMENT 
Type of 
Paper 

Paper
Code 

TitleofPaper Periods Credit External
Marks 

InternalAs
sessment 

Practical
Marks 

Total
Marks 

Duration
ofExam L T P 

DSE PPM-01-C Legal 
InstitutionalDyna
mics 

4 - - 4 75 25 - 100 3hours 

DSE PPM-02-C DevelopmentEconomics 4 - - 4 75 25 - 100 3hours 

DSE PPM-03-C Data Analysis using 
Exceland SPSS* 

4 - - 4 75 25 - 100 3hours 

DSE PPM-04-C Public 
FinanceAdmini
stration 

4 - - 4 75 25 - 100 3hours 

DSE PPM-05-C Risk and 
DisasterManage
ment 

4 - - 4 75 25 - 100 3hours 

 

*  In addition to the internal Marks, practical shall be conducted by a panel consisting of one 

internal and oneexternal examiner. Internal examiner will be appointed by the Chairman of the 

Department and external examiner willbe appointed by the Controller of Examinations on the 
recommendation of the Board of Post Graduate Studies and Research. 

 



 

 

Quantitative Techniques 
MBA-201-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

TointroducestudentstoQuantitativetoolsandtechniquesandtoequipthemtomakeoptimalmanagerial

decisions. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1:

 Learnevolution,methodologyanditsroleinmanagerialdecision,linearprogrammingp

roblems.CO2:

 Solveoptimizationproblemsliketransportationandassignmentproblemmathematica

lly. 

CO3: Use network analysis techniques e.g. PERT and CPM and decision 

making analysis.CO4:

 Understandthegametheory,queuingtheory,simulationanditsapplicatio

ns. 

 

CourseContents: 

Unit-

I:OperationsResearch:Evolution,methodologyandroleinmanagerialdecisionmaking;Linearprogra

mming:Meaning, assumptions, advantages, scope and limitations; Formulation of problem and 

its solution by graphicaland simplex methods; special cases in simplex method: infeasibility, 

degeneracy, unboundedness and multipleoptimalsolutions;duality. 
 

Unit-II: Transportation problems including transshipment problems; Special cases in 

transportation problems:unbalanced problems, degeneracy, maximization objective and multiple 

optimal solutions; assignment 

problemsincludingtravelingsalesman’sproblem.Specialcasesinassignmentproblems:unbalancedpr

oblems,maximizationobjectiveandmultipleoptimal solutions. 

 

Unit-III: PERT/CPM: Difference between PERT and CPM, network construction, calculating 

EST, EFT, LST, LFT andfloats,probabilityconsiderationsinPERT,time-costtrade-

off.Decisiontheory:decisionmakingunderuncertaintyand risk,Bayesiananalysis,decisiontrees. 

 

Unit-IV: Game theory, pure and mixed strategy games; principle of dominance; two person 

zero sum 

game;Queuingtheory:concept,assumptionsandapplications;analysisofqueuesystem,Poissondistri

butedarrivalsandexponentiallydistributedservicetimemodels(MM1andMMK);Simulation;meanin

g,process,advantages,limitations andapplications. 

 



 

 

RecommendedBooks: 

1. Vohra,N.D.;QuantitativeTechniquesinManagement;TMH.,NewDelhi. 
2. Sharma,J.K.,OperationsResearch:TheoryandApplications,MacmillanIndiaLtd,NewDelhi 
3. Anderson,SweenyandWilliams,“QuantitativeMethodsforBusiness”,Thomsonlearning 

 

ReferenceBooks: 

1. Paneerselvam,OperationsResearch,PrenticeHallofIndia,N.Delhi. 
2. Taha,OperationsResearch:AnIntroduction,PrenticeHallofIndia,N.Delhi. 

3. Kapoor,V.K.,OperationsResearch;SultanChand&Sons,NewDelhi. 
4. Kalavathy,OperationsResearch,VikasPublishingHouse,NewDelhi. 
5. Sharma,J.K.“OperationResearch”,MacmillanPublisher 
6. Anderson,SweenyandWilliams,“QuantitativeMethodsforBusiness”,ThomsonLearning 
7. Hillier,F.S.andLieberman,G.J.,“OperationsResearch”,TataMcGrawHill,NewDelhi. 
8. BarryRender,RalphStairandMichaelHanna,“QuantitativeAnalysis”,PearsonEducation,NewDelhi. 
9. FrederickHillierandGeraldLieberman,“OperationsResearch”,TataMcGrawHill,NewDelhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Corporate Strategy 
MBA-203-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The objective of the course is to develop a holistic perspective of an organization and to enable 

the students 

toanalysethestrategicsituationfacingtheorganization,toaccessstrategicoptionsavailabletotheorgani

zationandtoimplement thestrategic choicesmadebyit. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basics of strategic management, vision and mission in framing 

corporate strategy.CO2: Highlighttheenvironmentalanalysis 

framework,strategicchoicesand portfolioanalysis. 

CO3: Learn strategic implementation, corporate culture and 

organization structure.CO4: Tounderstand strategicevaluationand 

controltechniques. 
 

CourseContents: 

Unit-I: Introduction to Business Policy & Strategic Management: Definition, Concept, 

Objective and 

Significance,Thelevelsatwhichstrategyoperates,CharacteristicofStrategicManagement,AnOvervi

ew:StrategicManagement Process, Concept of Strategic Decision Making. Defining strategic 

intent: Vision, Mission, Businessdefinition, GoalsandObjectives. 
 

Unit-

II:EnvironmentAppraisal:Concept&EnvironmentalSector;PESTAnalysis,OrganizationalApprais

al:Concepts& Capability Factors; Porter’s Value Chain Model, Framework for developing 

Strategic Advantage, SWOT Analysisas a Tool for assessing Organizational Capabilities and 

Environment Opportunities, Type of Strategies: CorporateLevel (Concept of Grand Strategies), 

Business Level andFunctional Level.,Guidelines for Crafting 

SuccessfulBusinessStrategies.StrategyAnalysisandChoice:CorporateLevelStrategyAnalysis:BC

GMatrix&GE9cellMatrix,Business Level Strategy Analysis: Life Cycle Analysis, Porter’s Five 

Forces of Industry Analysis, Concept of StrategicDecision Making, SubjectiveFactorsin 

StrategicChoiceandProcess ofStrategicChoice. 
 

Unit-III: Strategy Implementation: Interrelation Between Strategy Formulation and 

Implementation, Aspects ofStrategy Implementation, An overview of Project, Procedural 

Implementation, Resource Allocation, 

StructuralImplementation:Anoverviewof:StructuralConsideration,StructureforStrategies,Behavi

oralImplementation:Anoverview of: Leadership, Corporate Culture, Corporate Politics and Use 

of Power, Personal Values and BusinessEthics, Functional/OperationalImplementation:An 

overviewof:Functional Strategies. 



 

 

 

Unit-IV: Strategy Evaluation and Control: An Overview of Strategic Evaluation and Control, 

Strategic Control 

andOperationalControl,TechniquesforStrategicEvaluationandControl,RoleofOrganizationalSyst

emsinEvaluation,McKinsey’s7sFramework. 
 

RecommendedBooks: 
1. Kazmi,Azhar,“BusinessPolicyandStrategicManagement”,TMH,NewDelhi. 
2. Chandrasekharan:StrategicManagement,OxfordUniversityPress. 
3. AAThompsonJr.,AJStricklandIII,JEGamble,Crafting&ExecutingStrategy-TheQuestforCompetitiveAdvantage, 

Tata McGrawHill. 

ReferenceBooks: 
1. David,FredR.“StrategicManagement-ConceptandCases”,PearsonEducation,Delhi. 
2. Hitt,M.A.,IrelandR.D.andHosKissonR.D.,“StrategicManagementCompetitivenessandGlobalization”Thomson 

AsiaPvt. Ltd. 
3. PearceIIJA&RobinsonJr.,R.B.,“StrategicManagement-

StrategyFormulationandImplementation”,AITBSPublishers andDistributors,Delhi. 
4. SrivastavaR.M.“ManagementPolicyandStrategicManagement(Concepts,SkillsandPractices)”,HPH 
5. PeterF.Drucker,“ManaginginaTimeofGreatChange”,TrumanTalleyBooks/PlumePenguinGroup 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

SummerInternshipReport-I 
MBA-205-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

Course Outcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1:

 Developskillsandknowledgeastraineeforexperientiallearningduringcorporatee

xposure.CO2: Gain thereal lifeexposureofthecorporateworldas a partofthetraining. 
CO3: Knowtheactualworkingandchallengesintheorganizations. 
CO4: Relatethetheorywiththepracticesofthecorporateworldandexplorecareeropportunities. 

 

EverystudentofMBAshallberequiredtoundergoapracticaltraininginanindustrialorganizationapprov

edbytheInstituteasper their schemeofexamination. 

 

TheevaluationoftheReportwillbedoneasperschemeofexamination.Acandidateshallsubmither/hisS

ummerInternshipReportasprescribedinschemeofexamination.Incaseacandidate’sreportisrejectedo

rs/heisunableto complete it within the prescribed period for her/his category, s/he may be dealt 

as reappear in that paper andwillbedealt accordingly. 
 

The detailed guidelines for Summer Internship and the specific aspects and format of the Summer 
InternshipReportare available at annexure‘A’. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Indian Financial Systemand Financia lMarket 
FM-01-C 

 
L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The main objective of this course is to promote an in-depth understanding the fundamentals of 

financial marketand practice as well as to enhance users’ ability to apply such concepts to make 

better informed professionaldecisions. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the concepts of Indian financial system,resource allocation and 

capital formation.CO2: Illustratetheroleoffinancialintermediaries, clearing 

andsettlementprocess. 

CO3: Gain insights about investment 

institutions.CO4:

 Describevariousmeasurestoprotectinvest

ors. 
 

CourseContents: 

Unit-I: Introduction: elements of Indian financial system, Capital market segments, participants 

and 

functions.RegulatoryframeworkofcapitalmarketinIndia.Roleofcapitalmarketinresourceallocationa

ndcapitalformation.An overviewofvarious capital market instruments availableinIndia. 

 

Unit-II: Financial Intermediaries framework in capital market: Primary market intermediaries-

merchant bankers,underwriters and bankers to issue, secondary market intermediaries-stock 

brokers and sub brokers and 

theirregistration,registrationoftradingandclearingmembers,clearingandsettlementprocessoftransa

ctionsandfundsettlementinsecondarymarket. 

 

Unit-

IIICapitalMarketinvestmentinstitutions:Role,objectivesandimportanceofIndustrialdevelopmentfi

nancialinstitutions, Mutual fund, Pension fund, Insurance companies & venture capital fund in 

economic development ofIndian economy. 

 

Unit-IV: Investor Protection Fund: objectives and grievance redressal mechanism under IPF, 

Investor protectionand education fund- objectives and important provisions, Securities appellate 

tribunal- procedures, obligations ofbankingcompanies andfinancialinstitutions 

undertheprevention ofmoney launderingact,2002. 

 



 

 

RecommendedBooks: 

1. B.VPathak,IndianFinancialSystem,PearsonEducation. 
2. E-GordonandNatarajan,“CapitalMarketinIndia”,HimalayaPublishingHouse,NewDelhi. 
3. Aggarwal,Sanjiv,“GuidetoIndiancapitalMarket”¸BharathLawHouse,Delhi 

 

ReferenceBooks: 

1. Shekar,K.“GuidetoSEBICapitalIssuesDebentureListing“ 
2. MachiRaju,H.R.“IndianFinancialSystem”,VikasPublishingHouse. 
3. V.L.Iyer,“SEBIPracticalManual”TaxmanAlliedServices 

4. NCFM(CapitalMarketDealersmoduleworkbook)www.nseindia.com 
5. IndianSecuritiesMarketbyNSEILPublication 

 

Note: 

Examinerwillseteightquestionsinall,selectingtwoquestionsfromeachunit.Studentswillattemptfivequestionsin all selecting 

onequestionfromeachunit. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.nseindia.com/


 

 

Managing Banks and Financial Institutions 
FM-02-C 

 
L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

ThiscoursewillhelpstudentsindevelopingunderstandingaboutIndianbankingandfinancialsystem.St

udentswillgain knowledge about various financial institutions including regulatory institutions. 

They will also become awareaboutvarious statutoryguidelines relatedtobanking and financial 

sector. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basics of financial system and financial market 

regulators.CO2:

 Describethenatureandworkingofvariousfinancialandbankinginstit

utions. 

CO3: Know about framework of the Indian banking system and liquidity 

management.CO4: Illustratenon-bankingfinancialinstitutionsand 

creditratingagencies. 

 

CourseContents: 

UnitI:FinancialSystem:Introduction,ComponentsofIndianFinancialSystem,NatureandRoleofFin

ancialSystem,& Economic Development, Financial Sector Reforms; Financial Market 

Regulators: RBI, SEBI, NABARD, IRDA, andPFRDA. 

 

Unit II: Development Financial Institutions: IFCI, ICICI, IDBI, SIDBI, EXIM Bank, State 

Development Banks, 

StateFinancialCorporations;BankingInstitutions:CommercialBanks,RegionalRuralBanks,andCo

operativeBanks,rolebankingineconomic development;Differential Banking License. 

 

Unit III: Indian Banking System: An introduction of Banking Operations in India, Role and 

Importance of CIBIL forbanks, CAMEL approach and disclosure requirement for bank’s 

financial health; Liquidity Management: Sources ofliquidityrisk, keyprinciples forliquidity 

management, Baselnorms andIndian bankingsector. 
 

Unit IV: Non-Banking Financial Institutions and other Institutions– Introduction, History, 

function and scope, Roleof NBFCs in economic development, Guidelines on fair practices code 

for NBFCs; Credit Rating: 

Introduction,RegulatoryFramework,CreditRatingAgencies;AnIntroductiontoMerchantBanking,

AssetManagementCompanies andDepositories. 
 



 

 

RecommendedBooks: 

1. Fabozzi,FrankJ.“FoundationsofFinancialMarketsandInstitutions”,PrenticeHall,NewDelhi. 
2. Bhole,L.M.,“ManagementofFinancialInstitutions”,TMH,NewDelhi. 
3. S.ScottMacDonald&TimothyW.Koch,ManagementofBanking,CengageLearningIndiaPvtLtd. 
4. Kohn,Meir“FinancialInstitutionsandMarkets”,TataMcGrawHill. 
5. Khan,M.Y.,IndianFinancialSystem,TMH,NewDelhi. 

 

ReferenceBooks: 

1. Fabozzi;Modigliani,“CapitalMarketsInstitutionsandInstruments”,PHI. 
2. Mishkim,Frederics,Eakins,Stanley,G.,“FinancialMarketsInstitutions”.PrenticeHall. 
3. Yeager,FredC.&Seitz,NailE.,“FinancialInstitutionsManagement:textandcases”,EnglewoodCliffs,NJ,PHI. 

 

Note: 

Examinerwillseteightquestionsinall,selectingtwoquestionsfromeachunit.Studentswillattemptfiveq

uestionsin all selecting onequestionfromeachunit. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

FinancialMarkets andServices 

FM-03-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

ThiscoursewillhelpstudentsindevelopingunderstandingaboutIndianbankingandfinancialsystem.St

udentswillgain knowledge about various financial institutions including regulatory institutions. 

They will also become awareaboutvarious statutoryguidelines relatedtobanking and financial 

sector. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basics of financial system and financial market 

regulators.CO2:

 Describethenatureandworkingofvariousfinancialandbankinginstit

utions. 

CO3: Know about framework of the Indian banking system and liquidity 

management.CO4: Illustratenon-bankingfinancialinstitutionsand 

creditratingagencies. 

 

CourseContents: 

UnitI:FinancialSystem:Introduction,ComponentsofIndianFinancialSystem,NatureandRoleofFin

ancialSystem,& Economic Development, Financial Sector Reforms; Financial Market 

Regulators: RBI, SEBI, NABARD, IRDA, andPFRDA. 

 

Unit II: Development Financial Institutions: IFCI, ICICI, IDBI, SIDBI, EXIM Bank, State 

Development Banks, 

StateFinancialCorporations;BankingInstitutions:CommercialBanks,RegionalRuralBanks,andCo

operativeBanks,rolebankingineconomic development;Differential Banking License. 

 

Unit III: Indian Banking System: An introduction of Banking Operations in India, Role and 

Importance of CIBIL forbanks, CAMEL approach and disclosure requirement for bank’s 

financial health; Liquidity Management: Sources ofliquidityrisk, keyprinciples forliquidity 

management, Baselnorms andIndian bankingsector. 
 

Unit IV: Non-Banking Financial Institutions and other Institutions– Introduction, History, 

function and scope, Roleof NBFCs in economic development, Guidelines on fair practices code 

for NBFCs; Credit Rating: 

Introduction,RegulatoryFramework,CreditRatingAgencies;AnIntroductiontoMerchantBanking,

AssetManagementCompanies andDepositories. 
 



 

 

RecommendedBooks: 

6. Fabozzi,FrankJ.“FoundationsofFinancialMarketsandInstitutions”,PrenticeHall,NewDelhi. 
7. Bhole,L.M.,“ManagementofFinancialInstitutions”,TMH,NewDelhi. 
8. S.ScottMacDonald&TimothyW.Koch,ManagementofBanking,CengageLearningIndiaPvtLtd. 
9. Kohn,Meir“FinancialInstitutionsandMarkets”,TataMcGrawHill. 
10. Khan,M.Y.,IndianFinancialSystem,TMH,NewDelhi. 

 

ReferenceBooks: 

4. Fabozzi;Modigliani,“CapitalMarketsInstitutionsandInstruments”,PHI. 
5. Mishkim,Frederics,Eakins,Stanley,G.,“FinancialMarketsInstitutions”.PrenticeHall. 
6. Yeager,FredC.&Seitz,NailE.,“FinancialInstitutionsManagement:textandcases”,EnglewoodCliffs,NJ,PHI. 

 

Note: 

Examinerwillseteightquestionsinall,selectingtwoquestionsfromeachunit.Studentswillattemptfiveq

uestionsin all selecting onequestionfromeachunit. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

FinancialMarkets andServices 

FM-03-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theaimofthiscourseistofamiliarizethestudentswithfinancialmarkets&servicesanditsapplicationsin

managerialdecisionmaking. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Illustrate the concepts of Indian financial system,resource allocation and 

capital formation.CO2: Understandtheroleoffinancialintermediaries, 

clearingandsettlementprocess. 

CO3: Describethe concepts of mutual fund and insurance for 

investors.CO4: Elaboratetheconceptsofcreditratingagencies 

andleasing. 
 

CourseContents: 

Unit-I: Introduction: elements of Indian financial system, Capital market segments, participants 

and 

functions.RegulatoryframeworkofcapitalmarketinIndia.Roleofcapitalmarketinresourceallocationa

ndcapitalformation.An overviewofvarious capital market instruments availableinIndia. 
 

Unit-II: Financial Intermediaries framework in capital market: Primary market intermediaries-

merchant bankers,underwriters and bankers to issue, secondary market intermediaries-stock 

brokers and sub brokers and 

theirregistration,registrationoftradingandclearingmembers,clearingandsettlementprocessoftransac

tionsandfundsettlementinsecondarymarket. 
 

Unit-III:FinancialServices-Meaning,importanceandscope.Mutualfunds-

Concept,Sponsors,Trustees,AMCs,andcustodians,classificationsofmutualfundschemes,NAVandi

tsimportance,factorsaffectingthegrowthofmutualfund in India. Insurance- meaning, need, 

principles of insurance, types of insurance, re-insurance, underwriting,factors affecting 

thegrowthoflifeinsuranceand general insuranceinIndia. 

 

Unit-IV:Creditrating-

objectivesandimportance,Indianandinternationalcreditratingagencieswiththeirrelevance, factors 

affecting the credit rating of an economy, sector and company and its procedure. Leasing-

concept, types, importance, factorsaffectingleasev/sbuy decision andtaxaspects. 

 

RecommendedBooks: 
1. B.VPathak,IndianFinancialSystem,PearsonEducation. 



 

 

2. Khan,M.Y,“FinancialServices”,TataMcGrawHill,NewDelhi. 
3. Bansal,L.K.“MerchantBanking&FinancialServices”,UnistarPublicationPvt.Limited. 
4. RamaGopal,C.,ManagementofFinancialServices,“VikasPublishingHousePVTLTD,Noida. 
5. E-GordonandNatarajan,“CapitalMarketinIndia”,HimalayaPublishingHouse,NewDelhi. 

 
ReferenceBooks: 
1. Bhole,L.M“FinancialInstitutionsandMarkets”,TataMcGrawHill,NewDelhi. 
2. Gorden,E&Natarajan,K,“FinancialServices”,HimalayaPublishingHouse,NewDelhi 
3. MachiRaju,H.R.“IndianFinancialSystem”,VikasPublishingHouse 
4. Mohan,N.“MerchantBankingandFinancialServices”,ExcelBooks,NewDelhi. 
5. ResourcesfromSEBIandRBIwebsites. 

 

Note: 

Examinerwillseteightquestionsinall,selectingtwoquestionsfromeachunit.Studentswillattemptfiveq
uestionsin all selecting onequestionfromeachunit. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Taxation 
FM-04-C 

 
L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The basic objective of this course is to provide an in-depth insight into the concept of 

Taxation, tax planning andtoequipthestudentswith a reasonableknowledgeoftax 

planningdevices. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Gainknowledgeaboutbasicconceptsofincometax,residentialstatusandheadsofincome. 
CO2:

 Understandtheconceptsofresidentialstatus&taxliability,totalincomeandincomefromsalar

yandhouseproperty. 

CO3:

 Learnaboutincomefrombusiness&profession,incomefromcapitalgains,andincomefromot

hersources. 

CO4:

 KnowaboutdeductionsunderchapterVIA,taxationofcompanies,TDS,internationaltaxation

anddoubletaxation avoidanceagreements. 

 

CourseContents: 

Unit-I:BasicConcepts–

SourcesofTaxLaws,Act&Rules,AdministrativeInstructionsissuedbyCBDT,AnnualFinanceActs.In

troductory:Definitions,Residentialstatus,HeadsofIncome,ComputationofTaxableIncome. 

 

Unit-II: Taxation of Companies: Residential Status & Tax Liability, Scope of total income, 

concept of PermanentEstablishment, Business Connection in India, taxability of BPO units. 

Income from Salary – Scope, allowances andperquisites, deductions 

fromsalary.IncomefromHouseProperty –Coverageand deductions. 

 

Unit-III: Income from Business & Profession – Express allowances and disallowances, tax 

incentives on R&Dexpenses, Depreciation allowance, method of accounting. Income from 

Capital Gains – Concept of Capital Assetand Transfer, short term and long term capital assets, 

exemptions. Income from Other Sources. Set off and carryforward oflosses,Tax planning. 
 

Unit-IV: Deductions Under Chapter VIA - incentives to infrastructure sector, hotels, etc. 

Taxation of companies –

MAT,calculationofbookprofits,creditforMATAssessmentofIncomeincludingreassessment,appeal

s,rectificationandrevisions,ITAT.TaxDeductionatSource,InternationalTaxation,TransferPricing,

DoubleTaxationAvoidanceAgreements. 
 



 

 

RecommendedBooks: 

1. SinghaniaV.K.andSinghania,Kapil,DirectTaxesLaw&Practice,TaxmannPublications 

2. H.C.Mehrotra&Dr.S.P.Goyal,IncomeTaxLaw&Practice,SahityaBhawanAgra 

3. BhagwatiPrasad,DirectTaxesLaw&Practice,WishwaPrakashan 

4. V.S.Datey,.ServiceTaxandVAT,TaxmanPublication 
 

ReferenceBooks: 

5. AhujaGirishK.andGupta,Ravi,DirectTaxesReadyReckoner(withtaxplanning),BharatLawHousePvt.Ltd.,Delhi. 
6. MehrotraH.C.,PracticalProblemsinIncomeTax,SahityaBhawanPublications. 
7. SrinivasE.A.,HandbookofCorporateTaxPlanning,TMH,NewDelhi. 
8. IncomeTaxAct-PocketEdition,TaxmannPublications,NewDelhi. 
9. B.B.LaL,Direct TaxLaw&Practice,KonarkPublication,Delhi 

 

Note: 

Examinerwillseteightquestionsinall,selectingtwoquestionsfromeachunit.Studentswillattemptfiveq

uestionsin all selecting onequestionfromeachunit. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

BehavioralFinance 
FM-05-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthispaperistointroducethestudentstotheroleofhumanbehaviorinfinancialdecisionma

king.Thiswillenablethemtounderstandsomepsychologicalbiases which leadtovarious anomalies. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Buildastrongfoundationofbehavioralfinance. 
CO2: Understandvariousbehavioralbiasesforbetterinvestmentdecision-making. 

CO3: Describedecision-makingframeworkunderrisk,stockmarketbubblesandcrashes. 

CO4:

 Knowtheimplicationsofheuristicsandbiasesfordecisionmakingandinvestmentstrategiesof

well-known valueinvestors. 
 

CourseContents: 

Unit-

I:Classicalfinanceandbehavioralfinance,Foundationsofrationalfinance:modernportfoliotheory,cap

italassetpricingmodel, efficientmarkethypothesis and challengestorationalfinance. 

 

Unit-

II:Introductiontobehavioralbiases:heuristicdrivenbiases(overconfidence,optimism,representative

ness,availability,anchoring)andframedependentbases(lossaversion,narrowframing,disposition 

effect). 
 

Unit-III:Frameworkofdecisionmakingunderrisk,Realworldapplicationsinfinance-

realworldapplicationstopublicpolicy.Stockmarketbubblesand 

crashes:Stockmarketcrashof1987;Realestatecrash of2008. 

 

Unit-IV: Portrait of an individual investor; Implications of heuristics and biases for decision 

making; Behavioralportfolio theory; Guidelines for overcoming behavioral biases. Value 

Investing; Strategies of well known valueinvestors (BenjaminGrahamandWarrenBuffet). 
 

RecommendedBooks: 

1. PrasannaChandra-BehavioralFinance,McGrawHillEducation,NewDelhi. 
2. Forbes-BehavioralFinance,WileyIndia. 

Referencebooks: 

1. Ackert,Deaves-BehavioralFinance:Psychology,Decision-Making,andMarkets,CengageLearning. 
2. Shleifer,Andrei-InefficientMarkets:AnIntroductiontoBehavioralFinance.OxfordUniversityPress. 
3. Bisen,Pandey-LearningBehavioralFinance,ExcelBooks. 

 



 

 

InvestmentAnalysisandPortfolioManagement 
FM-06-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Thebasicobjectiveofthecourseistoacquaintthestudentstotheinvestmentdecisionsrelatedtofinancial

assets,the risks and the returns involved, to make them aware about the functioning of securities 

market alongside thetheories andconcepts involvedinportfoliomanagement. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basics of investment management and regulatory framework in 

financial market.CO2: Learnaboutriskmanagementandvaluation ofdebt andequity. 

CO3: Analyse securities on the basis of fundamental, industry, company and 

technical analysis.CO4:

 Describetheories,formulationandperformanceevaluation&revisionofportfoli

o. 
 

CourseContents: 

Unit-I: Investment- Concept, objectives and process of investment management, financial and 

non-financial formsof investment, various investment avenues, sources of investment 

information, financial market and 

InvestmentInstruments,servicesofintermediariesininvestmentmanagement,regulatoryframeworki

nfinancialmarket. 

 

Unit-

II:Analysisofrisk&return,conceptoftotalrisk,factorscontributingtototalrisk,systematicandunsyste

maticrisk, default risk, interest rate risk, market risk, management risk, purchasing power risk. 

Valuation of debtinstruments- methods of valuation, risk management in debt market. Valuation 

of equity- methods of valuationincludingCAPM andtheir relevance. 
 

Unit-III: Fundamental analysis: concept & significance of economic analysis, industry analysis: 

introduction, needfor industry analysis, alternative classification of industry, industry life cycle 

analysis, economic factors & industryanalysis,Companyanalysis-

natureandstyleofmanagement,keyroleoffinancialanalysis,ratioanalysis.TechnicalAnalysis: line 

chart, bar chart, points and figures chart, candlestick chart, reversal patterns, continuation 

patterns,Dowtheory,Elliott wavetheory. 
 

Unit-IV: Portfolio theory- Efficient Market hypothesis (EMH), Random walk theory, 

Markowitz 

diversificationmodel,Sharpesingleindexmodel,Arbitragepricingtheory.Portfoliobuildingprocess,t

oolsusedbyvalueinvestors,Portfolio performance evaluation- Sharpe’s and Treynor’s portfolio 

performance evaluation, Portfolio revision-Activeandpassivestrategies&formula plansin 

portfolio revision. 



 

 

 

RecommendedBooks: 

1. M.Ranganatham,andR.Madhumathi,“SecurityAnalysisandPortfolioManagement”PearsonEd. 

2. Fischer,DonaldE.andJordan,RonaldJ.,“SecurityAnalysisandPortfolioManagement”, PearsonEducation. 
3. Punithavathy,Pandian.“SecurityAnalysisandPortfolioManagement’,VikasPub.House,NewDelhi. 

 

ReferenceBooks” 

1. Chandra,Prasanna,“InvestmentAnalysisandPortfolioManagement”,TMH 
2. Alexander,Sharpe,Bailley,“FundamentalsofInvestment”,PHI,NewDelhi 
3. Bhalla,VK,“InvestmentManagement:SecurityAnalysisandPortfolioManagement”,SultanChand,NewDelhi. 
4. Reilley&Brown,“InvestmentAnalysis&PortfolioManagement”,ThomsonLearning 
5. Fuller,RussellJ&Farrell,JamesL.“ModernInvestment&SecurityAnalysis”.McGrawHill,NewYork. 
6. Alexander,JordanJ&Bailey,JeffreyV.“InvestmentAnalysis&PortfolioManagement”,DrydenPress,Thomson 

Learning, Bombay. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

FinancialDerivatives 
FM-07-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

TheObjectiveofthiscourseistogiveindepthknowledgeofriskmanagementusingfinancialderivativeinstrument

s. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Gettheknowledgeaboutbasicconceptsoffinancialderivatives. 
CO2:

 Learnforwardandfuturecontractsalongwithfuturepricingthe

ories.CO3: Understand optionsbasicsandoptionsvaluation. 

CO4: Describeoptionpricingandswapsmarket. 
 

CourseContents: 

Unit-I: Introduction to financial derivatives, Meaning and features of financial Derivatives, 

Need for derivatives,History of derivatives markets, Uses of derivative markets, Types of 

financial derivatives – Forwards, Futures,Options,Swaps.Critiquesofderivatives,Myths 

aboutderivatives andEvolution ofderivatives inIndia. 
 

Unit-II: Concept of forward contracts, Features of forward contracts, Classification of forward 

contracts 

andDifferencesbetweenforwardsandfutures.FinancialFutureContracts:Typesoffinancialfuturecont

racts,EvolutionoffuturesmarketsinIndia,Tradersinfuturemarket,functionsoffuturemarket,Futurem

arkettradingmechanism.MeaningoffuturePricing,Theoriesoffuturespricing(Thecostofcarryapproa

chandtheexpectationapproach). 
 

Unit-III: Options Market – Concept of options, Brief history of options, Distinctions between 

futures and 

Optionscontracts.Typesofoptionscontracts:Calloptions,Putoptions,AmericanoptionsandEuropean

options,Exchangetradedand OTC-traded options.Optionsvaluation:IntrinsicValueand 

Timevalueoftheoptions. 

 

Unit-IV: Options Pricing – Factors Affecting Options pricing – Pricing Models – Introduction 

to Binominal optionpricingmodel,BlackScholesoptionpricingmodel.Swapsmarket–

Concept,Theevolutionofswapmarket,Featuresofswaps.MajorTypesoffinancialswaps:Interestrates

wapsanditsfeatures,Typesofinterestrateswaps,Currencyswap-Typesofcurrencyswaps. 
 

RecommendedBooks 

1. Gupta,S.L.“FinancialDerivatives:Theory,problemsandcases”,PHI,NewDelhi 
2. Madhumathi,R.&Ranganatham:DerivativesandRiskManagement,OxfordUniversityPress. 



 

 

 

ReferenceBooks 
1. DavidThomas.W&DubofskyMiller.Jr.,“DerivativesValuationandRiskManagement”,OxfordUniversity,Indian 

Edition. 
2. N.D.Vohra&B.R.Baghi,“FuturesandOptions”,TataMcGraw-HillPublishingCompanyLtd. 
3. RedHead,“FinancialDerivatives:AnIntroductiontoFutures,Forward,Options”PrenticeHallofIndia. 
4. Kolb,W.RobertandOverdahl,A.James,“FinancialDerivatives”,JohnWiley&Sonspublication. 
5. Kolb,W.Robert,“FuturesMarkets”PHI,NewDelhi 
6. SunilK.Parameswaran,“FuturesMarkets:TheoryandPractice”Tata-McGraw-HillPublishingCompanyLtd. 
7. D.C.Parwari,“FinancialFuturesandOptions”,JaicoPublishingHouse. 
8. HullC.John,“IntroductiontoOptions,FuturesandOtherDerivatives”,PHI,NewDelhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ProjectAppraisalandFinanceValuation 

FM-08-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Thebasicobjectiveofthecourseistofamiliarizethestudentstothelong-term investment decision 

sandrisks related facts, so thatthey canawareaboutformulationand implementation ofproject. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Learnaboutbasicsofcapitalinvestment,generation&screeningofprojectideas. 

CO2: Understand the project appraisal criteria and evaluation techniques of 

capital budgeting.CO3:Describeproject risk analysisandfinancingofprojects. 
CO4: Illustratesocialcostbenefitanalysis,projectmanagementandvariousaspects. 
 

CourseContents: 

Unit-I: Capital Investment- need, types, phases and issues in investment decision, Generation 

and Screening ofProjectIdeas-

corporateappraisal,monitoringtheenvironmentandidentifyinginvestmentopportunities,scoutingth

eproject ideasandprojectrating. 
 

Unit-II: Financial Estimates and Investment Appraisal Criteria- Estimation of investment, 

revenue and productioncost, workingcapital requirement, Evaluationtechniquesofcapital 

budgeting. 

 

Unit-III: Project Risk Analysis- types of Risk, Risk adjusted discount rate method, certainty 

equivalent method,sensitivity analysis, decision tree analysis. Weighted average cost of capital 

(WACC) and its relevance in financialdecision making, financing ofprojects. 

 

Unit-IV: Social Cost Benefit Analysis (SCBA), Project Management and Review- Forms of 

project organisation,projectplanningandcontrol,humanaspectofprojectmanagement,pre-

requisiteforsuccessfulprojectimplementation, controlofin-progress projects, 

administrativeaspectofcapitalbudgeting. 

RecommendedBooks: 

1. Chandra,Prasanna.“ProjectPlanning:Analysis,Selection,ImplementationandReview”TMH. 

2. Khatua:ProjectManagementandAppraisal,OxfordUniversityPress.. 
3. Nicholas,“ProjectManagementforBusinessandTechnology:PrinciplesandPractice”,Pearson 

ReferenceBooks: 

1. Ghattas,R.G.&McKee,S.L.,“PracticalProjectManagement”,PearsonEducationAsia 
2. Pinto,P.K.,“ProjectManagement”,PearsonEducation. 
3. KNagarajan,“ProjectManagement”,NewAgeInternationalPublishers. 
4. Choudhury,“ProjectManagement”,TataMcGrawHill,NewDelhi 

 



 

 

International Finance 
FM-09-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Thiscourseenablesstudents 

understandthemacroenvironmentsinwhichfinancialtransactionsarecarriedout.Andalsoacquaintsth

emwiththeproblemandtechniquesoffinancialmanagementinmultinationalcorporations. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandbasicsofdomestic&internationalfinancialmanagementandbalanceofpayments. 
CO2:

 Learnaboutforeignexchangemarket,determinationofexchangerateandtheoriesofexchange

ratebehavior. 
CO3: Knowaboutexchangerateforecastingandforeignexchangeriskmanagement. 
CO4: Describeforeigndirectinvestment,multinationalcapitalbudgetingandinternationaltaxations. 

 

CourseContents: 

Unit-I: International financial management; Study of international finance – Its Importance, 

nature and scope ofIFM, IFM versus domestic financial management, Role of finance manager 

in global context. Balance of 

payments:Currentaccounttransactions,Capitalaccounttransactions,MeaningofadjustmentsandApp

roachestoadjustment-Theclassical view, Elasticityapproach and TheKeynesian approach. 
 

Unit-II: Foreign exchange market: Features, participants, types of foreign exchange market: 

Spot market 

andforwardmarket.Exchangeratequotations,nominal,realandeffectiveexchangerates,determinatio

nofexchangerate in spot and forward market, Factors influencing exchange rates, Theories of 

exchange rate behavior: Balanceofpayment theory,monetary theoryandportfoliobalancetheory. 

 

Unit-III: Forecasting Exchange Rate: Need for exchange rate forecasting, techniques of 

exchange rate forecasting.Foreign Exchange Risk and Management: Types of exposure, Tools 

and techniques of foreign exchange riskmanagement. 

 

Unit-IV: Foreign Direct Investment: Need to firms invest abroad and methods of increase 

international business.Multinational Capital Budgeting: Problems and issues in foreign 

investment analysis and techniques of 

capitalbudgeting.Internationaltaxation:Typesoftaxes,Meaningofdoubletaxationagreement,Modes

ofdoubletaxationrelief. 
 

RecommendedBooks: 

1. VyuptakeshSharan,“InternationalFinancialManagement”,PHIPublications,NewDelhi. 
2. MadhuVij,“InternationalFinancialManagement”,ExcelBooksPublications,NewDelhi. 

 



 

 

ReferenceBooks: 

1. Madura,Jeff,“InternationalFinancialManagement”,ThomsonPublications. 
2. Bhalla,V.K,“InternationalFinancialManagement-TextandCases”,AnmolPublications,NewDelhi. 
3. Apte,P.G.“InternationalFinancialManagement”,TataMcGrawHill,NewDelhi. 
4. MauriceD.Levi,“InternationalFinance”,TataMcGraw-Hill,NewDelhi 
5. Shapiro,A.,“MultinationalFinancialManagement”,JohnWileyPublication. 
6. Eitman,Stonhill,Mofit,“MultinationalBusinessFinance”,PearsonEducation,NewDelhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Mergers,AcquisitionsandCorporateRestructuring 

FM-10-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Themainobjectiveistoprovideanunderstandingofallaspectsofstrategicdecisionofmergers,acquisitions. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand various aspects of corporate restructuring and 

related theories.CO2: Learn differenttheories ofmergers, takeoverand 

tenderoffers. 
CO3: Describevaluationconceptsandmethods. 
CO4: Illustratelegalandregulatoryframeworkformergersandacquisition. 

 

CourseContents: 

Unit-

I:Formsofcorporaterestructuring,earlymergermovements,mergerstypesandcharacteristicsframew

orkofanalysisofmergers.Roleofindustrylifecycle.Theoryofthefirmandcorporatefinancecorporateca

pitalstructuresand dividend policies. Theory of multinational enterprises, reason for international 

M&As basic stock repurchasemodel. Theory behind repurchase, take over refuse – financial 

diffusive measures, coercive offers and defuse, anti-takeover, position filldefies, targetedshares 

repurchaseand standstill agreements etc. 
 

Unit-II: Theory of mergers and take over and tender offers – efficiency theories information and 

signaling 

agencyproblemsandmanagerialism,freecashflow,marketpower,taxes,Demergers:Divestitures,Spi

noff,Equitycarvedout, Split off, Split up, Reconstruction, Modes of Demerger, Tax aspects, 

Advantages and Procedure, Reversemerger:Requirements,Takeover byreversebid. 
 

Unit-III: Valuation and Exchange Ratio, Modes of valuation, Fixing price for acquisition, 

Determination of share,exchange ratio on merger, Feasibility analysis for cash acquisition, 

Valuation practices in India, Funding of Mergesand Acquisitions:Financing alternatives, 

Managementbuyouts, LeveragedBuy -Outs. 
 

Unit-IV: Legal and regulatory framework for M & A: provisions of companies act 1956, SEBI 

takeovers code, IndianIncomeTax 

Act1961,ProvisionsofCompetitionAct.AccountingstandardandprovisionofotherrelevantActs. 
 

RecommendedBooks: 

1. FredWeston,KwangSChung,SusanEHoag,Mergers,RestructuringandCorporateControl,Pearson 
2. KrishnaMurtiC.andVishwanathS.R.,Mergers,AcquisitionsandCorporateRestructuring,SagePublication,NewDelhi



 

 

. 
 

ReferenceBooks: 

1. Aurora,Mergers&Acquisitions,OxfordUniversityPress. 
2. RaoMohanP.,MergersandAcquisitions,DeepandDeepPublication,NewDelhi 
3. MachirajuH.R.MergersandAcquisitions,NewAgePublishers,NewDelhi 

4. VarmaD.C.CorporateMergersandTakeovers,BharatPublishingHouse. 

5. VadapalliRavindhar,Mergers,AcquisitionsandBusinessValuation,ExcelBookpublishing,NewDelhi 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Services Marketing 
MM-01-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

ThiscourseaimsatprovidingthestudentswithanunderstandingoftheprinciplesandpracticalissuesintheMarketingofServices. 

 

CourseOutcomes: 
Aftercompletingthecourse studentswould beableto: 

CO1: Understandthebasicsofservicemarketing,marketingmix,consumerbehavior,serviceproductandservicebranding.CO2:

 Describeservicepricing, promotion, distributionandprocesses. 

CO3: Illustratetheconceptsofpeople &physical evidenceinservicesandservicequality. 

CO4: Learnthedemandandsupplymanagement,servicerecovery&empowerment,customerrelationship. 

 

CourseContents: 
Unit-I:Services-

definition,concept,characteristicsofservicescomparedtogoods,servicesector,reasonsforgrowthofservices,distinctivemarketingch

allenges,typesofservices;ServicesMarketingMix;ServiceCustomerBehavior:RisksInvolved,Consumer Decision Process, Customer 

Expectations, zone of tolerance, factors affecting service decision process, marketingstrategies.ServiceProduct–

servicepackage,servicecomponents,coreandsupplementaryservices,theproductlevels,servicelevels and delivery; Branding 

Services: Brands and Customer Relationship, Concept of Brand, Brand Value Proposition, ServiceCharacteristicsandBranding, 

BrandingImplications, CreatingastrongServiceBrand. 

 

Unit-II: Service Pricing: Price in Services, Pricing Approaches, Price and Customer Value; Service Promotion: Importance, 

Issuesin Service Promotion, Guidelines for Effective Promotion; Service Distribution: Channels in Services, Service Outputs, 

ChannelOptions, Service Distribution Strategy, Service Location, Intermediaries; Processes in Services: Mapping the Service 

System,Service Blueprint, Decisions in Service Process Planning, Strategic Position and Service Process, Consequences of 

Changes inDivergenceandComplexity, ServiceOperationalPosition, ServiceProcessMatrix. 

 

Unit-III: People in services: People Dimension in Services, Importance of People, Types of Service Personnel, High-Contact 

andLow- Contact services, Service Personnel Issues, Emotions in Service Situations, Service Profit Chain, Service Culture. 

PhysicalEvidence: Importance of Evidence, Evidence Types, Role of Physical Evidence, Physical Evidence and Services, Stimulus 

-ResponseModel,Servicescapes,PhysicalEvidenceStrategy.ServiceQuality:concept,Qualityinservices,GAPSModel,Measuring 

service quality - SERVQUAL model, SERVPREF model, The Gallup Service Quality Audit, Initiating and ManagingQuality. 

 

Unit-IV: Demand and Supply Management: The Service Capacity, Demand for Services, Demand Disaggregation, Demand 

andCapacityInterfaces,StrategiestodealwithImbalances,UnforeseenImbalances,ForeseeableImbalances,InventoryingDemand,w

aiting, reservations Capacity Modification Strategies. Service Recovery and Empowerment: Service Failures, Types of 

ServiceEncounters,CustomerFeelings,FailureTypes,EffectiveRecovery,RecoveryCapability,RecoveryService,LearningfromFailure

s,ServiceGuarantee;CustomerRelationships:Importance,TraditionalInterface,CustomerPerspective,EconomicsofRelationship, 



 

 

Customer Satisfaction, Total Customer Satisfaction and Delight, Relationship Building, Levels of 

RelationshipBuilding,RelationshipCustomers, RelationshipToolsandStrategies. 

 

RecommendedBooks: 
1. Verma,HV,“ServicesMarketing: TextandCases”,PearsonEducation,NewDelhi. 
2. Lovelock,Wirtz&Chatterjee.“ServicesMarketing:People,TechnologyandStrategy”,PearsonEducation,NewDelhi. 

 

ReferenceBooks: 
1. ValarieA.Zeithaml&MaryJoBitner,“ServicesMarketing:IntegratingCustomerFocusAcrosstheFirm”McGrawHillEducation, 

NewDelhi. 

2. Shankar,Ravi.“ServicesMarketing:TheIndianPerspective”,ExcelBooksPublication,NewDelhi 
3. Jauhari,“ServicesMarketing”,OxfordUniversityPress. 
4. Nargundkar,Rajendra.“ServicesMarketing:Text&Cases”,McGrawHill. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Consumer Behavior 

MM-02-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Tofamiliarizethestudentswiththeprocessesandfactorsinfluencingthebuyingbehaviorofconsumersandimplic

ations ofthesefactorsindevelopmentofmarketingstrategies 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

 
 

CourseContents: 

Unit-

I:IntroductiontothestudyofConsumerBehavior:Meaning&DefinitionofCB,Differencebetweencon

sumer&Customer,DevelopmentoftheMarketingConcept-

TheMarketingconcept,ImplementingtheMarketingConcept, Segmentation, Targeting, 

Positioning, The Marketing Mix, Nature & Characteristics of Indian 

Consumers,ConsumerMovementandConsumerRights,ConsumerMovementinIndia,RightsoftheC

onsumer,Responsibilitiesofconsumers in India, Benefits ofconsumerism,MarketingEthicsand 

SocialResponsibility. 
 

Unit-II: Consumer Decision Process: Need recognition, information search, evaluation of 

alternatives, purchasedecision,consumptionandpost-

purchaseevaluation,Variablesthatshapedecisionprocess-individualdifferences,psychological 

processes, environmental influences, Types of decision process – complex decision making, 

varietyseeking, impulse buying, loyalty, degree of involvement in buying, Personality, personal 

values, lifestyle conceptsand measurements. 

 

Unit-III:ConsumerPerception:Marketingstimuliandperception,Perceptualselection-

organization,interpretation,selectiveperceptionprocess.LearningandMemory:Informationacquisit

ionandprocessing,learning elements, Theories, Memory processes. Consumer Motivation: 

Nature and role of motives, Classifyingmotives, Motive arousal, Motivation and involvement 

Self-concept: Perspective of self, Consumption and selfconcept. Culture Subculture and Social 

Class: Nature of culture, Cultural values, Changing values, Cross-culturalunderstanding of 

consumer behavior, Types of subculture and their influence on behavior, Nature of social 

class,Socialstratification. 

 

CO1:

 Explainthebasicconceptsofconsumerbehavior,STP,marketingmix,consumermove

mentandconsumerrights inIndia. 
CO2: Describetheconsumerpurchasingdecisionprocessanditstypes. 
CO3: Interpret psychological and socio-cultural influences on 

consumer behavior.CO4: Learnaboutreferencegroups 

andconsumerdecisionmakingmodels. 



 

 

Unit-IV: Reference Group Influence: Nature and types of reference groups, How groups 

influence individuals,Opinion leadership, diffusion of innovation, Family and Household: 

Structural and sociological variables affectingfamilies and households, Family life cycles, Role 

behavior, Conflict resolution, Changing role of women, Childrenandhousehold 

consumerbehavior.ConsumerDecision MakingModels:Nicosia, Howard-Sheth& EKB. 

 

RecommendedBooks: 
1. Schiffman,LeonG.&Kanuk,LeslieLazar.“ConsumerBehavior”,PHI 
2. Nair,SujaR.“ConsumerBehaviorinIndianperspective:Textandcases”,HimalayaPub.House,Mumbai 

 

ReferenceBooks: 

1. Mowen,JohnC.“ConsumerBehavior”,MacmillanPublishingCo.,NewYork. 
2. Solomon,MichaelR.“ConsumerBehavior”,PearsonEducation,PrenticeHallInternational,NewYork. 
3. Nair,SujaR.“ConsumerBehaviorinIndianperspective:Textandcases”,HimalayaPublishingHouse, Mumbai Kardes, 

FrankR.“ConsumerBehaviorandmanagerialdecisionmaking”,PHI,NewDelhi 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Retail Management 

MM-03-C 

 
L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Thiscourseaimsatprovidingstudentswithacomprehensiveunderstandingofthetheoreticalandapplied

aspectsofretail Management 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: UnderstandtheconceptsofretailingandretailformatsinIndiancontext. 
CO2: Describetheshopperbehavior,retaillocations,layoutandvisual 

merchandising.CO3: Illustrate the retail merchandising, category management 

and retail pricing strategies.CO4: Analyseretailmarketingmix,servicequality 

andcustomerloyalty. 

 

CourseContents: 

Unit-I:RetailManagement-

Meaning,scope,organisedv/sunorganisedretailing,offlinev/sonlineretailing,factorsaffecting and 

challenges for the growth of retail sector in India, retail formats- classification and 

characteristics,segmentations ofretail storesinIndia. 

 

Unit-II:UnderstandingShopperBehavior-

need,process,andfactorsinfluencingtheretailshopperbehavior,RetailLocation-

types,stepsinvolvedinchoosingaretaillocationdecision,storedesign,layoutandvisualmerchandising

-various elementsandtheir importance. 
 

Unit-III:RetailMerchandising-

meaning,functionsofmerchandising,processofmerchandiseplanningandsourcing,CategoryManag

ement-reasonsforcategorymanagement,categorymanagementprocess,Retailpricingstrategy-

factorsaffectingretail pricingstrategyand retail pricingpolicies. 

 

Unit-IV:RetailMarketingMix-

STPapproach,toolsofretailcommunicationmix,Servicequalityinretailing-

modelsofservicequalityandtheirimportance,dimensionsofservicequalityandtheirapplicationsinvari

ousretailformats,retailstoreimageanddeterminants, customers’loyalty-typesand importance. 

RecommendedBooks: 

1. Berman,Barry&Evans,JoelR.“RetailManagement”,PearsonEducation. 

2. Vedamani,RetailManagement,PearsonEducation. 
3. ChetanBajaj,RajnishTulsiandNidhiV.Srivastava.“RetailManagement”,OxfordUniversityPress. 



 

 

 

ReferenceBooks: 

1. Pradhan,Swapna.“RetailingManagement”,McGrawHillEducation(India)PVT.LTD,Noida. 

2. Uniyal&Sinha.“RetailManagement”,OxfordPublication. 
3. Levy&Weitz,“RetailManagement”,TataMcGrawHill,NewDelhi 
4. Varley,Rosemary.&Rafiq,Mohammed.“RetailManagement”,PalgraveMacmillan,NewDelhi 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

CustomerRelationshipManagement 

MM-04-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Thiscourseprovidesstudentswithaworkingknowledgeoftheprinciplesandbestpracticesformanagingcustomer

relationships thatresult in unsolicited testimonialsand relationshipannuities. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: UnderstandthebasicconceptsofCRManditstypes. 
CO2: Illustratecustomerrelationship,e-CRMandCRMcontactcentertools. 

CO3: Describe consumer research, consumer behavior, purchase process and CRM 

implementation.CO4: Design CRMmetrics andto identify emerging issues. 

 

CourseContents: 

Unit-I: CRM – Introduction and Value Proposition, Evolution of CRM & its scope, Difference 

between 

CRM,Relationshipmarketingandtraditionalmarketing(transactionalconcept),TypesofCRM(Operat

ional,Collaborativeand Analytical) Understanding Customers, their Value and Costs, Types of 

Customers, Customer Satisfaction 

andloyalty,Conceptofcustomervalueandcost,CustomerLifetimeValue(CLTV)andmanagementofc

ustomervalue. 
 

Unit-II: Understanding Relationships - Types of relationships, Key principles of managing 

relationship; customerswitchingandretention,customerrecallCRMandTechnology-eCRM–

Features,Advantagesandtechnology,CRMContact Center Tools (IVR, CTI, ACD), Front Desk 

Management, Sales Force Automation, Data management andconstruction of databases for Data 

Warehousing and Data mining, Considerations while choosing CRM technologyUnit-III: 

Consumer Research – understanding consumer behavior and purchase process, to manage 

customerexpectations and satisfaction. Implementing CRM Projects Planning for CRM, 

Building blocks of a CRM program,CRMimplementationandorganizational structure 

 

Unit-IV: CRM Metrics- Metrics to be analyzed, Types of Customer Metrics, Identifying Key 

Performance 

Indicators(KPI)relatedtovariousdimensionsofCRMimplementation,EmergingDimensionsandIssu

es.OverviewofCustomerExperienceManagement,EnterpriseMarketingManagement,otherlatestde

velopmentsinCRM,CRM 
–PracticesandApplications. 

 

RecommendedBooks: 



 

 

1. Shainesh,G.,andSheth,JagdishN.“CustomerRelationshipManagement:AStrategicPerspective”,MacmillanPublic
ation, NewDelhi. 

2. Rai,A.K.“CustomerRelationshipManagement:ConceptandCases”,PHI,NewDelhi 
3. Godson:RelationshipMarketing,OxfordUniversityPress. 

 

ReferenceBooks: 

1. Dyche,Jill,“TheCRMHandbook:ABusinessGuidetoCustomerRelationshipManagement”,PearsonEducation. 

2. Greenberg,Paul,“CRMattheSpeedofLight:EssentialCustomerStrategiesforthe21
st

Century”,TMH,NewDelhi. 
3. Buttle,Francis,“CustomerRelationshipManagement-ConceptsandTechnologies”,ElsevierLtd. 
4. Kumar,Alok,Sinha,ChabbiandSharmaRakesh,“CustomerRelationshipManagement:ConceptsandApplication”, 

Bizmantra 
5. Chaturvedi,MukeshandChaturvedi,A.“CustomerRelationshipManagement:AnIndianPerspective”,ExcelBooks 

Publication,NewDelhi 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Digital and Social Media Marketing 

MM-05-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

IntroducecurrentandcorepracticesofDigitalandSocialMediaMarketingthatwillallowlearnerstoanal

yse,plan,executeandevaluatea digitalmarketingstrategy. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Understandtheconceptsofdigitalmarketingdisplayadvertising. 

CO2: Describe search engine advertising, social media marketing and 

marketing tools.CO3: IllustrateLinkedIn, Twitter,Instagramand 

Snapchatas marketingtools. 
CO4: Learnaboutmobilemarketing,searchengineoptimizationandwebanalytics. 

 

CourseContents: 

Unit-I: Introduction to Digital Marketing: Digital Marketing, Internet Users, Digital Marketing 

Strategy, 

DigitalAdvertisingMarketinIndia,SkillsrequiredinDigitalMarketing,DigitalMarketingPlan.Displa

yAdvertising:Conceptof Display Advertising, Types of Display Ads, Buying Models, Display 

Plan, Targeting, What Makes a Good AdProgrammatic, Digital Advertising,Analytical Tools, 

YouTubeAdvertising. 

 

Unit-

II:SearchEngineAdvertising:benefitsofpaidSearchAdvertising,UnderstandingAdPlacement,Und

erstandingAdRanks,CreatingtheFirstAdCampaign,EnhanceYourAdCampaign,PerformanceRepo

rts.SocialMedia Marketing: How to build a Successful Strategy. Facebook Marketing: Facebook 

for Business, Anatomy of anAd Campaign, Adverts,FacebookInsights, Other 

MarketingTools,OtherEssentials. 
 

Unit-

III:LinkedInMarketing:WhyitisImportanttohaveLinkedInPresence,LinkedInStrategy,SalesLeads

Generation Using LinkedIn, Content Strategy, LinkedIn Analytics, Targeting, Ad Campaign. 

Twitter Marketing:Getting Started with Twitter, How is Twitter Different? Building a Content 

Strategy, Twitter Usage, Twitter Ads,Twitter Analytics, Twitter tools and tips for Marketers. 

Instagram and Snapchat: Instagram-Content Strategy,Sponsored Ads,Snapchat,Digital 

PublicRelations. 
 

Unit-

IV:MobileMarketing:MobileUsage,MobileAdvertising,MobileMarketingToolkit,MobileMarketi

ngFeatures, Addressing the diversity in India through Mobile, Campaign Development Process, 

Tracking of MobileCampaigns. Search Engine Optimisation: Search Engine, Concept of SEO, 



 

 

SEO phases, On Page and Off Page Optimisation, Social Media Reach, Maintenance. Web 

Analytics:DataCollection,KeyMetrics,MakingWebAnalyticsActionable,Multi-channel 

attribution, How to connect off line with online, Types of Tracking Codes, Mobile Analytics, 

Universal Analytics,CompetitiveIntelligence. 

 
RecommendedBooks: 

1. SeemaGupta,“DigitalMarketing”,McGrawHillEducation,NewDelhi. 
2. PhilipKotler,“Marketing4.0:MovingfromTraditionaltoDigital”,Wiley 

 
ReferenceBooks: 

1. PuneetBhatia,“FundamentalsofDigitalMarketing”,PearsonEducation,NewDelhi. 
2. RyanDeissandRussHenneBerry.DigitalMarketingforDummies, 
3. Jason,McDonald.SocialMediaMarketingWorkbook:2018Edition-HowtoUseSocialMediaforBusiness 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Integrated Marketing Communications 

MM-06-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Thiscourseaimsatenhancingthein-

depthknowledgeofstudentsabouttheimportanceofintegratedmarketingcommunication concepts 

intheincreasinglycompetitivebusiness environment. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: UnderstandthebasicconceptsofIMC,planningprocessandmodelsinmarketingcommunication. 
CO2:

 Describethebasicsofadvertising,types,advertisingcampaign,advertisingagencyandDAGM

ARapproach.CO3: Illustratepromotional budget,messageand media planning&strategy. 

CO4:

 Learnaboutmarketingcommunicationtools,measuringIMCperformance,Legalandethicalis

suesinmarketingcommunications. 

 

CourseContents: 

Unit-I: Integrated Marketing Communication (IMC) – Definition, concept, evolution of IMC, 

reasons of growth 

ofIMC,promotionalmix:thetoolsforIMC;IMCPlanningProcess;ModelsinMarketingCommunicatio

n–AIDAmodel,Hierarchy-of-effects model, Innovation - Adoption model, Information 

Processing model, FCB model and CognitiveResponsemodel. 

Unit-II:Advertising-

significanceandcriticismofadvertising,roleofadvertisinginmarketingmix,typesofadvertising;Adve

rtisingCampaign;AdvertisingAgency–

definition,features,types,functions,structureofadvertisement agency, agency compensation, 

factors to be considered while selecting an advertising agency. IMCObjectives-

importance,setting IMCobjectives,DAGMAR approach. 

Unit-III:PromotionalBudget-meaning,budgetingapproaches;MessageStrategyandDesign-

Copywriting,componentsof copy, effective copy, copywriting for variousmedia; Appeals- 

rational and emotional; MediaPlanningandStrategy-

MediaBrief,MediaPlan,MediaObjectivesandStrategies,MediaMix,Decidingonreachandfrequency

, Media Classification-factorsaffecting choiceofmedia. 

Unit-IV: The Marketing Communication Tools - Sales promotion, Direct Marketing, Public 

Relations and Publicity;Unconventional Promotion Media- Sponsorships, Merchandising, 

Packaging, Trade shows and exhibitions, 

Vanpromotions,MobileAdvertising,WOMadvertising,Villagefairs,OutofHomeMedia;MeasuringI

MCperformance 



 

 

-AdvertisingTestingProcess–

pre&posttestingtools&techniques,measuringtheeffectivenessofotherprogramelements;Legal 

andethicalissuesinmarketingcommunications. 

RecommendedBooks: 
1. Belch,MichaelA.&Purani,Keyoor.“AdvertisingandPromotion–

AnIntegratedMarketingCommunicationsPerspective”, TataMcGrawHill,NewDelhi. 
2. Gupta,Ruchi,“Adverting-PrinciplesandPractices”,S.ChandandCompanyLtd,NewDelhi. 
3. KrutiShahaandAlanD’Souza,“AdvertisingandPromotion-AnIMCPerspective”,TataMcGrawHill,NewDelhi. 

 

ReferenceBooks: 

1. Kenneth,ClowandDonald,Baack“Integratedadvertising,promotionandmarketingCommunication”,PrenticeHallo
fIndia,Delhi. 

2. KazmiandBatra,“AdvertisingandSalesPromotion”,ExcelBooks,NewDelhi. 
3. JethwaneyandJain,“AdvertisingManagement”,OxfordUniversityPress,NewDelhi. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

International Marketing 
MM-07-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

The objective of the course is to familiarize the students with the nature and practices of 

international marketing.Students after reading the course will be able to distinguish international 

marketing mechanics from the domesticmarketingmodelsandapproaches 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Learn basic conceptsofinternational marketing 

andEPRGframework.CO2:

 UnderstandinternationalmarketingenvironmentandEXIMpolicy

ofIndia. 
CO3: Illustrateproduct,pricingandpromotionaldecisionsininternationalmarketing. 
CO4:

 Describedistributionchannels,logistics,marketingresearchtechniques,exportdocuments&procedure

s. 

CourseContents: 

Unit-

I:Introduction:BasicConceptsofInternationalMarketing,DefinitionandDimensionsofInternational

Markets,Differences between Domestic and International Marketing, Benefits of International 

Marketing, EPRG Frameworkin International Marketing. 

Unit-

II:EnvironmentofInternationalBusiness:Introduction,PoliticalandLegalEnvironment,CulturalEnv

ironment,Financial and Monetary Environment. Indian Foreign Trade: Indian Trade Policy, 

Recent Transit in India’s 

ForeignTrade,ExportAssistance,InstitutionalInfrastructureforExportPromotionin 

India,EXIMPolicy ofIndia. 

Unit-III: Product Decisions: Product planning for global markets; Standardization vs Product 

adaptation; Newproduct development; Management of international brands; Packaging and 

labeling; Provision of sales 

relatedservices.PricingDecisions:Environmentalinfluencesonpricingdecisions;Internationalpricin

gpoliciesandstrategies.PromotionDecisions:Complexitiesandissues;Internationaladvertising,pers

onalselling,salespromotion andpublic relations. 

Unit-

IV:DistributionChannelsandLogistics:Functionalandtypesofchannels;Channelselectiondecisions;

Selectionofforeigndistributors/agentsandmanagingrelationswiththem;Internationallogisticsdecisi

ons.OverseasMarketresearch, Marketing Plan for Exports, New Techniques in International 

Marketing, International Sub-Contracting,JointVentures, MultinationalsExportsFinance, 

RiskExportDocuments and Procedures. 

RecommendedBooks: 



 

 

1. Mahapata,SN.GlobalMarketingManagement:AStrategicApproach,GalgotiaPublishingCompany,NewDelhi. 

2. Cateora,PhilipR.,JohnL.GrahamandSalwan,Prashant.“InternationalMarketing”,TMH,NewDelhi. 

3. Keegan,WarrenJ.,“GlobalMarketingManagement”,PrenticeHall,NewDelhi 
 

ReferenceBooks: 

1. Srinivasan,R.“InternationalMarketing”,PrenticeHallofIndia,NewDelhi 
2. Rathore&Rathore,“InternationalMarketing”,HimalayaPublishing,NewDelhi 
3. Onkvisit,SakandJohnJ.Shaw,“InternationalMarketing:AnalysisandStrategy”,PrenticeHall,NewDelhi. 

4. Gitman,“GlobalMarketing”,Pearson 
5. Chernnilam,Francis.“InternationalMarketing”,HimalayaPublishingHouse,NewDelhi. 
6. Czinkota,M.R.,“InternationalMarketing”,DrydenPress,Boston. 
7. Fayerweather,John,“InternationalMarketing”,PrenticeHall,NewDelhi 
8. Jain,S.C.“InternationalMarketing”,CBSPublications,NewDelhi 

9. Doole,J.&Lowe,R.“InternationalMarketingStrategy”,ThomsonPress. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Product&BrandManagement 

MM-08-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Tofamiliarizethestudentswithconcepts,toolsandframeworksrequiredformanagerialdecisionsrelatedtoProductandBrandM

anagement. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basic concepts of product, PLC, positioning and strategic brand management 

process.CO2:

 Learncustomerbasedbrandequity,brandpositioning,brandmantras,brandauditandbrandelements.CO3:

 DescribeIMCtobuildbrandequity,measuringandinterpretingbrandperformanceandbrandtrackingresearch.CO4:

 Measureoutcomes ofbrand equity, managingbrands over-timeand futurebrand priority. 

 

CourseContents: 

Unit-I: Product Concepts: Product Mix concepts, Product Classification, Product Planning: Marketing Plan, 

PortfolioAnalysis, Market Potential and forecasting, Product Market Strategies, Product Life Cycle: Product Life Cycle 

Stages 

andcorrespondingStrategies,ProductPositioning:Concept,ProductDifferentiation,PositioningStrategies.BrandManagemen

t-Basic Concepts: Brands,Branding,Brand Managementand BrandEquityImportance ofBrands:ForConsumers and For 

Company, Role of Branding, Branding Challenges and Opportunities, Strategic Brand ManagementProcess. 

Unit-II: Customer-Based Brand Equity- Brand Equity: Its Importance and Relevance Models for Brand Equity, Sources 

ofBrandEquity,BuildingaStrongBrand:ProcessOutline,CreatingCustomerValue.BrandPositioning:Concepts,Importanceof 

Target Market and Competition, Points of Parity and Points of Difference, Positioning Guidelines, Brand 

Mantras:Definition and Process of Establishing the Same Internal Branding, Brand Audits, Brand Marketing Programmes 

BrandElements: Criteria for Choosing and integrating with strategic options and tactics, Designing a Marketing 

Programme toBuild BrandEquity. 

Unit-III: Integrating Marketing Communications to Build Brand Equity Leveraging Secondary Brand Associations to 

BuildBrand Equity. Measuring and Interpreting Brand Performance: Importance of Measurement in Brand Mgt, The 

BrandValueChain,BrandTrackingResearch:Designing,ConductingandInterpretingTrackingStudies,EstablishingBrandEquity

Measurement System,MeasuringSourcesofBrand Equitythrough Research (Qualitative/Quantitative), 

Unit-IV: Measuring Outcomes of Brand Equity by Capturing Market Performance, Growing and Sustaining Brand 

Equity.Designing and Implementing Branding Strategies (including Brand Architecture) Introducing New Products and 

BrandExtensions(includingBrandNaming),ManagingBrandsoverTime(Reinforcing,RevitalizingandAdjustingBrands/Portfoli

os), Managing Brands over Geographical Boundaries, Special Applications of Brand Management andFuture Brand 

Priorities- Application of Brand Management (Product/Service/Technology/Idea/Cause), Futuristic 

BrandManagement,RoleandImportanceofBrandArchetyping,EmergingConcepts in Brand Management. 

 



 

 

RecommendedBooks: 

1. KevinLaneKeller,“StrategicBrandManagement:Building,Measuring,andManagingBrandEquity”,PHI 
2. Percy:StrategicBrandManagement,OxfordUniversityPress. 

3. Mathur,U.G.“BrandManagement–TextandCases",MacmillanIndiaLtd,NewDelhi 
 

ReferenceBooks: 

1. Kapferer,Jean- Noel.“TheNewStrategicBrandManagement”,KoganPage. 

2. Chunnawala,S.A.“CompendiumofBrandManagement”,HimalayaPublicationsHouse,NewDelhi. 

3. Mark,MargaretandPearson,Carol.“TheHeroandtheOutlaw:BuildingExtraordinaryBrandsThroughthePowerofArchetypes”, 
McGrawHill, NewYork. 

4. Sengupta,Subrato.“BrandPositioning”,TataMcGrawHillPublication,NewDelhi. 

5. Moorthi,YLR.“BrandManagement”,VikasPublishingHouse,New Delhi. 

6. Riel,Al.&Trout,Jack.“Positioning:TheBattleforYourMind”,TataMcGrawHill,NewDelhi. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Sales&DistributionManagement 

MM-09-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

TodevelopanunderstandingofSalesandDistributionChannelManagementwithregardstoBusinessDe

velopmentandincorrelationtotheMarketingManagementasProcessincoherencewiththecompleteSu

pplyChainManagementSystem 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1:

 Learnthebasicconceptsofsalesmanagement,sellingprocess&approaches,salesforecastinga

ndsalesterritory design. 
CO2: Understandtheconceptsofsalesforcemanagement. 
CO3: Analyse distribution management, channel intermediaries, channel dynamics and 

conflicts.CO4: Describesupply chainandlogistics management. 

 

CourseContents: 

Unit-I: Introduction to Sales Management: The SalesManagement Function,Nature, Scope and 

Importance;Emerging Trends in Sales Management; Personal Selling Process and Approaches; 

Sales Forecasting: Methods andTypes of Sales Forecasting, How to Improve Sales Forecasting; 

Sales Territory Design: Benefits and Procedure ofTerritory Design. 

 

Unit-

II:SalesForceManagement:OrganizationalStructureitspurposes,typesandSizeofthesalesforce.Recr

uitingand Selecting Sales Personnel; Training Sales Personnel; Motivating the Sales Force; Sales 

Force Compensation;EvaluatingSalesPerformance. 

 

Unit-III: Distribution Management: Need and Strategies of Distribution channels; Marketing 

Channels: Structure,Functions and advantages, Types of channel intermediaries – wholesalers, 

distributors, stockiest, sales 

agents,brokers,franchisers,C&Fagents,andretailers.ChannelDynamics–

VerticalMarketingSystems;HorizontalMarketing Systems; Multichannel Marketing Systems; 

Channel Conflict: Stages, Reasons and Types of Channelconflict, waysofManaging Channel 

conflict. 

 

Unit-IV: Supply Chain & Logistics management: Logistics Introduction – Objectives, Scope 

and Functional Areas ofLogistics. Transportation decision: Mode selection, Freight 

consolidation and Vehicle routing and Scheduling,Factors affecting for transportation cost, 

Supply Chain Management: Need for supply chain, Principles for 



 

 

supplychain,InfluencingFactorsforsupplychain, 

DifferencebetweensupplychainandLogisticsmanagement. 
 

RecommendedBooks: 

1. Panda,TapanK.&Sahadev,Sunil.“Sales&DistributionManagement”,OxfordUniversityPress 
2. Havaldar&Cavale.“Sales&DistributionManagement”,McGrawHillPublications. 

 

ReferenceBooks: 

1. JeffTanner,EarlD.Honeycutt&RobertC.Erffmeyer“SalesManagement”PearsonEducation,NewDelhi. 

2. Havaldar&Cavale.“Sales&DistributionManagement”,McGrawHillPublications. 
3. Panda,TapanK.&Sahadev,Sunil.“Sales&DistributionManagement”,OxfordUniversityPress 
4. Still,RichardR.Cundiff,EdwardW.&Govoni,NormanA.P.“SalesManagement:Decisions,StrategiesandCases”,Prentice-

Hallof India, NewDelhi. 

5. SinghRamendra.“SalesandDistributionManagement:APractice–BasedApproach”VikasPublishingHouse. 
6. Gupta,S.L.“Sales&RetailManagementanIndianPerspective”,ExcelBooksPublication,NewDelhi. 

7. Dalrymple,DouglasJ.andCrowe,WilliamL.“SalesManagement”,JohnWiley&Company. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

B2BMarketing 

MM-10-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Tofamiliarizethestudentswithterms,conceptsandapplicationsrequiredformanagerialdecisionsrelate

dtobusiness-to-business marketing. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the concepts of B&B marketing, customer analysis and 

CRM strategies. 

CO2:Describeassessingmarketopportunitiesandstrategicmarketingplanning. 

CO3: Learnmanagingproducts,priceandchannelsforbusinessmarkets. 

CO4: Analysebusinessmarketingcommunication,relationshipcommunicationandB2Bbranding. 

CourseContents: 

Unit-I:MarketOpportunityIdentification-

Analysis&Evaluation,IntroductiontoB2BMarketing.CustomerAnalysis:Purchaseprocess,BuyingT

eams,BusinessBuyingandtheIndividualManager,theeffectofITonpurchasebehavior.Customer 

Relationship Management Strategies for Business Markets: Relationship theories and variables, 

BusinessMarketingasNetworkAnalysisandManagement. 
 

Unit-II: Assessing Market Opportunities, Environmental changes impacting Supply Chain 

Power, Strategic MarketPlanning:Thepurposeofstrategy, approachestostrategy, 

BusinessMarketingStrategy. 
 

Unit-

III:ManagingProductsforBusinessMarkets,ManagingBusinessMarketingChannels,Pricing:Costs,

customersand Competitors, Pricing strategy and organization, Relational Aspects of Business-to-

business pricing, Bid pricing,Key Account Management. 

 

Unit-IV: Business Marketing Communication: Integrated Communication strategy, Relationship 

communication:DirectMarketing,PersonalSelling,RelationshipCommunicationProcess,Coordinat

ingRelationshipCommunication.B2B Branding. 
RecommendedBooks: 

1. RossBrennan,LouiseCanningandRaymondMcDowell,“Business-to-BusinessMarketing”,SagePublications. 
2. KimAnnKing,“TheCompleteGuidetoB2BMarketing”,PearsonEducation,NewDelhi. 
ReferenceBooks: 

1. JohnM.Coe.“TheFundamentalsofBusiness-to-BusinessSalesandMarketing”,McGrawHillEducation,NewDelhi. 
2. DwyerRobertF,TannerF.John.Businessmarketing-

ConnectingStrategy,Relationships,andlearning.McGrawHillIrwin. 

3. Hutt,M.D.,&Speh,T.W.BusinessMarketingManagement:B2B,Loose-LeafwithMindtap.Boston:Cengage. 



 

 

OrganizationalChangeandDevelopment 
HRM-01-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 
The 

purposeofthiscourseistolearntoplanandimplementchangeattheindividual,group&organizationallevel.Thecoursehelpsthestudent

sdevelopaspotentialchangeagentsandODprofessionals. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1:

 Understandthebasicsoforganizationalchange,models,componentanalysisandchangeman

agement.CO2: Learn organizationaldevelopment,ODprocessand OCTAPACEmodel. 
CO3: DesignODinterventionsfororganizations. 
CO4: DescribeChangeagents,emerging&ethicalissuesinOD. 

 

CourseContents: 

Unit-

I:Introductiontoorganizationalchange:Natureofchange,forcesofchange,levelsofchange,typesan

dstylesof change, diagnosis for change, models of change, component analysis, diagnosing 

readiness to change, Steps inmanaged change, resistancetochange, methods ofintroducing 

changein organisations. 
 

Unit-II: Introduction to organizational Development: Definition, growth and relevance; 

history and evolution ofOD. OD process - entering and contracting, diagnosing organizations, 

diagnosing groups and jobs, collecting 

andanalyzingdiagnosticinformation,feedingbackdiagnosticinformation,designinginterventions,le

adingandmanagingchange,evaluatingandinstitutionalizingorganizationdevelopmentinterventions

,OCTAPACEmodel. 
 

Unit-III: Designing OD interventions: Human process interventions - Interpersonal and group 

process approaches:Process consultation, third party interventions and team building; 

Organisation process approaches: 

Organizationconfrontationmeeting,intergrouprelationsintervention,andlargegroupintervention;T

echnostructuralinterventions:Restructuringorganisations,employeeinvolvementandworkdesign;H

umanResourceManagementInterventions:Performancemanagement,developingtalent,managing

workforcediversityandwellness;Strategicchangeinterventions:Transformationalchange,continuou

schange, trans-organizationalchange. 
 

Unit-IV: Change agents and emerging issues in OD: Comparing internal and external change 

agents; Role andcompetencies of an OD consultant; International Organisation Development 

Code of Ethics; Ethical issues andguidelines for OD professionals; issues in consultant – Client 

relationship; Implications of OD for the client; Powerand politics and OD: Concept of power, 

two faces of power, conditions for the use of power, sources of power.Concept of organizational 



 

 

politics, political subsystem, implications of power and politics for the practice of OD.Ethics 

inOD -Majorcategoriesofethical dilemma. 
 

RecommendedBooks: 

1. Cummings,ThomasG.&ChristopherG.Worley(C&W),TheoryofOrganizationDevelopmentandChange,CengageLearning. 

2. RadhaR.Sharma,ChangeManagementandOrganisationalTransformation,McGrawHill. 
3. IanPalmer,RichardDunford,GibAkin,ManagingOrganisationalChange-

AMultiplePerspectivesApproach,TataMcGrawHillEducationPvt. Ltd. 
ReferenceBooks: 

1. Burke,W.W,OrganizationChange:Theory&Practice,ThousandOaks,CASage 
2. Singh,Kavita,OrganisationChangeandDevelopment,ExcelBooks. 
3. Bhattacharya:OrganisationChangeandDevelopment,OxfordUniversityPress. 
4. French&Bell,OrganisationalDevelopment,PHI,NewDelhi 
5. VinayshilGautham& S.K.Batra,OrganisationDevelopmentSystem,VikasPublishingHouse. 
6. Shaw,RajivSurvivingTomorrow:TurnaroundStrategiesinOrganisationalDesignandDevelopment,VikasPublishingHouse,New

Delhi. 
7. RamnarayanS,TVRaoandKuldeepSingh,OrganisationDevelopmentInterventionsandStrategies,ResponseBooks,NewDelhi. 

 

Note: 

Examinerwillseteightquestionsinall,selectingtwoquestionsfromeachunit.Studentswillattemptfivequestionsinallselectingoneques

tionfrom eachunit. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Compensation and Benefits Management 

HRM-02-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Thiscourseisdesignedtopromoteunderstandinissuesrelatedtocompensationincorporatesectorandim

partskillsindesigning,analysisandrestructurecompensationmanagementsystem, 

policiesandstrategies. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Understand the basics, theories, structure and new trends in compensation 

management.CO2: Learn wage&salary administration 

andteambasedcompensation. 
CO3: Illustratetheconceptofemployeebenefitsandrewards. 
CO4: Designstrategiccompensationalongwithpolicies,frameworkandtaxationissues. 

 

CourseContents: 

Unit-I:Compensation:concept,objectives,dimensionsandnon-

financialcompensationsystem.Economic&behavioraltheoriesofcompensation.Compensationstruc

ture,jobevaluationapproachtocompensationmanagement,significanceofemployeecompensation, 

newtrendsin compensation management. 

 

Unit-II: Wages & salary administration: theories of wage determination, types of wages, salary 

progression, wageboards and pay commissions. Pay for performance plans, incentive scheme: 

merits, demerits, types of 

incentiveschemes,groupincentiveplans.Teambasedcompensation:introduction,designofteam-

basedcompensation. 
 

Unit-

III:Benefitsandservices:concept,classificationofemployeebenefits,factorsinfluencingofbenefits,c

ompetency-

basedcompensation,executivecompensation:introduction,componentsandexecutivecompensation 

design.Compensatihron ofspecial groups, Employeereward systemin India. 
 

Unit-

IV:Strategiccompensationmanagement:introduction,strategiccompensationdesign&policies,Leg

alframework of compensation, retirement plans, employee welfare and working conditions-

statutory and voluntarymeasures. Taxation issues on employee compensation: tax implications 

of compensation, compensation and theincometax act. 
 

RecommendedBooks: 

1. Singh,B.D.,“CompensationRewardManagement”,ExcelBooks,NewDelhi. 



 

 

2. Bhattacharya,Deepak:CompensationManagement,OxfordUniversityPress. 
3. Milkovich,GeorgeTandNewmanJ.M.,“Compensation”,TataMcGrawHill,NewDelhi 

 

ReferenceBooks: 

1. Henderson,RI.,“CompensationManagement”,PearsonEducation. 
2. Martocchio,J.J.,“StrategicCompensation”,PearsonEducation. 
3. Armstong,MandMurlisH,“RewardManagement”,KoganPage,UK. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Human Resource Metrics and Analytics 
HRM-03-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

This course intends to increase students’ awareness of the usefulness of HRM metrics and 

analytics and equip inusing them at the workplace. Complexity in today’s workforce, new 

technology investments, economic pressures,talent as a competitive edge, aligning the people 

strategy with the business strategy and many other reasons aredrivinga changeinHRto 

beanalytics-dependent. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: UnderstandthebasicsofHRanalyticsandsystems. 
CO2: Plan and implement HRIS & perform statistical 

analysis for HR. 

CO3:ExplainbenchmarkingandbestpracticesintheHRprocess 

CO4: DescribeperspectiveofanalyticsinHRandmodelingforemployeeretentionandturnover. 

CourseContents: 

Unit-I: HR Analytics Evolution of HRIS and HR Analytics. Types of Measures – HR 

Productivity Metrics and HumanCapital Metrics. HR Analytics Maturity Model, CEO/ 

Managers – HR expectations on Analytics Understanding HRindicators,metrics and data,Data 

collection, tracking,entry, Relationaldatabasesand HRsystems. 
 

Unit-II: Assess IT requirements to meet HR needs, Planning and implementing a new HRIS, 

Security and privacyconsiderations, Statistical analysis for HR (regression analysis, measures of 

central tendency) Graphs, tables,spreadsheets, datamanipulation(using Excel). 

 

Unit-III: Benchmarking and best practices, Staffing, Supply and demand forecasting, Total 

compensation analyses,Costjustification–returnon investment,Communicatingrecommendations. 
 

Unit-IV: Perspective of analytics in HR, Translator role, resistance to workforce analytics, 

emerging data sources,workforce analytics function, modeling in HR: descriptive and indicative 

models for employee retention andturnover. 

RecommendedBooks: 
1. BeckerB.E.,HuafelidM.A.&UlrichD.“TheHRScorecard:Linkingpeople,strategy,andperformance”,HarvardBusines

s ReviewPress. 
2. NigelGuenole,JonathanFerrar,SheriFeinzig,“ThePowerofPeople”,PearsonEducationPvt.Ltd. 

ReferenceBooks: 

1. Sesil,“ApplyingAdvancedAnalyticstoHRManagementDecisions”,1e,PearsonEducation. 
2. Soundararajan,“WinningonHRAnalytics”,SagePublication. 
3. Bhattacharya,“HRAnalytics:UnderstandingTheoryandApplications”,SagePublication. 
4. Smith,“HRAnalytics:TheWhat,WhyandHow”,CreatespaceIndependent. 



 

 

ManpowerPlanning,Recruitment,andSelection 

HRM-04-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

To enable the students to acquire knowledge and skill necessary for preparing the manpower 

plan of a businessenterprise. It establishes HR as a key strategic partner for businesses and 

stresses the need for proper planning interms ofHRdemand and supply 

toensurethelabourneedsoforganizations aremeteffectively. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandthebasics,structureandstrategyforhumanresourceplanning. 

CO2: Link HR strategy with organizational culture, industry life cycle, organizational 

strategies and job analysis.CO3: Learn HR management,demand andsupplyforecasting. 
CO4: Illustratesuccessionmanagementandcareerdevelopment. 

 

CourseContents: 

Unit-I:Introduction to Man Power Planning- Concept, objectives, Need and Importance, 

Process of 

HumanResourcePlanning,LevelsofHumanResourcePlanning,CorporatePlanning,StructureandStr

ategyformanpowerplanning,Microandmacrohumanresourceplanning,Environmentalinfluenceson

humanresourcesmanagement. 
 

Unit-II: The process of man power planning, Organizational Strategy and human resources, 

Organizational cultureand HR Strategy, Industry life cycle and HR strategy Linking, 

Organizational strategies and HR plans, Job Analysis;Job analysis, Problems associated with job 

Analysis, Process of job analysis, Specific job analysis Techniques,Competency 

BasedApproaches,TimeMotion study. 

 

Unit-III: HR Management: Forecasting Demand: nature, factors, techniques and approaches, 

Forecasting Supply:nature, techniques, Determining Manpower Gaps, Surplus manpower 

handling, VRS policy, Retrenchment policy,Downsizing, Outsourcing. HR forecasting Process: 

Forecasting Activity categories, benefitsof HR forecasting,Environmentaland 

OrganizationalfactoraffectingHRforecasting, HR forecastingtechniques. 

 

Unit-

IV:Retentionprograms.SuccessionManagement:Importanceofsuccessionmanagement,Successio

nManagement Process, Employee Role in Succession Management, Succession Management 

Soft Spots. CareerDevelopment, MDPs, Skills and multi skilling, Barriers to HRP and effective 

ways to overcome, emerging issues ofHRP. 

 



 

 

RecommendedBook: 

1. BhattacharyaDipakKumar,“HumanResourceplanning”,ExcelBooks. 
 

ReferenceBooks: 

1. Srivastava,M.P. “HumanResource Planning: 
Approaches,Needs,AssessmentandPrioritiesinManpowerPlanning”, ManakPublications,Pvt.Limited,NewDelhi. 

2. Belcourt,MonicaandJ.McBey,Kenneth“StrategicHumanResourcePlanning”,CengageLearningIndia. 
3. Srivastava,M.P.“HumanResourcePlanning”,InstituteofAppliedManpowerResearch,NewDelhi. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

StrategicHumanResourceManagement 

HRM-05-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

The main aim of this course is to provide strategic perspective of HRM in an organization. It 

aims to provide anunderstanding of forecasting, acquisition and management of human 

resources in effective implementation ofstrategy. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1:UnderstandthebasicsofSHRM,strategic&investmentperspectivesandSHRMapproachesinIn

diancontext. 
CO2: Learntheconceptofhumanresourceevaluationandhumanresourceplanning. 
CO3: Describe about acquiring HR, training &development and typology of 

performance in SHRM.     

CO4:Analysecompensationandrewardsmechanism,worklifeintegrationandemployeesepa

ration. 

 

CourseContents: 

Unit-

I:StrategicHRM:introduction,components,objectivesandevolutionofSHRM,differencebetweentra

ditionalHRM & SHRM, Investment perspective of human resource management, challenges in 

SHRM, barrier to StrategicHR, SHRM approaches:TheIndiancontext. 
 

Unit-II: Human Resource Evaluation: concept, approaches, rationale for HR evaluation, linkage 

between HRM 

andfirmperformance,distinctiveHRpractices,HRoutsourcingandoffshoring,humanresourceplanni

ng:anoverview,significance, perspectives and objectives ofHRP, businessstrategy & HRP, 

process ofHRP. 

 

Unit-

III:AcquiringHumanResource:anoverview,sourcesofrecruitment,methodsandapproachesofrecrui

tmentmethodsandprocessofemployeeselectioninstrategicpointofview,traininganddevelopment:co

ncept,purpose,significance process and forms of T&D. Typology of performance types - 

marginal performers – under achievers -stars –solidcitizens. 

 

Unit-IV: Compensation and rewards: overview, determinants, pays for performance approach, 

equity work lifeintegration: Work life balance, work life integration, work life issues, work 

family conflict, work family culture,employeeseparation:reduction inworkforce, 

turnover,andretirement. 

 



 

 

RecommendedBooks: 

1. TanujaAgarwala.“StrategicHumanResourcesManagement”,OxfordUniversityPress. 
2. JeffreyA.Mello,“StrategicHumanResourcesManagement”,CengageLearning 
3. FreedR.David,“StrategicManagement”,PrenticeHallofIndia 

 

ReferenceBooks: 

1. RobertL.Mathis&JohnH.Jackson.“HumanResourceManagement”,ThomsonSouthWestern. 
2. K.Prasad,“StrategicHumanResourceManagement–Text &Cases”,MacMillanIndiaLtd. 

3. CharlesR.Greer,“StrategicHumanResourceManagement”,PearsonEducation,NewDelhi. 
4. SrinivasR.Kandula,“StrategicHumanResourceDevelopment”,PrenticeHallofIndia,NewDelhi. 
5. Sharma,Anuradha,“StrategicHumanResourceManagement:AnIndianperspective”,SageResponseBooks. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Employee Relations 

HRM-06-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

ThiscoursewouldenablethestudentstounderstandEmployeeRelationsimperativesinthechangedBusinessEnv

ironment. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandthe concepts and approaches of industrial 

relations.CO2: Learndifferentaspects 

ofemployeerelationmanagement. 

CO3: Illustrateemployeeremunerationandrewardsystem. 

CO4: Knowthedifferenttypesoflawsrelatedtoemployeerelations. 
 

CourseContents: 

Unit-1: Industrial Relations: Meaning, Definitions, Characteristics, Objectives, Factors 

Affecting IR, Participants 

ofIndustrialRelationsystem,DifferentApproachestoIndustrialRelations:Psychological,Sociologica

l,HumanRelations, System Approach: The Dunlop Model, Conflict Approach, the Marxian 

Approach. Role of State in IR. TheChallenges toIndustrialrelation;ChangingCharacteristics 

oftheIndustrialWorkforce. 
 

Unit-

II:EmployeeRelationManagement:Meaning,Scope,ObjectivesandFactorsofEmployeeRelationMa

nagement,DifferencebetweenIndustrialrelationandEmployeerelation,ParadigmShiftfromIndustria

lRelations to Employee Relations: The Employee-Employer relations. Employee Relations in a 

strategic Framework,Employee Relations at the Workplace:– Principles, Structures, Functions, 

Policies and Process. Culture design foremployeeRelation, Organization behaviorin 

CulturalDesign;TheFutureofEmployeeRelations. 

 

Unit-

III:EmployeeRemunerationandRewards:TerminologyaboutRemuneration,Basicwagesandsalary

Administration, Need, Principles, Elements for a sound Wage and Salary administration Factors 

affecting wage 

andSalaryLevels,SalaryDifferentials:Functions,FactorsofSalaryDifferentials.ModelsofRemunerat

ion:HayModelofTotalRewards,TowardsPerrinModelofTotalRewards.TypesofRewards:Intrinsica

ndExtrinsicRewards,FinancialandNon-FinancialRewards, PerformanceBasedVs.Membership 

BasedRewards.Roleof RewardsSystem. 
 



 

 

Unit-IV: Laws related to Employee Relations: The Contract Labour act, Industrial Disputes act, 

1947 and theirsettlement machinery. Negotiation Essentials for Employee relation: Conflict and 

Negotiations, Employee Relationand negotiation,NegotiationProcessLawrelatedtoIndustrial 

Conflict. 
 

RecommendedBooks: 

1. RaoVSP,“HumanResourceManagement-TextandCases”,ExcelBooks. 

2. Ghosh&Nandan.”Industrialrelationsandlabourlaws”,McGrawHillEducation 

3. Mamoria&Mamoria.“DynamicofIndustrialRelationsinIndia”,HimalayaPub.House,NewDelhi. 

4. Venkatratnam:IndustrialRelations,OxfordUniversityPress 

5. Singh,B.D.“IndustrialRelations”,ExcelPublications,NewDelhi 
 

ReferenceBooks: 

1. P.N.andNeeraj,Kumar(2011).EmployeeRelationsManagement,1/e;NewDelhi:Pearson 
2. Sinha,P.R.N.,Sinha,InduBalaandSeemaPriyadarshiniShekar,“IndustrialRelations,TradeUnionsandLabourLegislation”,P

earsonEducation, NewDelhi. 

3. RamaswamyE.A.“TheStrategicManagementofIndustrialRelations”,OxfordUniversityPress. 

4. Verma,Pramod.“ManagementofIndustrialRelations–ReadingAndCases”,Oxford&IBHPublication. 

5. Monappa,Arun(2002).IndustrialRelations.TataMcGrawHill 

6. Singh,B.D.“IndustrialRelations”,ExcelPublications,NewDelhi 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

TrainingandDevelopment 

HRM-07-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

Tofamiliarizethestudentsabouttheconceptandprocessoftraininganddevelopmentanditsimportanceinanorga

nization. 

 

CourseOutcomes: 

CO1: Understandthebasicconceptsoftrainingandneedassessment. 
CO2: Describe various aspects of learning, learning theories and program design for 

effective training.CO3: Learn training methodsand evaluationtechniques. 

CO4: Knowaboutspecialissuesintrainingandemployeedevelopment. 
 

CourseContents: 

Unit-I: Training – concept and rationale, training system and processes, trends in training, 

KSA’S- Types; Aligningtraining with strategy; Role of stakeholders in training programme; 

Training needs assessment – organizationalanalysis,operational analysis,personanalysis. 

 

Unit-II: 

Learning Theories and Program Design: Learning theories - Reinforcement theory, Social 

learning theory, Goaltheory, Need theory, Expectancy theory, Adult learning theory & 

Information processing theory. Learning process,Factors influencing the learning process, 

Participants learning styles; Considerations in designing effective trainingprograms-

Selectingandpreparingthetrainingsite,Choosingtrainers,Roleoftrainerinconvertingtrainingsiteandi

nstruction conduciveto learning, Programdesign. 

 

Unit-III: Training Methods: Presentation methods - Lecture and Audio visual techniques; Hands 

on methods- OJT,simulations, case studies, business games, role plays, behavior modeling; 

Group building methods: Adventurelearning,teambuilding,actionlearning;Evaluationoftraining–

needforevaluation,criteriaandapproaches;returnon investment intraining. 

 

Unit-

IV:Specialissuesintrainingandemployeedevelopment:Trainingissuesresultingfromtheexternalenvi

ronment- Legal issues, cross cultural preparation, managing work force diversity, school- to- 

work transition;Internal needs of the company - Life-long learning, Melting the Glass ceiling, 

joint union management 

programs,Successionplanning,Developingmanagerswithdysfunctionalbehaviors.Managementdev

elopment:Characteristics of managers, Management development implications, Sources of 

knowledge/ skill acquisition,Trainingfor executive–levelmanagement. 



 

 

 

Suggested readings: 

1. Noe,ARaymond,andKodwani,DAmitabh,EmployeeTrainingandDevelopment,McGrawHillEducation 
2. Blanchard,PNick,andJamesW.Thacker,EffectiveTraining–Systems,Strategies,andPractices,PearsonEducation, 

NewDelhi 

3. Agochia,Devendra,EveryTrainer’sHandbook,SagePublications,NewDelhi 
4. Desimone,R.L.,Werner,J.M.&Harris,D.M.“HumanResourceDevelopment”,Thomson LearningPress. 
5. Sahu,R.K.,TrainingforDevelopment,ExcelBooks,NewDelhi 
6. Goldstein,TraininginOrganization,ThomsonLearning,Bombay 
7. McGrath,TrainingforLifeand LeadershipinIndustry,PrenticeHallofIndia,NewDelhi 
8. JackJ.Phillips,HandbookofTrainingEvaluationandMeasurementMethods,Routledge 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

ManagingInterpersonalSkills 

HRM-08-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time: 3hours  TotalMarks : 100 

CourseObjective: 

The purpose of this course is to develop deeper understanding of the interpersonal and group 

processes and helpthestudentstolearnabroadvarietyofskills supportiveworkrelationship. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Recognize the major concepts of intrapersonal 

effectiveness.CO2:

 Describethedifferentaspectsofinterpersonaleffective

ness. 
CO3: Analyzethegroup&teambehavior,creativityandproblemsolving. 
CO4: Understandpoliticking,mentoring,coaching,counselling,leadershipskillsandempowerment. 

 

CourseContents: 

Unit-I: Intrapersonal Effectiveness: Self-awareness - Definition, benefits and lack of self-

awareness, gaining self-awareness, self-analysis; Self-disclosure and trust- concept, benefits and 

fears associated with self-disclosure; GoalSetting- key behaviors, impact of ethics, ethical 

decision making; Self-management - time and stress 

management,importance,management,strategiesoftimeandstressmanagement,typesofstress,overc

omingfearoffailure. 
 

Unit-II: Interpersonal Effectiveness: Diversity - concept, barriers to accepting diversity, 

gender differences, cross-cultural diversity, strategies for addressing cross-cultural issues, 

managing organizational diversity; Persuasion –concept, importance, process, making effective 

presentations. Negotiation skills – importance, integrative 

anddistributivebargainingstrategies,stagesof negotiating, 

tipsforeffectivenegotiating,integrityandethicsinnegotiation, special situations in negotiations; 

Effective Meetings - importance and benefits of Meetings, problemswith meetings,strategiesfor 

effectivemeetings. 

 

Unit-III: Understanding and Working in Teams: Building Teams and Work Groups - types of 

teams, potentiallimitations of teams, team development stages, characteristics of high 

performance, effective teams; Managingconflict-

sourcesofInterpersonalconflict,conflictmanagementstrategies,organizationalandinterpersonaltech

niques for preventing conflict; Facilitating Team Success – Importance, facilitator skills and 

behaviors, 

keyfacilitativepreventionsandinterventions,Identifyinganddealingwith“ProblemPeople”,Facilitati

ontips,limitations to facilitation; decision making –concept, importance, process; Problem 



 

 

Solving- concept, problemsolvingTechniques, Creativity –importance,strategies 

forincreasingcreativityin problemsolving. 

 

Unit-IV:LeadingIndividualsandGroups:PowerandPoliticking-

conceptandimportance,ethicalissuesinpoliticking;Networking-

usesofnetworking,developinganappropriatemindsetfornetworking,barriertonetworking, strategies 

for building an effective network, Mentoring –types and limitations; Coaching – 

benefits,effectivecoachingbehaviors,Counselling,Feedback-

Importanceandcharacteristicsofeffectivefeedback,challengesin providing feedback, tipsfor 

receiving feedback; leadership, empowerment, Self-

empowerment,empowermentthrougheffectivedelegation. 
 

RecommendedBooks: 

1. SuzanneC.DeJanasz,KarenO.DowdandBethZ.Schneider.Interpersonal SkillsinOrganizations, McGrawHillEducation. 

2. RobertN.Lussier.HumanRelationsinOrganizations-ApplicationsandSkillBuilding(8thedition).Mc GrawHillEducation. 
 

ReferenceBooks: 

1. Corey,M.S.,&Corey,G.(2006).Groups:processandpractice(7thed.).Belmont:ThompsonBooks. 

2. Donelson,R.F.(2009).Groupdynamics(5thed.).New York:CengageLearning 

3. Levi,.D.(2007).Groupdynamics forteams.London:Sage. 

4. VedPrakashSinghandGirishRana.GroupDynamicsandStressManagement.OxfordBookCompany. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

InternationalHRM 

HRM-09-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The main aim of this course is to provide strategic perspective of HRM in an organization. It 

aims to provide anunderstanding of forecasting, acquisition and management of human resources 

in effective implementation ofstrategy. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: LearntheconceptsofGHRM, linkingHRstrategiestoexpansionstrategiesandmulticulturalism. 

CO2:

 Understanddifferentdimensionsofinternationalenvironment,recruitment&selectionandma

nagingperformanceinglobal context. 

CO3:

 DescribetheroleofHRMinmanagingemployeesincrossbordermergers&acquisition,trainin

gandcompensation. 

CO4:

 Analyzetheconceptsofcrossculturalcommunication,negotiationandrepatriationincontext

ofinternationalindustrial relations. 

CourseContents: 

Unit-I: GHRM- Introduction, differences between domestic and international Human Resource 

approaches 

ofInternationalHumanResourceManagement,Challengesingloballabourmarket,LinkingHRstrategi

estointernationalexpansionstrategies,multiculturalism:natureofculture,culturaldimensions,managi

ngacrosscultures:strategies,crossculturaldifferencesand similarities. 

 

Unit-II: International environment: political, legal and technological; Recruitment and Selection 

– Staffing policies,approaches, Selection criteria, recent trends in international staffing, 

Performance management of internationalemployees, 

issuesinmanagingperformanceintheglobalcontext. 

 

Unit-III: HRM in cross border mergers and acquisitions. Training in international management: 

training strategies,expatriate training, types of training programme and emerging trends in 

training for competitive advantage.InternationalCompensation:objectives, theories, components 

andcompensation package. 

 

Unit-IV: International industrial relations – nature, approaches and strategic issues before 

employers, employeesand government. Cross cultural communication and negotiation: 

communication process, barriers, 



 

 

effectivenessandmanagingcrossculturalnegotiation.Repatriation:challenges,benefits,processandm

anagingrepatriation. 

RecommendedBooks: 

1. Luthans&Doh,“InternationalManagement:culture,strategyandbehavior”,TataMcGrawHill,NewDelhi. 
2. Aswathappa&Dash,InternationalHRM,TataMcGrawHill,NewDelhi. 
3. Tayeb,InternationalHumanResourceManagement,OxfordUniversityPress. 

 

ReferenceBooks: 

1. HelenDeresky,“InternationalManagement:managingacrossbordersandcultures,PearsonIndiaPvt.Ltd. 
2. Budhwar,Pawan.“ManagingResourcesinAsia-Pacific”.RoutledgeTaylor&FrancisPublication 
3. PaulSparrow.,ChrisBrewsterandHillaryHarris.“GlobalizingHumanResourceManagement”,RoutledgeTaylor& 

FrancisPublication 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PerformanceManagementSystems 

HRM-10-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

ThiscourseisdesignedtounderstandtheimportanceofPerformanceManagementinbusinessandhowit

cancontributetomeasurethelevelofstrategy implementationtowards results 

ofacompanyorinstitution. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the different dimensions of performance 

management.CO2: Learn performance management process 

and competency mapping.CO3:

 Describeprocess,methodsandapproachesofperformanceapp

raisal. 
CO4: Analyzeperformancemanagement&employeedevelopmentandethicalissues. 

CourseContents: 

Unit-I: Introduction to Performance Management, Performance Appraisal to Performance 

Management, 

ConceptandPerspectivesofPerformanceManagement,DefinitionsofPerformanceManagement,Cha

racteristicsofPerformance Management, Objectives of Performance Management Principles of 

Performance 

Management,ImportanceofPerformanceManagement,BenefitsofPerformanceManagementDeterminan

tsofJobPerformance. 

Unit-

II:PerformanceManagementProcess:PerformanceManagementProcess,PerformancePlanning,Me

aningofPerformance Planning, Characteristics of Performance Planning, Objectives of 

Performance Planning, Importanceof Performance Planning, Methodologies of Performance 

Planning, Process of Performance Planning, Barriers toPerformance Planning, Overview of 

Competency Mapping, Competency Defined, Competency Mapping Defined,Methods 

ofCompetency Mapping. 

Unit-

III:PerformanceAppraisal:MeaningofPerformanceAppraisal,PerformanceAppraisalDefined,Char

acteristicsofPerformanceAppraisal,ObjectivesofPerformanceAppraisal,ImportanceofPerformanc

eAppraisal,PrinciplesofAppraising Performance, Process of Performance Appraisal Approaches 

to Performance Appraisal, Methods ofPerformance Appraisal, Common Rating Errors, 

Advantages and Disadvantages of Performance Appraisal 

ElementsofGoodPerformanceAppraisal System. 

Unit-IV: Performance management & employee development: Personal Development plans, 360 

degree feedbackas a developmental tool, performance management & reward systems: 



 

 

performance linked remuneration 

system,performancelinkedcareerplanning&promotionpolicy,PerformanceCounseling,EthicsinPer

formanceManagement, Ethics Defined, Principles of Ethical Performance Management, Ethical 

Issues and Dilemmas inPerformanceManagement 

RecommendedBooks: 

1. Kohli:PerformanceManagement,OxfordUniversityPress. 
2. Kandula,Srinivas,“PerformanceManagement”,PHI,NewDelhi. 

 

ReferenceBooks: 

1. Rao,T.V.“PerformanceManagementandAppraisalSystems”,ResponseBank,NewDelhi. 

2. Cardy,RobertL.“PerformanceManagement:Concepts,SkillsandExercise”,PHI,NewDelhi. 
3. Aguinis,Herman,“PerformanceManagement”,PearsonEducation,Inc. 
4. LanceA.Berger&DorothyR.Berger.“The TalentManagementHandBook”,TataMc-GrawHill,NewDelhi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ForeignExchangeManagement 

IB-01-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Toacquaintthestudentswiththemechanismofforeignexchangemarket,measurementofforeignexcha

ngeexposureanditsmanagement 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandthebasicconceptsofforeignexchangemarketandrates. 
CO2: Learn theories of foreign exchange management and reforms in 

forex market.CO3: Haveknowledgeaboutcurrencyforwards, 

futuresand currencyswaps. 

CO4: Describeforeignexchangeriskmanagementandsourcesoflong-terminternationalfinance. 
 

CourseContents: 

Unit-I: The Foreign Exchange Market- scope, Determinantsof foreign exchange rate, 

participantsin foreignexchange market. Foreign Exchange Market and Rates- Spot and Forward 

rate and their relationship, Bid-Askspread, Quotations in Forward market, Cross rates, 

Arbitration in Foreign ExchangeMarket. 

 

Unit-II:TheoriesofExchangeRateDetermination-

PurchasingPowerParityTheory,TheInternationalFisherEffect,The Interest Rate Parity Theory, 

The Expectations Theory and their relevance in the determination of exchangerate.International 

creditInstruments,Reforms inForeign exchangemarket. 
 

Unit-III:CurrencyDerivatives-CurrencyForwards,CurrencyFutures-

TradingandSettlementMechanismofCurrency Futures, Currency Options- Trading strategies 

using currency options, Currency Swap and their trading inforeign exchangemarket. 

 

Unit-IV: Foreign Exchange Risk Exposures and Management- factors affecting the risk 

exposure in Forex 

market,ExposureandManagingTransaction,TranslationandEconomicrisk,Sourcesoflong-

terminternationalfinance. 

 

RecommendedBooks: 

1. Shapiro,A.,“MultinationalFinancialManagement”,JohnWileyPublication. 
2. Eitman,Stonhill,Mofit,“MultinationalBusinessFinance”,PearsonEducation. 

 



 

 

ReferenceBooks: 

1. MadhuVij,“InternationalFinancialManagement”,ExcelBooksPublications,NewDelhi. 
2. Madura,Jeff.“InternationalFinancialManagement”,ThomsonPublications. 

3. Bhalla,V.K.“InternationalFinancialManagement-TextandCases”,AnmolPublications,NewDelhi. 
4. Apte,P.G.“InternationalFinancialManagement”,TataMcGrawHill,NewDelhi. 
5. Levi,MauriceD.“InternationalFinance”,TataMcGraw-Hill,NewDelhi. 
6. Jeevanandam,C.“ForeignExchange:Practice,Concepts”,SultanChand&Sons,NewDelhi 
7. VijayabhaskarPandMahapatraB.,“DerivativesSimplified”,ResponseBooks,SagePublications,NewDelhi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ExportImportManagementandDocumentation 

IB-02-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The main objective of the course is to familiarize the students with the management of 

export and importbusinessanditsdocumentation. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basic concepts of export-import documentation and 

institutional framework.CO2: Learn theexport/ import proceduresand shipping 

documentation. 

CO3: Describevariouspolicyassistanceandincentivesforexports. 

CO4: Illustratethedifferentmethodsofpayment,legalformalitiesforexport&importandimportprocurement. 
 

CourseContents: 

Unit-I: Preliminaries for Export: Meaning of Exports and Imports, Classification of Exports and 

Imports, 

CategoriesofExportersStrategyandPreparationforForeignTrade,IdentifyingForeignMarkets,Inter

nationalMarketSelection Process, Methods of Entering International Market, Constraints in 

Entering Foreign Markets, ExportContract, Force Majeure in Export Contract Exchange 

Earner’s Foreign Currency (EEFC) Account, Prospects forIndia’s Foreign Trade Development, 

Challenges to India’s Foreign Trade Development, Institutional framework forForeign Trade. 
 

Unit-

II:ExportdocumentationandExportProcedures:AlignedDocumentationSystem(ADS),importantd

ocuments,ExportProcedure,RegistrationProcedure,Pre-

shipmentProcedure,ShipmentProcedure,Post-shipment Procedure (Realisation of Export 

Proceeds), Excise Clearance for Exportable Goods , Quality Control andPre-

shipmentInspection,ImporterExporterCode(IEC)NumberRegistration-cum-

MembershipCertificate(RCMC),RoleofCustomsHouseAgents(CHAs),ExchangeRateFluctuation

Risks,ForwardContracts,ISO9000Certification,Roleofclearing andforwarding agents 
 

Unit-

III:PolicyAssistanceandIncentives:IncentivesandAssistanceforExporters,DutyDrawback(DBK)P

rocedurefor Claiming Duty Drawback, Exports from India Scheme, Export Promotion Capital 

Goods (EPCG) Scheme, Townsof Export Excellence (TEE), Deemed Exports, Export Oriented 

Units (EOUs), Electronic Hardware Technology Parks(EHTPs), Software Technology Parks 

(STPs) and Bio-technology Parks, Agri Export Zones (AEZs), Special EconomicZones (SEZs), 

Benefits Enjoyed by SEZs, Quality Control and Trade Disputes (QCTD) Assistance to States 



 

 

forDeveloping Export Infrastructure and Allied Activities (ASIDE), Role and Significance of 

Export Trading Houses andprivileges ofstatusholder. 

 

Unit-

IV:MethodsofPaymentsandExportFinance:ConditionsforRealisationofExportProceeds,FactorsAf

fectingExport Payment Term, Methods of Export Payment, Types of Export Finance, Pre-

shipment Finance, Features ofPost-shipment Finance, Procedure for Obtaining Export Finance, 

Pre-shipment Finance vs. Post-shipment Finance,Import Procedure Introduction, Categories of 

Importers, Import License, Import Contract, Pre-import Procedure,Legal Dimensions of Import 

Procedure, Customs Clearance for Imported Goods, Exchange Control Provisions 

forImports,ValuationforCustomsDuty,ImportIncentivesunderSpecialSchemes,ImportProcureme

ntplanning. 

RecommendedBooks: 

1. Export-ImportProcedureandDocumentation,Jain. S.Khushpat,Jain.V.Apexa,HimalayaPub.House. 
2. Export-Importmanual,NabhiPublication,NewDelhi 

ReferenceBooks: 

1. Kapoor,D.C,“ExportManagement”,VikasPublishingHousePvt.Ltd.,NewDelhi. 
2. Cherunilam,Francis.“InternationalTradeandExportManagement”,HimalayaPub.House. 
3. Kumar,Asin,“Export-ImportManagement”,ExcelPublications. NewDelhi 
4. ParasRam,“Exportwhat,whereandhow”Anupampublications. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

RegionalEconomicBlocks 

IB-03-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthecoursetofamiliarizethestudentswiththetheoreticalframeworkofthetheoryofecon

omicintegration,andits impactontradeandinvestmentflowsamongtheregion andon 

theglobaleconomy. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Understand the different aspects of economic integration 

and models.CO2:

 DescriberegionalismintheworldeconomyandevaluationofRI

A’s. 

CO3: Know the south-south cooperation and their 

problems.CO4: Illustrateregionaltradinggroups 

androleofWTO. 
 

CourseContents: 

Unit-I: Concept, Rationale and objectives of Economic Integration, Levels of economic 

integration, Impact 

ofEconomicIntegration,CustomsUnion:Features,TheoryofCustomsUnion,PartialEquilibriumappr

oachtoCustomsUnion,Assumptionsofapproach,EffectsofCustomsUnion.GeneralEquilibriumAppr

oach:LipseymodelandVanekmodel. 

 

Unit-

II:RegionalismintheWorldEconomy,EconomicIntegrationamongdevelopingcountries:Rationale,

benefits,problemsofeconomicintegration,measurestoencourageEIamongdevelopingcountries,Eva

luationofRIA’s. 

 

Unit-III: South–South Cooperation: Problems facing the south, Scope of ECDC (Economic 

cooperation amongdeveloping countries), Rationale, SSC (South- South Cooperation): Efforts, 

progress, problems, India’s role in SSC.India and Regional Cooperation, SAARC: Objectives 

and principles, SAARC nations, potential areas of Cooperation,problems of SAARC nations, 

SAPTA, INDO – LANKA FTA, INDO - SINGAPORE CECA (Comprehensive 

EconomicCooperation Agreement). 
 

Unit-IV: Major Regional Trading Groups: EU; NAFTA; REI in America’s: CARICOM, 

MERCOSUR, CAN; Regionaleconomic integration in ASIA – ASEAN, APEC; Regional 

economic integration in AFRICA: African Union; 

BRICS.CommodityagreementsandOPECnations.RoleofWTO, 

WTOprovisionsonregionalintegrationarrangements. 



 

 

 

RecommendedBooks: 

1. Jhingan,M.L,InternationalEconomics,VrindaPublicationsLtd. 

2. GerberJames,InternationalEconomics,PearsonEducation. 
3. Cherunilum,Francis,InternationalEconomics,TataMcGraw-Hill 
4. Balassa,Bela.,TheoryofEconomicIntegration,GeorgeAllen&UnwinLtd. 
5. Daniels,J.D. andH. LEERadesbaugh,15thedition,“International Business-EnvironmentandOperations”,Pearson 

Education,NewDelhi. 

 

ReferenceBooks: 

1. Bhalla,V.K.,WorldEconomyin90s:APortfolioApproach,AnmolPub.Pvt.Ltd. 
2. Dreze,Jean&Sen,Aamrtya,Indian,Development:SelectedRegionalPerspective,OxfordUniv.Press 
3. Jackson,J.,TheWorldTradingSystem,Mass:MITPress. 
4. Krugman,PaulR.&Obstfeld,M.,InternationalEconomics,HarperCollinsPub. 
5. Machlup,F.A.,HistoryofThoughtonEconomicIntegration,Macmillan. 
6. Trivedi,Sonu,RegionalEconomicCooperationandIntegration,NewCenturyPublications. 
7. Chhibber,Bharti,RegionalSecurityandRegionalCooperation’,NewCenturyPublications. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

InternationalBusinessEnvironment 

IB-04-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

 CourseObjective: 

Thepurposeofthispaperistoenablethestudentslearnnature,scopeandstructureofInternationalBusines

s,andunderstandtheinfluenceofvarious environmentalfactors on internationalbusiness operations. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand basics of international business and socio-cultural 

environment.CO2: Learn international economic environment, 

integration and investment theories.CO3: Knowinternational 

politicaland legal environment. 

CO4: Describeinternationaltechnologicalenvironmentandrelatedissues. 
 

CourseContents: 

Unit-I: Introduction to International Business: Importance, nature and scope of international 

business; Modes 

ofentryintoInternationalBusiness;Internationalizationprocessandmanagerialimplications.Socio-

Culturalenvironment:significance,religion,language,education,aesthetics,attitudes,culture,custom

sandpractices,crossculturalliteracy,managingculturaldiversity-

dealingwithculturaldifferences,socialresponsibilityofbusiness. 

Unit-

II:InternationalEconomicEnvironment:Internationaleconomicanalysisindicators;Economicfa

ctorsaffectinginternationalbusinessoperations-

economicfreedom,economicsystems,economicindicators;Assessingeconomic development, 

performance and potential; Regional economic integration: Effects of integration, majorregional 

trading groups in Asia and America. International Investment Theory - Theory of capital 

movements,Marketimperfections, Internationalization, Appropriability,Location 

specificadvantage. 

Unit-III: Political and Legal environment: Political environment: Individualism Vs collectivism, political 

ideology,political risk; Legal environment: Types of Legal systems, trends in legal system, implications for 

mangers, legalissues ininternationalbusiness. 

Unit-IV: Technological environment: Impact of technology on society, economy, industry; 

Need to spend on 

R&D,implicationoftechnologyonMNCs,environmentalfactorscontributingforriseoftechnology,Na

tureoftechnologytransfer, stagesin transfer process,internationaltechnologicalissues. 

 



 

 

RecommendedBooks: 
1. Daniels,J.D. andH. LEERadesbaugh,15thedition,“International Business-EnvironmentandOperations”,Pearson 

Education,NewDelhi. 
2. Aswathappa,K.“InternationalBusiness”,TataMcGrawHillpublications,NewDelhi. 

 

ReferenceBooks: 

1. RichardM.Schafferet.al,InternationalBusinessLawanditsenvironment,Thomson2002. 

2. John.JWild,etal,InternationalBusiness,PrenticeHallofIndia,2003. 
3. MichaelZinkataetal,GlobalBusiness,TheDrydenPress1988. 
4. DarrellMahoney,InternationalBusiness,Longman,1998. 
5. DonnBallandWendellMcculloch,InternationalBusiness,IrwimMc–GrawHill1999. 
6. CharlesWHill,InternationalBusiness,TMHpublishingcompanyLtd. 
7. WTOAnnualreports,Geneva. 
8. OverviewofDevelopmentsintheInternationalTradingEnvironments–AnnualreportbytheDirectorGeneralWTO, 

Nov. 22, 2000. 
9. BlackandSundaram,“InternationalBusinessEnvironment”,PrenticeHallofIndia,NewDelhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

InternationalLogisticsManagement 

IB-05-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The overall Course Objective: is for students to gain skills and knowledge in all aspects and 

issues of logistics in asustainable supply chain. These include purchasing and procurement of 

materials, inventory flow and 

control,storageandmaterialhandlinginwarehousing,economicsofmodeoftransport,anddistribution

andshipment. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandbasicconceptsofinternationallogistics. 

CO2: Assess the modes of transport in international logistics and 

documentation.CO3:

 Illustratetheimportanceofcontainerizationandroleofportsintradelogi

stics. 

CO4:

 Havetheknowledgeofwarehousing,inventorymanagement,andtomakestudentsunderstand

therisksand claimproceduresinvolvedinIB. 

 

CourseContents: 

Unit-

I:InternationalLogistics:Concept,objectives,scopeandrelevanceoflogisticsininternationaltrade;

Integratedlogisticsandsub-systemelements;Informationand 

orderprocessing;Packingandpackaging. 

Unit-II: Choice of mode of transport; General Structure of Shipping: Liner shipping and 

freighting practices, TrampShipping and Chartering clauses, Freighting principles and practices 

in trade logistics, documentation in tradelogistics. 

Unit- III: Containerization; Role of dry ports in trade logistics; Multi-modal transportation and 

CONCOR; Role ofintermediaries in trade logistics. Role of Ports: Port Organization and 

Management Responsibilities of Port Trust,Growth andStatusofPortsinIndia,Problems 

ofIndianPorts. 

Unit-

IV:Warehousing:Concept,functions,benefitsandtypes.Documentsinwarehousing,Procedureofwar

ehousing the imported and exportable cargo. Inventory Management- Concepts and Application. 

Risk ininternationaltradelogistics.Cargoinsuranceand claimprocedure. 

 



 

 

RecommendedBooks: 

1. Singh,Ram.“InternationalTradeLogistics”,OxfordUniversityPress. 

2. DouglasM.Lambert,JamesR.Stock,“StrategicLogisticsManagement”,McGrawHills. 
3. Coyle,Bardi,LangleyJr.West,“TheManagementofBusinessLogistics”,WestPublishingCo. 

 
ReferenceBooks: 

1. Sahay,B.S.“SupplyChainManagementintheTwentyFirstCentury”,Macmillan. 
2. Sahay,B.S.“SCMforglobalCompetitiveness”,Macmillan. 
3. Ram,M.S.“Shipping”,AsiaPublishingHouse. 
4. J.BesBaker&HowardLtd.,“CharteringandShippingTerms”,VolumeI. 
5. Desi,H.B.“IndianShippingPerspectives”,AnupamaPublications. 
6. Raghuramet.al.“ShippingManagement:CasesandConcepts”, 
7. AlanM.Rugman–OxfordHandbookofInternationalBusiness,OxfordUniversityPress 
8. Asopa,V.N.“ShippingManagement:CasesandConcepts”,Macmillan,NewDelhi. 
9. Desai,H.P,“IndianShippingPerspectives”,AnupamPublications,Delhi, 
10. Khanna,K.K.“PhysicalDistribution”,HimalayaPublishing,Delhi. 

11. ShippingDocumentsandReports,UNCTAD. 
12. UseofMaritimeTransportVolumeone:ESCAP,UN. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

International Marketing 

IB-06-C (SameasMM-07) 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The objective of the course is to familiarize the students with the nature and practices of 

international marketing.Students after reading the course will be able to distinguish international 

marketing mechanics from the domesticmarketingmodelsandapproaches 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Toincreaseglobalizationbyintegratingtheeconomiesofdifferentcountries. 
CO2:  To assist developing countries in their economic and industrial growth by inviting 

them to 

theinternationalmarketthuseliminatingthegapbetweenthedevelopedandthedeveloping

countries. 

CO3:

 Toassuresustainablemanagementofresourcesglo

bally.CO4: Tounderstand theglobalsupplychain 

andexports. 

 

CourseContents: 

Unit-

I:Introduction:BasicConceptsofInternationalMarketing,DefinitionandDimensionsofInternational

Markets,Differences between Domestic and International Marketing, Benefits of International 

Marketing, EPRG Frameworkin International Marketing. 

 

Unit-

II:EnvironmentofInternationalBusiness:Introduction,PoliticalandLegalEnvironment,CulturalEnv

ironment,Financial and Monetary Environment. Indian Foreign Trade: Indian Trade Policy, 

Recent Transit in India’s 

ForeignTrade,ExportAssistance,InstitutionalInfrastructureforExportPromotionin 

India,EXIMPolicy ofIndia. 

 

Unit-III: Product Decisions: Product planning for global markets; Standardization vs Product 

adaptation; Newproduct development; Management of international brands; Packaging and 

labeling; Provision of sales 

relatedservices.PricingDecisions:Environmentalinfluencesonpricingdecisions;Internationalpricin

gpoliciesandstrategies.PromotionDecisions:Complexitiesandissues;Internationaladvertising,pers

onalselling,salespromotion andpublic relations. 
 

Unit-

IV:DistributionChannelsandLogistics:Functionalandtypesofchannels;Channelselectiondecisions;



 

 

Selectionofforeigndistributors/agentsandmanagingrelationswiththem;Internationallogisticsdecisi

ons.OverseasMarketresearch, Marketing Plan for Exports, New Techniques in International 

Marketing, International Sub-Contracting,JointVentures, MultinationalsExportsFinance, 

RiskExportDocuments and Procedures. 
 

RecommendedBooks: 

1. Mahapata,SN.GlobalMarketingManagement:AStrategicApproach,GalgotiaPublishingCompany,NewDelhi. 

2. Cateora,PhilipR.,JohnL.GrahamandSalwan,Prashant.“InternationalMarketing”,TMH,NewDelhi. 

3. Keegan,WarrenJ.,“GlobalMarketingManagement”,PrenticeHall,NewDelhi 
 

ReferenceBooks: 

1. Srinivasan,R.“InternationalMarketing”,PrenticeHallofIndia,NewDelhi 

2. Rathore&Rathore,“InternationalMarketing”,HimalayaPublishing,NewDelhi 

3. Onkvisit,SakandJohnJ.Shaw,“InternationalMarketing:AnalysisandStrategy”,PrenticeHall,NewDelhi. 

4. Gitman,“GlobalMarketing”,Pearson 

5. Chernnilam,Francis.“InternationalMarketing”,HimalayaPublishingHouse,NewDelhi. 

6. Czinkota,M.R.,“InternationalMarketing”,DrydenPress,Boston. 

7. Fayerweather,John,“InternationalMarketing”,PrenticeHall,NewDelhi 

8. Jain,S.C.“InternationalMarketing”,CBSPublications,NewDelhi 

9. Doole,J.&Lowe,R.“InternationalMarketingStrategy”,ThomsonPress. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

CrossCulturalManagement 

IB-07-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Toexposestudentstotheworldofmulti-

culturalismandtoenablestudentstointernalizemulticulturalmanagementskills 

andapplythesametomanagement ofInternational Business. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1:

 Providesunderstandingaboutthemeaningandimpactofculturetothemajormanagementproce

ss.Helptodevelopcommunication skill inmulticulturalenvironment. 

CO2: Understandingaboutthecross-

culturalmarketingandnegotiationprocessandstyleindifferentcountries.CO3:

 Culturalintelligencenecessaryfor globalmanagers 
CO4: Helpindevelopmentofworkgroupandteamanddealwithchallengesincrossculture. 

 

CourseContents: 

Unit-I: Nature of culture, dimensions of culture, Hofstede model, Edward Hall model, 

Trompenaar’s culturaldimensions; Interacting spheres of culture- Influences on workplace 

culture, Cultural challenges in the modernIndian workplace. Communicating across cultures: 

process, barriers to cross cultural understanding, language andculture. 
 

Unit-II: Culture and marketing: Cross cultural marketing research, culture and consumer 

behavior; Negotiatingacross cultures, principles, process, negotiation styles in different 

countries, culturally responsive negotiationstrategies. 
 

Unit-III: The role of the global manager: The manager as a decision maker, cross cultural 

dimensions of decisionmakers;Themanagerasaleader:Motivationand leadershipacrosscultures. 
 

Unit-IV: Challenge of multicultural work groups and teams; challenge of international 

organisations; structure 

andculture;thechallengeofinternationalassignments,thechallengeofmanagingacross. 

 

RecommendedBooks: 

1. DavidC.Thomas,MarkF.Peterson,Crossculturalmanagement-Essentialconcepts,4
th

edition,Sagepublications. 

2. ShobhanaMadhavan,Crossculturalmanagement- ConceptsandCases,2
nd

edition,OxfordUniversityPress. 
 

 



 

 

ReferenceBooks: 

1. RichardHodgetts,etal.,InternationalManagement,TMH,NewDelhi 

2. JohnB.Culben,MultinationalManagement,SouthWestern–ThomsonLearning. 
3. HarrisPR&RTMoran,―ManagingCulturalDifferences,GulfPublishing,1991,Houston. 
4. WilliamOuchi,TheoryZ,―HowAmericanBusinesscanmeettheJapanesechallenge,ReadingMass,AddisonWesley, 

1981. 

5. ETHallandMRHall,―UnderstandingCulturalDifferences,YarmouthMaine:InterculturalPress,1990. 
6. Trompenaars,Fons,―RidingtheWavesofCulture:UnderstandingCulturalDiversityinBusiness,EconomistBooks, 

London,1993. 

7. Walton,SallyJ,―CulturalDiversityintheworkplaceBusinessSkillsExpressSeries. 
8. Navarro,Whitehouse,Alice,―CulturalDiversityManagement:ANewPerspective,Vista1992. 
9. Cox,T―CulturalDiversityinOrganisations,BerrettKoehler,1993. 
10. Henderson,George,―CulturalDiversityintheworkplaceissuesandstrategies,GreenwoodPublishingGroup. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

InternationalTradeLaws 

IB-08-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Toacquaintthestudentswithvariouslawsgoverninginternationalbusinessandtheirproperunderstandi

ngforrightdecisionmaking. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Conceptualizeinternational trade laws and international criminal 

jurisdiction.CO2:

 Knowtheroleofinternationalorganizationsandmultilateraltradenegoti

ations. 

CO3: Learnaboutinternationalbusinessdisputesandalternatedisputesettlementmechanisms. 

CO4: DescribeCSR,ethics,corporatecodeofconductandregulationsgoverninginternationaltransactions. 
 

CourseContents: 

Unit-I: Defining International Law, Public and Private International Law, Sources of 

International Law, CustomaryInternational Law, The Law of Treaties, International Human 

Rights and Humanitarian Law International CriminalLaw,BasicPrinciples 

ofInternationalCriminalJurisdiction,MutualLegalAssistanceand Extradition 

 

Unit-II: International Organizations, The Role of the United Nations in International Law, 

International Court 

ofJustice,UNAgenciesAffectingInternationalBusinessLaw,WTO:OrganisationofWTO,disputesett

lementprocedures, Multilateral tradenegotiations. 

 

Unit-III: Avoiding Business Disputes, Cultural Attitudes toward Disputes, Methods of 

Resolution, Alternate DisputeResolution:Mediation,Arbitration, Litigation:Jurisdiction,Venue 

 

Unit-

IV:Ethics,SocialResponsibility,andCorporateCodesofConduct,CorporateSocialResponsibilityinD

evelopingCountries: A Tale of Two Worlds, Codes of Conduct, Corporate Codes of Conduct, 

Indian Laws and RegulationsGoverning International Transactions: FEMA; Taxation of foreign 

income; Foreign investments; Setting up officesand branches abroad;Restrictions on 

tradeinendangered species and othercommodities. 
 

RecommendedBooks: 

1. Daniels,John,EmestW.OgramandLeeH.Redebungh,“InternationalBusiness,Environmentsandoperations”, 
2. Lew,JultonD.MandClive Standbrook,“InternationalTrade Law andPractice”,EuromoneyPublications,London. 
3. KarlaShippey,“InternationalContracts:DraftingtheInternationalSalesContracts”,WorldTradePress. 

 



 

 

ReferenceBooks: 
1. Schmothoff’sC.R,“ExportTrade–TheLawandPracticeofInternationalTrade”.SweetandMaxwellPublications 
2. MotiwalOP,AwasthiHIC“InternationalTrade–thelawandpractice”,BhowmikandCompany,NewDelhi. 
3. KapoorN.D,“CommercialLaw”,SultanChand&Co.,NewDelhi. 
4. PamellaSelman –LawofInternationalTradeTextBook 
5. Goel,P.K“BusinessLawforManagers”,WileyIndia,NewDelhi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ManagementofMultinationalCorporations 

IB-09-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

ThebasicobjectiveistofamiliarizethestudentswiththeoperationsandmanagementofMNCs. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1:

 UnderstandthebasicconceptsofMNCs,theoriesandapproachesofcomparativemana

gement.CO2: Learnthestrategies, organizationalstructureand control mechanismin 

MNCs. 
CO3: DescribethemanagementoffunctionalareasinMNCs. 
CO4: IllustratetheethicalandsocialissuesinmultinationalcorporationsandoverviewofIndianMNCs. 

 

CourseContents: 

Unit-I: A conceptual background of MNC’s: Defining MNC’s, characteristics, types, growth & 

evolution of MNC’s. Atheoretical perspective: Internalisation theory, Oligopoly theory, Tariff 

jumping hypothesis, Obsolescing 

bargaintheory.Thethreemodelsofinternalisationstrategy.ComparativeManagement:Importanceand

scope;Approachesofcomparativemanagement;managementstyles and practices inUS, Japan, 

China, Korea, India. 

Unit-II: Strategy and MNC’s: The role of strategy, transferring core competencies, Realizing 

location economies,Realising experience curve economies, Pressures for cost reductions. Local 

responsiveness, Multinational 

strategy,internationalstrategyandGlobalstrategy.Modesofentryandstrategicalliances.Organisation

alstructure:Vertical& horizontal differentiation.Control andco-ordination inMNC’s. 

Unit-III: Marketing management in MNC’s: Product, price, distribution and communication 

strategy. OperationsmanagementinMNC’s:Wheretomanufacture:Countryfactors,technology 

factors,customizationandcostefficiency, locating manufacturing facilities. Transfer of knowledge 

from home country to host country: parentsubsidiary relationship, new product development. 

Human resource management in MNC’s: HR policies in 

MNC’s,typesofstaffingpolicy,employingexpatriatesinMNC’s,LabourrelationsinMNC’s.Financial

managementinMNC’s:Doubletaxation relief,provisions ofIndian 

IncomeTaxActfordoubletaxation, Transferpricing. 
 

Unit-

IV:EthicsandsocialresponsibilityinMNC’s:Stakeholdersexpectations,Environmentalmanagementi

nMNC’s,Dealingwithcorruptionandbribery,Marketingissues,HumanrightsviolationbyMNC’s.Em

ergingissuesinMNC’s:Challengesofglobalisation,Towardstransnationalcompanies,Enterpriserisk



 

 

managementinMNC’s.IndianMNC’s:Strategic issues for Indian MNC’s- Evolution of Indian 

companies, moving up the value curve, Overcoming theliabilities 

ofIndianness,RoleofGovernment. 

 

RecommendedBooks: 

1. Hodgetts,“InternationalManagement”,TataMcGrawHill,NewDelhi. 
2. Nagandhi,Anant.R,“InternationalManagement”,PrenticeHallofIndiaLtd.,NewDelhi. 

 

ReferenceBooks: 

1. KoontzandWhelrich,“Management:TheGlobalPerspective”,TataMcGrawHill,NewDelhi. 
2. Adhikary,Manab.“GlobalBusinessManagement”,Macmillan,NewDelhi. 
3. Thakur,Manab,GeneE.Burton,andB.N.Srivastava,“InternationalManagement:ConceptsandCases”,TataMcGraw

Hill,NewDelhi. 
4. ChristoppherBartlettandSumantraGhoshal,“TransnationalManagement:TextandCases”,TataMcGrawHill, 

NewDelhi. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

InternationalTradeTheoryandPractice 

IB-10-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Tounderstandthebasisofinternationaltradeanditssignificancefornations.Toanalyzetheforeigntrade

policyand itsimplicationsfor InternationalBusiness. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandtheinternationaltradeevolutionandtheories. 

CO2: Describe different regional economic grouping and barriers to 

international trade.CO3: Illustratetheconcept, roleandfunctions 

ofFDIandMNCs. 
CO4: GaininsightaboutIndia’sforeigntrade,majorcommodities&servicesandFTP. 

 

CourseContents: 

Unit-

I:EvolutionofInternationalTrade:Introduction,InterdependenceofCountries,InternalTradevs.Intern

ationalTrade, Classical Theory of International Trade Theory of Absolute Cost, The Ricardian 

Theory of Comparative Costs,Gains from International Trade, Comparative Costs Doctrine 

Expressed in Terms of Money, Evaluation of 

theClassicalTheoryofInternationalTrade,GeneralEquilibriumTheoryofInternationalTrade,Exchan

geRateMechanism and International Trade, A Complex Model of Ohlin, Criticisms of the 

Modern Theory of InternationalTrade, Superiority of the Modern Theory of International Trade, 

Porter’s National Competitive Advantage Theory,ProductLifeCycleTheory. 

Unit-

II:RegionalEconomicGroupings:ConceptofTradeBarriers,ObjectivesofTradeBarriers,TypesofTar

iffTradeBarriers , Types of Non-tariff Trade Barriers , Tariff Trade Barriers vs. Non-tariff Trade 

Barriers, Effects of TradeBarriers, Concept of Regional Economic Groups , Types of Regional 

Economic Groups , Positive Effects of RegionalEconomic Groups, Negative Effects of Regional 

Economic Group, Major Trade Blocs , Free trade vs protection,economic effects oftariff, 

tariffretaliation,anti-dumping/countervailingduties;exportsubsidies; 

Unit-III:FDI and MNCs: Concept of Multinational Corporations (MNCs), Merits of MNCs, 

Demerits of MNCs, MNCsin India, Concept of Foreign Direct Investment (FDI), Role and 

Functions of FDI in Developing Countries, FactorsInfluencing FDI, FDI Operations in India, 

FDI Policy in India , Make in India, Foreign Investment Promotion 

Board(FIPB),ForeignInvestmentPromotionCouncil(FIPC),IndianJointventuresabroad;Projectand

consultancyexports,Policy onforeign collaborationsandcountertradearrangements. 

Unit-IV: India’s Foreign Trade: Introduction, Significance or Merits of Foreign Trade, Demerits 

of Foreign 



 

 

Trade,GrowthofIndia’sForeignTrade,DirectionofIndia’sExports,DirectionofIndia’sImports,Major

Exports(Commodities) of India, Major Imports (Commodities) of India, Major Exports 

(Services) of India India’s Share inWorld Trade and FTP 2015-2020, Prospects for India’s 

Foreign Trade Development, Challenges to India’s ForeignTradeDevelopment. 

 

RecommendedBooks: 

1.Export-ImportProcedureandDocumentation,Jain.S.Khushpat,Jain.V.Apexa,HimalayaPublishingHouse. 
 

ReferenceBooks: 

1. BGupta,R.K.“Anti-dumpingandCountervailingMeasures”,SagePublications,NewDelhi. 
2. Verma,M.L.“InternationalTrade”,CommonwealthPublishers,Delhi. 
3. VarshenyR.L.&B.Bhattacharya,“InternationalMarketingManagement”,SultanChand&Sons,Delhi. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

DatabaseManagementSystem 

IT-01-C 

L T P Credit ExternalTheoryMarks : 50 
4 - - 4 InternalMarks : 25 
Time:3hours  ExternalPracticalMarks : 25 

  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthecourseistofamiliarizethestudentswiththeconceptofdatabaseanditsutilityinorgani

zationofinformation. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1:

 UnderstandthebasicconceptsofDMBSanddifferentDBMS

models.CO2: PerformSQLqueriesand functionsfordatabases. 

CO3: Learn the concepts of normalization and concurrency control 

mechanism.CO4: Describedatabasesecurity and advanced 

databaseconcept. 

 

CourseContents: 

Unit-I: Concept of database and database management system, purpose, advantages and 

disadvantages of DBMS;DBMSArchitecture;EntitiesandRelationships,schemasandsub-

schema;andDataIndependence;TypesofDBMS–Hierarchical, Network,Relational, Object-

orientedand Object relational. 

 

Unit-II: Introduction to SQL; Components of SQL: DDL, DML, DCL; creating Tables, Views, 

Index, Sequences andSynonyms;inserting,updatinganddeletingdata;databasequeries;joins 

andsetoperators;SQLfunctions. 

 

Unit-III:DatabaseDesign-basicconsiderations;DataIndependence-

LogicalandPhysical;DatabaseNormalization–1NF, 2NF, 3NF, BCNF, 

4NFand5NF;Denormalization;Integrity and Concurrencycontrol. 

 

Unit-IV: Database security; Back-up and Recovery; Advance Database Concepts-Distributed 

databases, Internetdatabases, Multimediadatabases, Digital libraries andMobiledatabases. 

RecommendedBooks: 

1. Kahate,A.,IntroductiontoDatabaseManagementSystems,PearsonEducation 

ReferenceBooks: 

1. Abraham,Korth,DataBaseSystemconcepts,McGrawHill, NewDelhi 

2. SinghS.K.,DatabaseSystems,PearsonEducation,NewDelhi 
3. Rob,DatabaseSystem,CengageLearning 

 



 

 

Technology Management 

IT-02-C (SameasOM-07-C) 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

      CourseObjective: 

Themainobjectiveofthiscourseistofamiliarizethestudentswiththevariousaspectsoftechnologymana

gementand itsapplicationinbusinessorganization. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basic concepts and critical factors of technology 

management.CO2: Emphasize on technology management paradigm 

and technological innovations.CO3: Learntechnology competitiveness, 

strategy formulation and audit. 

CO4: Describeacquisition,exploitationandtransferoftechnology. 
 

CourseContents: 

Unit-

I:Basicconceptoftechnology,technologyanditsrelationshipwithknowledge,businessandsociety,Cl

assification of technology, Management of technology at firm and national levels, Conceptual 

framework formanagementoftechnology, critical factorsin managing technology. 

 

Unit-

II:Technologyandmanagementparadigms,technologyandmarketinteraction,technologylifecycles,

Processoftechnologicalinnovation, factorsaffectingtechnologicalinnovations. 

 

Unit-III: Competitiveness: basic concepts and indicators, technology management for 

managing competitiveness,Formulation of technology strategy, Aligning business and 

technology strategy, Technology planning: forecastingtechnology, technologyaudits. 

 

Unit-IV: Acquisition of technology: methods and issues; Exploitation of technology, 

Technology creation usingresearch anddevelopment, Technologytransfers:Process andIssues. 

 

RecommendedBooks: 

1. TarekKhalil,ManagementofTechnology,TataMcGrawHill,NewDelhi 
 

ReferenceBooks: 

1. NormaHarrisonandDannySamson,TechnologyManagement:TextandInternationalCases,TMH,NewDelhi 
2. RobertBurgelman,ClaytonChristensenandStevenWheelwright,StrategicManagementofTechnology&Innovatio

n,TataMcGrawHill,NewDelhi. 



 

 

3. E-GovernanceandFrameworkofICT 
4. IT-03-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthissubjectistopreparestudentsinunderstandingthevariousinitiativestakenbygovern

mentforpromoting E-Governance,E-governancemodelsandITAct. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandthebasicfunctioningofe-government&e-governance. 
CO2: Learn e-governance models and role of e-governance in public 

grievances& information.CO3: Evaluatevariousphases &challenges for e-

governance. 

CO4: IllustratetheroleofTelecomRegulatoryAgencies,ITAct&e-commerceissues. 
 

CourseContents: 

Unit-I:OverviewofE-GovernmentandE-Governance:StagesofE-Governance,NationalE-

GovernancePlan(NeGP),Mission Mode Projects and their implementation status, E-Governance 

Introduction to E-governance, Role of ICTin e-governance, Need, importance of E-governance, 

Categories of E-governance, Key Issues of E-Governance,Technology, Policies, Infrastructure, 

Training, Copyrights Consulting Funds, E-governance Models, Model of DigitalGovernance, 

Wider DisseminationModel. 
 

Unit-II:E-governanceModels:CriticalFlowModel,Interactive-servicemodel/Governmentto-

Citizen-to-Government Model (G2C2G), Major areas of E-governance Services, Public 

Grievances: Telephone, Ration 

card,transportation,RuralservicesLandRecords,Police:FIRregistration,Lostandfound,Socialservic

es:Death,domicile, school certificates, Public information: employment, hospitals, railway, 

Agricultural sector: 

Fertilizers,Seeds,UtilitypaymentsElectricity,water,telephone,Commercial:incometax,customduty

,exciseduty-GovernanceInfrastructure. 
 

Unit-III:Phasesofe-

government:“Brochureware”,Interactive,andTransaction,FiveStagesofElectronicGovernment 

Development, Statutes affecting e-government development, Human Infrastructural 

preparedness,Challenges for E-governance. 
 

Unit-

IV:Policies:NationalTelecomReforms,NationalTelecomPoliciesNTPs,Regulations:DigitalDivid

eandDigitalDividends, Development and rationale of regulation and, deregulation, Role of 

Telecom Regulatory Agencies -Telecom Regulatory Authority of India (TRAI) & ITU, 



 

 

Information Technology Act (2000), Internet and E-commerceissues:privacy,security, 

domainnames, etc.,Wireless:frequency auctions,standards,competition. 

 

RecommendedBooks: 

1. Vikram Raghavan, (2007). Communication Law in India-Legal Aspects of Telecom, Broadcasting, and Cable 
Services,1st Edition, Lexis Nexis Butterworths. 

2. DNGupta,(2008).E-Governance:AComprehensiveFramework,1stEdition,JainPublications 
 

ReferenceBooks: 

1. HeatherEHudson,(2006).GlobalConnections-
InternationalTelecommunicationsInfrastructureandPolicy,1stEdition,Wiley Publication. 

2. E.BohlinandS.L.Levin,(2000).TelecommunicationsTransformation-Technology,Strategy 
andPolicy,1stEdition,IOSPress. 

3. McElroy,(2003).KMCI(KnowledgeManagementConsortiumInternational)andButterworthHienemann,1stEdition. 
4. R.K.Mitra,(2006).E-government:MacroIssues,1stEdition,GIFTPublishing. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ManagingSoftwareProjects 

IT-04-C 

L T P Credit ExternalTheoryMarks : 50 
4 - - 4 InternalMarks : 25 
Time:3hours  ExternalPracticalMarks : 25 

  TotalMarks : 100 

CourseObjective: 

Themainobjectiveofthiscourseistomakestudentsaboutthevariousissuesrelatedtosoftwareprojectmanagemen

tanditssuccessful implementation. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Understandconceptsofsoftwareprojectmanagement. 

CO2: Learn about the project planning infrastructure and risk management in managing 

software projects.Co3: Illustratemeasurement& 

trackingplanningandstructureofprojectmanagement. 
CO4: Describeconfigurationmanagementaboutprojectmonitoringandcontrol. 

 

CourseContents: 

Unit-

I:SoftwareCharacteristics&Applications,SoftwareProcessesandProcessManagement;Overviewo

fCompatibility MaturityModel, KPAsforSoftwareProjectManagement. 
 

Unit-

II:ProjectPlanningInfrastructure;ProcessPlanning;EffortEstimationandScheduling;QualityPlanning;Risk

Management. 
 

Unit-

III:Measurementandtrackingplanning;DevelopmentProjectManagementPlan:Teamstructure,co

mmunication and team development; Customer Communication and issues; Structure of project 

managementplan. 

 

Unit-IV: Configuration management and control; Project Monitoring and Control: Project 

Tracking, Milestoneanalysis,Defect analysisand prevention;Project Closureanalysis 

 

RecommendedBooks: 

1. PankajJalote(2004),SoftwareProjectManagementinPractice,PearsonEducation,NewDelhi 
 

ReferenceBooks: 

1. WalkerRoyce(2001).SoftwareProjectManagement:AUnifiedFramework.PearsonEducationAsia,Singapore,First
Edition. 

2. JoelHenry(2004),SoftwareProjectManagement:AReal-WorldGuidetoSuccess,PearsonEducation,NewDelhi 



 

 

DataAnalysisusingExcelandSPSS 

IT-05-C(SameasPPM-03-C) 

L T P Credit ExternalTheoryMarks : 50 
4 - - 4 InternalMarks : 25 
Time:3hours  ExternalPracticalMarks : 25 

  TotalMarks : 100 

CourseObjective: 

TheobjectiveofthiscourseistofamiliarizethestudentswiththepracticalapproachofusingExcelandSPS

Slikesoftwareindataanalysis. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand basics of data and data 

analysis. 

CO2: Learnconcepts and functionsofExcel. 

CO3: Gain knowledge of SPSS and hypothesis testing 

using SPSS   

CO4: Performvarious 

advancedstatisticaltestusingSPSS. 

CourseContents: 

Unit-I: 

UnderstandingData:Data,TypesofDataandLevelsofMeasurements;Quantitative(DiscreteandCont

inuous), Qualitative (Categorical and Ordinal); Basic Concepts of Analysis: Population and 

Sample, DescriptiveandInferentialStatistics,ParameterandStatistic,ParametricandNon-

parametrictests,Variables(DependentandIndependent);Preparing andcoding datafor analysis. 
 

Unit-II: Introduction to Excel: Understanding Spreadsheets, Workbooks and Worksheets, 

Navigating through cell,cell referencing, Data Entry (Manual and Auto fill), Formulas and 

functions, sorting data; Creating and ManagingCharts and Graphs; Managing Data Lists in 

Excel: Building, Sorting, Filtering and managing; Performing What-

ifScenarios,GeneratingPivotTables;BasicsofBuildingandrunningMacros;Using‘DataAnalysis’A

dd-ininExcelforcomputingbasic descriptiveandinferentialstatistics. 
 

Unit-III: Introduction to SPSS: Creating and Managing Data files, defining variables, opening 

and reading data filesfromSPSSSandnon-

SPSSsources;Creating,printingandsavingoutputfiles;SummarizingData:FrequencyDistribution, 

Graphical presentation, Computing select measure of central tendency and dispersion; 

Hypothesistesting for single population (One sample z-statistic and t-statistics); one-tailed and 

two-tailed test of hypothesis;Hypothesis testing for two populations. 
 

Unit-IV: ANOVA, Chi-square test, Simple Linear Regression analysis, Multiple Regression 

Analysis, Factor Analysis;Basic Non-parametric statistics: One-sample K-S Test, Mann-

Whitney U test, Wilcoxon Matched-pairs Signed Ranktest, Kruskal-Wallistest, 

FriedmantestandSpearman’s RankCorrelation. 



 

 

 

RecommendedBooks: 

1. NavalBajpai,BusinessStatistics,Pearson 
2. WhighamDavid,BusinessDataAnalysis,OxfordUniversityPress,Delhi. 

 

ReferenceBooks: 

1. DarrenGeorge&PaulMellery.SPSSforWindowsStepbyStep:ASimpleGuideandReference,18.0Update,Pearson, 
NewDelhi. 

2. PerryR.Hinton,IsabellaMcMurray&BobCozens,SPSSExplained,TataMcGraw-HillEducationPvt.Ltd,Noida. 
3. EvanBerman&XiaohuWang,EssentialsStatisticsforPublicManagers&PolicyAnalysts,Sagepublications 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

KnowledgeManagement 

IT-06-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

TofamiliarizetheparticipantswiththeKnowledgeManagementanditsapplicationinbusiness. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1:Learnbasicconceptsofknowledgemanagement(KM)anditslifec

ycle. 

CO2: Understand knowledgecreationand codification. 
CO3: Describequalityassurance,testing,deploymentandpostimplementationreview. 
CO4: Illustrateprerequisites,methods,strategies,knowledgetransfer,ethicalandlegalissuesinKM. 

CourseContents: 

Unit-

I:Basicconceptofknowledge,intelligenceandexperience;data,informationandknowledge;typesofk

nowledge,implications ofknowledgemanagement, Knowledgemanagement lifecycle. 
 

Unit-II: Knowledge creation; capturing tacit information, expert evaluation, fuzzy reasoning, 

interviews, onsiteobservations, brainstorming, protocol analysis, consensus decision making, 

Nominal Group Technique, Delhpimethod, Concept mapping, 

blackboarding;Knowledgecodification. 
 

Unit-

III:QualityAssurance;Knowledgetesting,Logicaltesting,Useracceptancetesting;Knowledgesyste

mdeployment, User traininganddeployment;post implementation review. 
 

Unit-

IV:Knowledgetransfer:prerequisites,methodsandstrategies;Roleofinternetinknowledgetransfer,ov

erviewofdatavisualization,datamining,knowledgemanagementportals,Ethical,legalandmanagerial

issuesinknowledgemanagement. 

RecommendedBooks: 

1. EMAwadandHMGhaziri(2007),KnowledgeManagement,PearsonEducation,NewDelhi. 
2. Hislop,KnowledgeManagement,OxfordUniversity,Press,Delhi. 

ReferenceBooks: 

1. Shukla&Srinivasan,DesigningKnowledgeManagementArchitecture,Sage,NewDelhi 

2. Warier,KnowledgeManagement,Vikas,NewDelhi 
3. H.C.Mruthyunjaya,KnowledgeManagement,PHILearningPrivateLimited,NewDelhi. 
4. S.Debowski,KnowledgeManagement,WileyIndia,NewDelhi. 

 



 

 

InformationSecurity&Cyber Law 

IT-07-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Toacquainttheparticipantsaboutvariousaspectsofinformationsecurityandcyberlaws. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Understand basic concepts of security, human issues in information and 

network security.CO2: Learn theconcepts ofauthenticationand cryptography. 
CO3: DescribelegalIssuesininformationandcommunicationtechnology. 
CO4: LearntheconceptofcybersquattingandprotectionofcyberconsumersinIndia. 

 

CourseContents: 

Unit-

I:Overviewofbasicconceptsofsecurity:Confidentiality,IntegrityandAvailability;Securitythreats,In

formationsecurityprinciples,operationalandhumanissuesininformationandnetworksecurity;Securit

ypolicies:types, development andmanagement. 

 

Unit-II: Authentication, Access control mechanism, Physical security control, Operations 

security, 

Cryptography:basicconcepts,symmetricandasymmetriccryptography;Keymanagement,Firewalls,I

ntrusiondetection,malwaredetection. 

 

Unit-III: Legal Issues in information and communication technology, cyber-crime and IT Act 

2000, Legal resourcesagainst Hacking, Cyber fraud, defamation and abuse, pornography and 

other IT offences; Contracts in cyber worldand Jurisdiction. 

 

Unit-IV: Cybersquatting, legal and other innovative moves against cybersquatting, Copyright 

and protection ofcontents;Softwarepiracy;E-CommerceTaxation, Protection ofCyberconsumers 

in India. 

 

RecommendedBooks: 

1. MarkMerkowandJamesBreithaupt,InformationSecurity:PrinciplesandPractices,PearsonEducation,NewDelhi 

2. VivekSood,CyberLawSimplified,TataMcGrawHill,NewDelhi 
 

ReferenceBooks: 

1.MattBishop,IntroductiontoComputerSecurity,1/e,PearsonEducation,NewDelhi. 

 



 

 

DataMiningfor BusinessDecisions 

IT-08-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Tofamiliarizethestudentswithdataminingandwarehousinganditsapplicationinbusinessorganizations. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Understand basic concepts of data warehousing and Implications of using 

data warehouses.CO2: Learn andapplyvariousdatamining techniques. 
CO3: Describeconversionofvariabletovariousdatasets. 
CO4: Illustratedatawarehouseimplementationandemergingtrends. 

 

CourseContents: 

Unit-I: Basic Concepts of Data Warehousing: Data Stores, Marts and Warehouses; Data 

Warehouse characteristicsand environment; Implications of using data warehouses for the 

business: purpose, cost-benefit analysis/return 

oninvestment,impactondecisionmakingandbusinessfunctions;Risksinvolvedandmitigationapproa

ches. 

 

Unit-

II:Datamininganditstechniques:Classification,Association,Sequence,Cluster;DataMiningtechnol

ogiesandapplications; Market Basket Analysis; Limitations and challenges to Data Mining; 

Overview of Online 

AnalyticalProcessing(OLAP),MultidimensionalOnlineAnalyticalProcessing(MOLAP)andRelatio

nalOnlineAnalyticalProcessing(ROLAP). 
 

Unit-III: Converting Variable Type - Concatenating R Data Sets - Merging R Data Sets - 

Producing Summary Reportsin R - Creating an Accumulating Total Variable - Accumulating 

Totals for a Group of Data; Warehouse Managementand Support: Capacity planning, purging 

rules, security measures, backup and recovery strategy; Data Warehouseplanning. 
 

Unit-IV: Data Warehouse implementation, Criteria for selecting and acquiring hardware and 

software for 

datawarehouseimplementation;ManagingWarehouseMetadata;WarehouseMaintenanceandEvolut

ion,DataWarehouseapplications;Emerging trends inDataWarehousing. 

 

RecommendedBooks: 
1. MarkW.HumphriesandMichaelW.Hawkins,DataWarehousing:ArchitectureandImplementation,PearsonEducati

on, NewDelhi. 



 

 

2. Pudi,DataMining,OxfordUniversityPress,Delhi. 
3. Thareja,DataWarehousing,OxfordUniversityPress,Delhi. 

 

ReferenceBooks: 

1. GeorgeM.Marakas,ModernDataWarehousing,Mining,andVisualization:CoreConcepts,PearsonEducation,NewD
elhi 

2. SoumendraMohanty,DataWarehousing,TataMcGrawHill,NewDelhi. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

EnterpriseResourcePlanning 

IT-09-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The objective of the course is to provide overall knowledge regarding the concepts and 

structure of ERP systemsand imparts necessary managerialskillsforERPimplementation in 

abusiness enterprise 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Learn the concepts of ERP, its implementation business process re-engineering and 

process remodeling . 

CO2: AnalyzeERP systems development processand ERP designoptions. 

CO3: Learn various critical factors involved in ERP 

implementation. 

CO4: Have knowledge of ERP systems in functional areas of 

business. 

CourseContents: 

Unit-I: 

IntroductiontoERPanditsevolutionandtheintegratedsystemsapproach;benefitsandchallengesinimplementat

ion ofERPsystems;BusinessProcess Re-engineeringand processremodeling. 

 

Unit-II:ERPsystemsdevelopmentprocess,Planningandrequirementanalysis;designing,re-

engineeringvs.customization, ERP designoptions, stepsinERPimplementation. 
 

Unit-III: Critical factors in ERP implementation success; Risks involved in ERP 

implementation-Technological risks,Organizational risks,project size andHR 

aspectsinimplementationof ERPprojects,Projectrelatedfactors;Additionalfactors:User 

Training,reporting needs and technological challenges. 

 

Unit-IV: 

ERPSystems:SalesandMarketing;AccountingandFinance;ProductionandMaterialManagement;H

umanResources;Supply ChainManagement;Futuredirectionsand developments inERP. 

RecommendedBooks: 

1. Sumner,Marry,EnterpriseResourcePlanning,PearsonEducation,NewDelhi 

ReferenceBooks: 

1. Ray,Rajesh,EnterpriseResourcePlanning:Text&Cases,TataMcGrawHill,NewDelhi. 

2. Leon,Alexis,ERPDemystified.TataMcGrawHill,NewDelhi. 
3. Garg,V.KandVenkitakrishnan,N.K.,EnterpriseResourcePlanning:ConceptsandPractices2ed,PHI,NewDelhi. 



 

 

StrategicManagementofInformationTechnology 

IT-10-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

      CourseObjective: 

ThissubjectisaimedatdevelopinganunderstandingofuseofInformationTechnologyasaStrategicTool

forBusinessManagement.Thecoursefocuses on developmentofInformation Technology 

Leadership. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understandthestrategicissuesinvolvedintechnology. 
CO2: Learnaboutinformationtechnologystrategicplaninmanagingmarketspace. 

CO3: Describe strategic management of IS/IT functions & role of IT in business 

transformation.CO4: Illustratetechnologyplanningforstrategic position. 

 

CourseContents: 

Unit-I: Organizational nature and meanings of technology: Strategy formation, emergent factors 

affecting the finalrealized technology strategy, Perspectives Technology strategy, formal 

strategy design, fitting an organization’sinternalcapabilitiestotheconditions 

initsexternalenvironment. 

Unit-

II:InformationTechnologyStrategicPlan:PlanningforTechnology,CurrentTechnologicalenvironm

ent,Information Technology Initiatives, Information Partnerships, Managing in the Market 

space- National InformationInfrastructure and IT Policy at the National Level, Strategic Focus, 

Infrastructure and Service, Strategic Investment,ServiceDelivery, Initiatives,Collaboration, 

Connectivity,Mobility, PlanningforstrategicITResource. 

Unit-III: Strategic Management of IS/IT Functions: The Role of the IS Department, The Role of 

the CIO, the Role 

ofCEO,KeyIssuesinInformationsystem&Management,SixISleadershiproles,AnalyticalFramewor

kforStrategicITInitiatives,SustainingCompetitiveAdvantageofuseofIT&Management,I.T.&Intensi

veStrategicGrowth,CreativeLearning,OrganizationalLearningandRoleofInformation 

technologyin Business Transformation. 

UnitIV:Technologyplanningforstrategicposition:Importanceofeffectivedynamicinteractionoftech

nologywithbusinessplanning,factorsaffectingincreasinglyrapidratesofchangeinthetechnologyandb

usinessenvironment.Planningprocesses, therelationshipsbetween 

technologyandcompetitiveposition. 

 

 



 

 

RecommendedBooks: 

1. StrategicManagementinInformationTechnology,DavidB.Yoffie,PrenticeHall,NewYork 
2. ExecutiveStrategy:StrategicManagementandInformationTechnology,FrederickBetz,JohnWilley&Sons 

 

ReferenceBooks: 

1. ManagementStrategiesforInformationTechnology(BusinessInformationTechnology),Earl,PrenticeHall,NewYork 
2. Information technology strategy and management: Best practices, Chew, Eng K., & Gottschalk, P., 

InformationScienceReference, NewYork 

3. BusinessvalueofIT.Boston:HarvardBusinessSchoolPress 
4. Selected readings on information technology management: Contemporary issues. Kelley, George, 

InformationScienceNewYork 

5. Annualsofcasesoninformationtechnology,Khosrow-Pour,Mehdi,IdeaGroupPublishing,London 
6. TheITpayoff:Measuringthebusinessvalueofinformationtechnologyinvestments,Sarv,D.,&Kohli,R.,PrenticeHall,N

ewYork 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ProjectManagement 

OM-01-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Toprovideanintegrativeapproachtomanagementofprojects,detailingthevariousphasesofthePLC. 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Explain the importance, scope and functions of project management in successful project 

and understandthelifecycleofanygivenproject 
CO2: Understandtime,costsandresourcesrequiredforproject managementbyapplyingdifferentmethods. 
CO3: Learnprocessof

 projectappraisalandManagesprojectrisk,includingidentifying,analyzing

andrespondingto risk. 

CO4: Define roleandresponsibilitiesof 

theprojectmanager,planning,organizing,controlling,skillsof theprojectmanager. 
 

CourseContents: 

Unit-I: Introduction: Project and project life cycle; importance of project management; 

integrative approach 

toprojectmanagement,Projectportfoliosandtheirmanagementsystem;projectmanagementstructures

andrelatedissues. 

 

Unit-II: Project Formulation: Project identification, Project formulation and preparation: 

Market and demandestimation, market survey, demand forecasting technical factors-Material 

inputs, technology, production, 

plantcapacity,locationandsite,civilworks,charts,layouts,workschedule,costofproject,meansoffina

ncing,estimatesofcost,financial projections. 

 

Unit-III: Process of Project Appraisal: Technical, Economic, Financial, Legal and Social 

appraisal of the IndustrialProjects, Problems arising due to rate of discount, wage–rate, 

exchange rates, treatment of taxes, social cost-benefits, treatment of risk and uncertainty, 

sensitivity analysis and probability approach single as well as multipleprojects. 
 

Unit-IV: Implementation, Monitoring and Control of Projects: Project scheduling, network 

techniques for 

resourceandcostbudgetingandscheduling,projectmanagementteamsandcoordination.Monitoringa

ndpostimplementation, evaluationoftheproject,project financing. 

RecommendedBooks: 

1. ChandraPrasanna,Project:Preparation,Appraisal,BudgetingandImplementation.TMH,NewDelhi. 
2. HarveyMaylor,ProjectManagement,Pearson,NewDelhi 



 

 

3. ChaudharyS.,ProjectManagement,TMH,NewDelhi. 
4. MohsinM.,ProjectPlanningandControl,VikasPub.,NewDelhi. 

 

ReferenceBooks: 

1. CliffordGray,ErikLarson,GautamDesai,ProjectManagement:TheManagerialProcess,TMH,NewDelhi. 
2. CarrollJohn,ProjectManagementinEasyStep,TMH,NewDelhi. 
3. ClelandDavid,LewisIreland,ProjectManagement,TMH,NewDelhi. 
4. KhannaR.B.,ProjectManagement,PHI,NewDelhi 
5. KandaArun,ProjectManagement:ALifeCycleApproach,PHI,NewDelhi 
6. RichmanLarry,ProjectManagement:StepbyStep,PHI,NewDelhi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

QualityToolkitforManagers 

OM-02-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Toexposevariousconceptsandphilosophiesofqualitymanagementandtodevelopskillforimplementi

ngthevarious phasesoftotal qualitymanagement 
 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 

CO1: Conceptualize Total Quality and outline the dimensions and barriers 

regarding with Quality.CO2: IllustratetheTQM Principles. 

CO3: Illustrating the application of a variety of tools for process improvement such as the 

Seven QC Tools, SixSigma, LeanSix Sigma, andTotal Quality Management. 

CO4: ExplainvariousTQMtools. 
 

CourseContents: 

Unit-I: Basics Concepts of Quality: Definition of Quality, Dimensions of Quality, Quality 

Planning, Quality costs -

AnalysisTechniquesforQualityCosts,BasicconceptsofTotalQualityManagement,HistoricalRevie

w,PrinciplesofTQM,Leadership–

Concepts,RoleofSeniorManagement,QualityCouncil,QualityStatements,StrategicPlanning,Demi

ngPhilosophy,Barriersto TQMImplementation. 
 

Unit-II: TQM Principles: Customer satisfaction – Customer Perception of Quality, Customer 

Complaints, ServiceQuality,CustomerRetention,EmployeeInvolvement–

Motivation,Empowerment,Teams,RecognitionandReward,PerformanceAppraisal,Benefits,Conti

nuousProcessImprovement–JuranTrilogy,PDCACycle,5S,Kaizen,SupplierPartnership–

Partnering,sourcing,SupplierSelection,SupplierRating,RelationshipDevelopment,PerformanceM

easures–Basic Concepts,Strategy, PerformanceMeasure. 
 

Unit-III: Statistical Process Control: The seven tools of quality, Statistical Fundamentals – 

Measures of centralTendency and Dispersion, Population and Sample, Normal Curve, Control 

Charts for variables and attributes,Process capability,Conceptofsix sigma, Newseven 

Management tools. 

 

Unit-IV:TQMTools:Benchmarking–

ReasonstoBenchmark,BenchmarkingProcess,QualityFunctionDeployment(QFD) – House of 

Quality, QFD Process, Benefits, Taguchi Quality Loss Function, Total Productive 

Maintenance(TPM)– Concept,ImprovementNeeds. QualitySystem: Needfor ISO 9000 andOther 

QualitySystems,ISO9000:2000 Quality System – Elements, Implementation of Quality System, 

Documentation, Quality Auditing, TS16949, ISO 14000–Concept,Requirementsand Benefits. 
 



 

 

RecommendedBooks: 

1. BesterfieldDaleH,QualityControl,Pearson,NewDelhi 
2. Bedi,QualityManagement,OxfordUniversityPress. 
3. JuranJ.M.andGryna,Jr.F.M.,QualityPlanningandAnalysis,TMH,NewDelhi 

 

ReferenceBooks: 

1. RonaldGDay,QualityFunctionDeployment,TMH,NewDelhi. 
2. DaleH.Besterfield,C.B.Michna,G.H.Besterfield,M.B.Sacre,TotalQualityManagement, Pearson,NewDelhi 
3. EvanJ.R.,TotalQualityManagement,ExcelBook,NewDelhi. 
4. HansanB.L.&Ghare,P.M.QualityControl&Application,PHI. 
5. Hagan,ManagementofQuality,OxfordUniversityPress. 
6. JuranJM&FrankMGryna,QualityPlanning&Analysing,TMH,NewDelhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

SupplyChainandLogisticsManagement 

OM-03-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Toacquaintthestudentswiththesupplychainmanagementconcepts,structure,organizationandprocess

.Tounderstand theroleofsupplychain and business logisticsindevelopingcorporatestrategy. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Explain concept and definitions of supply chain and 

components of logistics.CO2: UnderstandingDesigning ofsupply 

chainnetwork. 

CO3: Understandpurchasing&vendormanagement. 

CO4: Learndecision-supportsystemsforsupplychainmanagement. 
 

CourseContents: 

Unit-I: Understanding the Supply Chain: Define Supply Chain, Objective of a Supply Chain, 

Importance of SupplyChain Decisions, Decision Phases in a Supply Chain, Process View of a 

Supply Chain, Competitive and Supply ChainStrategies, Achieving Strategic Fit, Expanding 

Strategic Scope, logistics as integral part of SCM, components oflogistics. 
 

Unit-II: Designing the supply chain network: role of distribution, factors influencing 

distribution, design options, e-business and its impact , distribution networks in practice, 

network design in the supply chain, role of network,factors affecting the network design 

decisions, modeling for supply chain, designing and planning transportationnetworks: Role of 

transportation, modes and their performance, transportation infrastructure and policies 

designoptions andtheir trade-offs,tailored transportation. 
 

Unit-III: Purchasing & Vendor management: Centralized and decentralized purchasing, 

functions of purchasedepartmentandpurchasepolicies,singlevendorconcept,managementofstores, 

accountingformaterials.Inventory Management: Concept, various costs associated with 

inventory, various EOQ models, buffer stock(tradeoff between stock out / working capital cost), 

lead time reduction, re-order point / re-order level fixation,exercises, ABC, SDE 

/VEDAnalysis,Just-In-Time& Kanban SystemofInventory management. 
 

Unit-IV:Decision-

supportsystemsforsupplychainmanagement:Introduction,thechallengesofmodelingstructure of 

decision support systems, input data, analytical tools, presentation tools, supply chain 

decision:support systems. Recent Issues in SCM: Role of Computer / IT in Supply Chain 

Management, CRM Vs SCM,Benchmarking concept, Features and Implementation, 

Outsourcing-basic concept, Value Addition in SCM-conceptofdemandchainmanagement. 



 

 

 

RecommendedBooks: 

1. Sharma:SupplyChainManagement,OxfordUniversityPress. 
2. Chopra,S.PeterMeindl,Kalra,D.V.“SupplyChainManagementStrategy,PlanningandOperation”,PearsonPrentice

Hall,NewDelhi 

 

ReferenceBooks: 

1. Shah,J.“SupplyChainManagement”,PearsonPublication,NewDelhi. 
2. DonaldJBowersox,DandJCloss,MBixbyColuper,“SupplyChainLogisticsManagement”,TMH 
3. SahayB.S.“SupplyChainManagement”,Macmillan,NewDelhi. 
4. AgarwalD.K.“ATextBookofLogisticsandSupplychainmanagement”,Macmillan,NewDelhi. 
5. RaghuramG.“LogisticsandSupplyChainManagement”,Macmillan,NewDelhi 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ServiceOperationsManagement 
OM-04-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Thekeyobjectiveofthiscourseistoacquaintthestudentswithdecisionmakinginplanning,design,delive

ry,qualityandschedulingofserviceoperations.Thecandidatesarealsoexpectedtoappreciatetheroleof

servicequalityandoperations inemerging services economy of India. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understanding service facility design and 

facility location. 

CO2: LearnJob design,developmentandautomation. 

CO3: Understanding measurement and control of quality of 

services. 

CO4: Explain Distribution and maintenanceofservices. 

CourseContents: 

Unit-I: 

MatrixofServiceCharacteristics:ChallengesinOperationsManagementofServices:AggregateCapac

ityPlanningfor Services;Facility Locationandlayoutfor Services. 

 

Unit-II:  

JobDesignSafetyandPhysicalEnvironment;EffectofAutomation;OperationsStandardsandWork 

Measurement. 
 

Unit-III: 

MeasurementandControlofQualityofServices;DynamicsofServiceDeliver)System;Schedulingfor

Services Personnel andVehicles;Waiting-Lineanalysis. 
 

Unit-IV:DistributionofServices;Product-

SupportServices;MaintenanceofServices;InventoryControlforServices:CaseStudiesonProfessiona

l Services. 

RecommendedBooks: 

1. CollierDavidA.,ServiceManagementOperatingDecisions.EnglewoodCliffs,PrenticeHallInc. 
2. Fitzsimmons,JamesAandSullivan,RobertS.,ServiceOperationsManagement,McGrawHill. 
3. Sharma,JK.,ServiceOperationsManagement,AnmolPublications. 

ReferenceBooks: 

1. Heskett,JamesL.etal.,ServiceBreakthroughs-ChangingtheRulesoftheGame,FreePress. 

2. Murdiek,RG.etal.,ServiceOperationsManagement,AllynandBacon. 
3. Voss,C.etal.,OperationsManagementinServiceIndustriesandthePublicSector,Chichester,Wiley. 
4. BowmenDavidE.etal.,ServiceManagementEffectiveness:BalancingStrategy,OrganizationandHumanResources, 

OperationsandMarketing,Jossey Bass. 



 

 

R&DManagement 

OM-05-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

TodevelopmiddlelevelscientistsinthemodemconceptsofR&Dmanagementwithaviewtomakethem

effectiveprojectmanagersandtoenhancetheirhumanandbehaviorskillstomakethemeffectivemembe

rofalargemulti-disciplinary projects. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Enhancetheirhumanandbehaviorskillstomakethemeffectivememberofalargemulti-

disciplinaryprojects. 
CO2: LearnbasicknowledgeofR& Denvironment. 
CO3: Emphasize on procurement procedure & Material 

Management. 

CO4: Developtheskills fortestfacilities &related resources. 

CourseContents: 

Unit-I: 

SurveyofEmergingTechnologies,EnvironmentAnalysis;ProjectProposals;R&DManagement:Ma

nagementofknowledgeworkers. 

 

Unit-II: 

R&Denvironment;ManagementofHighvalueInstrumentsTestFacilities,Workshopsetc.,Identificationofpart

ners/contractors for R&D Projects;R&DBudget. 

 

Unit-III: 

TechnologyScanning:ProcurementProcedure;MaterialManagementPolicy;DiscardPoliciesandPr

ocedure;ContractManagement;ProcurementandUtilization ofCapitalEquipment;TestEquipment. 
 

Unit-IV:TestFacilities;SharingofresourceswithotherInstitution-SponsoredResources;DevelopmentTools. 

RecommendedBooks: 

1. Cetron, Marvin J. &Goldhar, Joel D (ed.), The Science of Managing Organised Technology, Gordon & 
Research,SciencePublications. 

2. Jain,RK.&Triandis,HC.,ManagementofResearchandDevelopmentOrganisations;ManagingtheUnmanageable, 
Wiley. 

3. McLeod,Tom.TheManagementofResearch,DevelopmentandDesigninIndustry,Gower. 

ReferenceBooks: 

1. Meredith,JackR.&Mantel,SamuelJ.,ProjectManagement aManagerialApproach,Wiley. 
2. NTIS,TheManagementofGovernmentR&DProjects;theeffectsofthecontractualrequirementtousespecificmanage

menttechniques,UniversityofTexas. 



 

 

OperationsStrategy 

OM-06-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The main objective of this course is to familiarize the students with the basic aspects of 

operation strategy 

bybuildingonthetheoriesandconceptsarediscussedinrelationtoanalysis,designandcontrolofenterpri

seproductand serviceofferingsand associatedvalueaddingprocesses. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Learn basic concepts of operations strategy and substitutes 

for strategy.  

CO2:Understandingcapacitystrategyandpurchasingandsupply 

strategy. 

CO3: Learn Process of technology strategy and service development and 

organization. 

CO4: Process, risks,challenges inoperationsstrategy. 

CourseContents: 

Unit-I: Introduction to Operations Strategy: Defining strategy, Defining operations strategy, 

operation strategymatrix, process of operation strategy; Operation performance: five generic 

performance objectives; 

importance,Tradeoffs;Substitutesforstrategy:Totalqualitymanagement,Leanoperations,Businessp

rocessreengineering,Sixsigma. 

Unit-II: Capacity strategy: Definition, Level of capacity strategy, Capacity change, Location of 

capacity; Purchasingand supply strategy: Definition, do or buy, vertical integration decision, 

contracting and relationships, supplynetwork dynamics,purchasing and supplychainrisk. 

Unit-III: Process technology strategy: Definition, Evaluation, Product process matrix, 

Challenges to 

Informationtechnology;Improvementstrategy:Developmentandimprovement,settingthedirection,I

mportance;productandservicedevelopment andorganisation:Process&Importance. 

Unit-IV:Processofoperationsstrategy–

formulationandimplementation:Formulatingoperationsstrategy,analysis,challenges,implementati

on;Processofoperationsstrategy–monitoringandcontrol:trackingperformance, Implementation 

risk,learning, appropriationand pathdependency. 

RecommendedBooks 
1. NigelSlack&MichaelLewis,“OperationsStrategy”,PearsonEducation,NewDelhi. 

ReferenceBooks: 
1. RobertHayes,GaryPisano,OperationsStrategy&Technology,Wiley. 
2. TedJames,"OperationsStrategy",TedJames&VentusPublishing. 



 

 

Technology Management 
OM-07-C(SameasIT-02-C) 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Themainobjectiveofthiscourseistofamiliarizethestudentswiththevariousaspectsoftechnologymana

gementand itsapplicationinbusinessorganization. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand the basic concepts and relationship of 

technology.CO2: Emphasize on technology life cycle and 

technological innovations.CO3:

 Understandingroleoftechnology forcompetitiveness. 

CO4: LearnAcquisitionandexploitationoftechnology. 
 

CourseContents: 

Unit-

I:Basicconceptoftechnology,technologyanditsrelationshipwithknowledge,businessandsociety,Cla

ssification of technology, Management of technology at firm and national levels, Conceptual 

framework formanagementoftechnology, critical factorsin managing technology. 

 

Unit-

II:Technologyandmanagementparadigms,technologyandmarketinteraction,technologylifecycles,

Processoftechnologicalinnovation, factorsaffectingtechnologicalinnovations. 

 

Unit-III: Competitiveness: basic concepts and indicators, technology management for managing 

competitiveness,Formulation of technology strategy, Aligning business and technology strategy, 

Technology planning: forecastingtechnology, technologyaudits. 

 

Unit-IV: Acquisition of technology: methods and issues; Exploitation of technology, 

Technology creation usingresearch anddevelopment, Technologytransfers:Process andIssues. 

 

RecommendedBooks: 

1. TarekKhalil,ManagementofTechnology,TataMcGrawHill,NewDelhi 
 

ReferenceBooks: 

1. NormaHarrisonandDannySamson,TechnologyManagement:TextandInternationalCases,TMH,NewDelhi 
2. RobertBurgelman,ClaytonChristensenandStevenWheelwright,StrategicManagementofTechnology&Innovation

,TataMcGrawHill,NewDelhi. 
 



 

 

ManufacturingSystemsManagement 

OM-08-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Tounderstandthefundamentalsconceptsofamanufacturingsystem,newproductdevelopmentandsynchronous

manufacturing. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: UnderstandthestrategicIssues,methodologiesofmanufacturingsystems. 
CO2: Learn about minimization of intercell movement and cell scheduling 

and sequencing. 

CO3: Various Issuesand processinnewproductdevelopment. 

CO4: Knowledgeaboutsynchronousmanufacturingandflexiblemanufacturingsystems. 

CourseContents: 

Unit-I: Introduction: Requirements of Manufacturing, Various methodologies, Strategic Issues 

in Manufacturing, Cellular Manufacturing; Cell Formation-Earlymethods: Production Flow 

Analysis., Rank OrderClustering,Similaritybased methods; Cell formation algorithms: P median 

formulation, Assignment formulation, ZODIAC algorithm.,Metaheuristics, considering 

sequence, Considering workload. 

Unit-II: Minimizing intercell movement: Remainder cells, Machine duplication, Part 

subcontracting; Product basedcell formation; Operator Allocation: Rabbit chasing, Dedicating 

operators, Static operator allocation 

problems,NetworkModels.Cellschedulingandsequencing:PartFamilysequencing,Dispatchingrules

;Celllayout;JustInTimeManufacturing:Concepts and definitions, Implementation issues, Kanban, 

CONWIPand Kanban. 

Unit-III: 

IssuesinNewProductDevelopment:Strategicimportance.Typesofnewproductdevelopment.Process

ofnewproductdevelopment, Computeraideddesign, Modulardesign, Product Profiling. 

Unit-IV: Synchronous Manufacturing: The Goal, Principles of SM, TOC and LP, Scheduling; 

Flexible ManufacturingSystems: Concepts, FMS loading problems, FMS scheduling problems; 

Focused Manufacturing: Principles andConcepts;WorldClassManufacturing. 

RecommendedBooks: 
1. MBaker,SHart,“ProductStrategyandManagement”,PearsonEducation,NewDelhi. 
2. TerryHill,AlexHill“ManufacturingOperationsStrategyTextandCases”,PalgraveMacMillan. 

ReferenceBooks: 
1. AskinRGandStrandridgeCR,ModellingandAnalysisofManufacturing,JohnWileyandSons. 
2. AskinRGandGoldbergJB,DesignandAnalysisofLeanProductionSystems,JohnWileyandSons. 
3. SteveBrown,“StrategicManufacturingforCompetitiveAdvantage”,PrenticeHall,NewDelhi. 
4. JimTodd,“WorldClassManufacturing”NigelSlack,MichaelLewis,“OperationsStrategy”,Pearsoneducation, New 

Delhi 
 



 

 

SourcingManagement 

OM-09-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

To demonstrate a working knowledge of raw materials and finished goods flow within the 

supply chain. 

Developunderstandingfortheapplicationofinventoryprinciples.Applyfundamentalsupplierselectio

nandvendoranalysistechniques. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Learn various trends in global sourcing and methods and concepts 

of sourcing.CO2: Understandingvariousanalyticaltoolsin sourcing. 

CO3: Learning integrative pacific systems case, 

electronic sourcing 

.CO4:Understanding concept and various issues of 

sustainability. 

CourseContents: 

UnitI:IntroductiontoGlobalSourcing,TrendsinGlobalSourcing,SupplyManagement-

StrategicSourcing,Negotiation process, Methods of sourcing, Performance Measurement and 

Evaluation (Concepts and MetalcraftCase), SourcingRiskManagementidentifying,assessing, 

andcontrollingrisk. 

UnitII:SupplierEvaluationandSelection,locate,develop,qualify,andemploysuppliers,Mastersuppl

yagreement,Analytical Tools in Sourcing (Total Cost of Ownership (Wire Harness case), Pricing 

Analyses (Plastic Shield case),scorecardmethod,supplier research andmarket analysis. 

Unit III: Analytical Tools in Sourcing (Foreign Exchange Currency Management, Learning 

Curve, Quantity DiscountModels)-

IntegrativePacificSystemsCase(SourcingRisk,SupplierFinancialAnalysis)-

ElectronicSourcing,solicitationmethod. 

UnitIV:Understandingtheenvironment,conceptofsustainability,greensourcing,globalandnationals

tandards,majorsustainabilityissues,culturaldiversityandsourcingprocess,operationalalignmentwit

hsourcingstrategy. 
RecommendedBooks: 

1. FredSollishMS,JohnSemanik:StrategicGlobalsourcing,Wiley 
2. DanielSenft:InternationalSourcing,Springer. 

ReferenceBooks: 
1. Shah,J.“SupplyChainManagement”,PearsonPublication,NewDelhi. 
2. DonaldJBowersox,DandJCloss,MBixbyColuper,“SupplyChainandLogisticsManagement”,TMH 

3. SahayB.S.“SupplyChainManagement”,Macmillan,NewDelhi. 
4. AgarwalD.K.“ATextBookofLogisticsandSupplychainmanagement”,Macmillan,NewDelhi.RaghuramG. 

“LogisticsandSupplyChainManagement”,Macmillan,NewDelhi 
 
 
 



 

 

SupplyChainAnalytics 

OM-10-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

Totreatthesubjectindepthbyemphasizingontheadvancedquantitativemodelsandmethodsinlogistics

andsupply chainmanagementand its practicalaspectsand thelatestdevelopments in thefield. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understanding Warehousing Decisions and various 

methods.CO2:

 Learninginventorymanagementmodelsandmethods. 

CO3: Understanding problems Transportation of network 

models.CO4:

 LearningvariousRiskAnalysisandapplicationsinsuppl

ychain. 

 

CourseContents: 

Unit-I: Warehousing Decisions: Mathematical Programming Models, P-Median Methods, 

Guided LP Approach,Balmer-

WolfeMethod,GreedyDropHeuristics,DynamicLocationModels,SpaceDeterminationandLayout

Methods. 

Unit-II:InventoryManagement:InventoryaggregationModels,DynamicLotsizingMethods,Multi-

EchelonInventory models,AggregateInventorysystemandLIMIT. 

Unit-III: Transportation Network Models, Notion of Graphs, Minimal Spanning Tree, Shortest 

Path 

Algorithms,MaximalFlowProblems,MultistageTransshipmentandTransportationProblems,Setcov

eringandSetPartitioningProblems, Traveling Salesman Algorithms, Advanced Vehicle Routing 

Problem Heuristics, Scheduling Algorithms-DeficitfunctionApproachandLinkingAlgorithms. 

 

Unit-IV: Analytic Hierarchy Process, Data Envelopment Analysis, Risk Analysis in Supply 

Chain, Measuring 

transitrisks,supplyrisks,deliveringrisks,Riskpoolingstrategies,FuzzyLogicandTechniques-

ApplicationinSCM. 

 

RecommendedBooks: 

1. Sunil Chopra and Peter Meindel. SupplyChain Management: Strategy,Planning, andOperation, 
5thEdition,PrenticeHall 

2. JeremyF.Shapiro.ModelingtheSupplyChain.DuxburyThomsonLearning 
3. D.Simchi-Levi,P.Kaminsky,E.Simchi-Levi,andRaviShankar,DesigningandManagingtheSupplyChainconcepts, 



 

 

Strategies andCasestudies, ThirdEdition, TataMcGrawHill, NewDelhi 
4. D.Simchi-Levi,P.Kaminsky,E.Simchi-

Levi,Managingthesupplychain:thedefinitiveguideforthebusinessprofessional.McGraw-Hill. 
 

ReferenceBooks: 
1. Sridhar Tayur, Ram Ganeshan, Michael Magazine(editors).Quantitative Models for Supply Chain 

Management.KluwerAcademic Publishers 
2. Hyndman,R.J.,&Athanasopoulos,G.,Forecasting:principlesandpractice,OnlineOpenAccessTextbooks,https://w

ww.otexts.org/fpp 
3. James,G.,Witten,D.,Hastie,T.,&Tibshirani,R.,Anintroductiontostatisticallearning:withapplicationinR,NewYork:S

pringer 
4. Makridakis,S.,Wheelwright,S.C.,&Hyndman,R.J.,Forecastingmethodsandapplications.JohnWiley&Sons. 
5. Chopra,S.,&Meindl,P.,SupplyChainManagementStrategy,PlanningandOperation,PrenticeHall. 
6. Nahmias,S.,Productionandoperationsanalysis,McGraw-Hill/Irwin,SixthEdition. 
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LegalInstitutionalDynamics 

PPM-01-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The students will be able to recognize their Fundamental Rights and limitations; comprehend 

the significance ofFundamental Duties as responsible citizens; Identify the roles of Welfare 

State as prescribed in Directive PrinciplesofStatePolicy;Interpretthepowers and functions 

ofgovernmentatcentral, stateand locallevel. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Learn about the Indian constitution, fundamental duties 

of citizens.CO2: Understand thefunctioningofUnion 

Government. 

CO3: Describe the framework of state and local government and panchayati 

raj institutions.CO4: IllustratetheroleofIndian judiciarysystem. 
 

CourseContent: 

Unit-I: Features of Indian Constitution: Salient Features and sources of Indian Constitution - 

The Preamble and itssignificance - Citizenship - Fundamental Rights and its limitations - 

Fundamental Duties and its implications -DirectivePrinciplesofStatePolicy andWelfareState. 

Unit-II: Union Government: Parliament: The President; Vice President - Lok Sabha and the 

Speaker - Rajya Sabhaand the Chairman - The Prime Minister, Cabinet and the Council of 

Ministers - Elections, Powers and Functions -Emergency Provisions. 

Unit-III:StateandLocalGovernment:Governor-ChiefMinisterandCouncilofMinisters-

LegislativeAssemblyandSpeaker;Legislative Counciland Chairperson -Elections, Powersand 

Functions-PanchayatiRaj Institutions(PRI)- 
rd th th 

73AmendmentAct–11  Schedule-PESAAct-UrbanLocalGovernmentInstitutions(ULGI)-74  Amendment 
th 

Act-12Schedule. 

Unit-IV:The Judiciary: Supreme Court,HighCourts: Powers,Functionsand Jurisdictions -

JudicialReview- JudicialActivism-Public Interest Litigation (PIL) -TypesofWrits. 
 

RecommendedBooks: 

1. Basu,DurgaDas,(2002),IntroductiontotheConstitutionofIndia,NewDelhi:WadhwaandCompanyLawPublishers. 
2. Basu,DurgaDas,(2008),CommentaryontheConstitutionofIndia,NewDelhi:WadhwaandCompanyLawPublishers. 
3. Datar, Arvind P, (2010), Datar Commentary on Constitution of India (3 vols.), Nagpur: LexisNexis 

ButterworthsWadhwa. 

4. Jain,M.P.(2010),IndianConstitutionalLaw6thEdition(2vols.),Nagpur:LexisNexisButterworthsWadhwa. 



 

 

5. Johari,J.C.(1995),TheConstitutionofIndia–APolitico-LegalStudy,NewDelhi:SterlingPublishersPrivateLimited. 
6. Kashyap,Subhash,(2005),OurConstitution,NewDelhi:NationalBookTrust. 

 

ReferenceBooks: 

1. Pylee,M.V.(2007),AnIntroductiontotheConstitutionofIndia,NewDelhi:VikasPublishingHousePvt.Ltd. 
2. Pylee,M.V.(2008),India’sConstitution,NewDelhi:VikasPublishingHousePvt.Ltd. 
3. Shukla,V.N.(2003),ConstitutionofIndia,Lucknow:EasternBookcompany. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

DevelopmentEconomics 

PPM-02-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

The objective of this course is to acquaint students with the concepts of economic development 

and theories ofeconomic growth. Students will be able to develop understanding about measures 

of economic development,problemrelated topoverty and inequality and conceptsrelated 

tosustainabledevelopment. 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1:Understandbasicconceptofeconomicdevelopmentandapproachesformeasuringdevelop

ment. 

CO2: Learn different aspectsofpovertyandinequality. 

CO3: Describethetheoriesandgrowthmodelsofeconomicdevelopment. 

CO4:Illustrateenvironmentalexternalitiesandstateregulationoftheenvironmentandsustainabledev

elopment 

CourseContents: 

Unit-I: Economic Development: Meaning of economic growth and development, Factors 

determining economicgrowth and development; Measuring Development: Income Measures, 

Basic Needs Approach, PQLI and HDI andCapabilities Approach;Importanceofagricultureand 

industry in economic development. 

 

Unit-II: 

PovertyandInequality:Measurement,ImpactandPolicyoptions,relationshipbetweenpoverty/inequa

lityand economic development; Development Gap: concepts and measurement; land reform and 

its effects onproductivity anddevelopment. 
 

Unit-III: 

TheoriesofDevelopment:classicaltheoryofdevelopment,KarlMarx’stheoryofdevelopment–

theoryofsocial change, capitalist development; Growth Models: Harrod and Domar Model, Neo 

Classical Growth 

Models,EndogenousGrowthModel,LewisModel;AmartyaSenvsBhagwatidebateongrowth,Povert

yandDistribution. 
 

Unit-IV: 

EnvironmentandSustainableDevelopment:Definingsustainabilityforrenewableresources;abriefhis

toryofenvironmentalchange;common-

poolresources;environmentalexternalitiesandstateregulationoftheenvironment;economic 

activityandclimatechange. 

 



 

 

RecommendedBooks: 

1. MichaelP.Todaro,StephenC.Smith,EconomicDevelopment,Pearson 

2. Mukherjee,A.andChakrabartiS.,DevelopmentEconomics:ACriticalPerspective,PHI 

3. DebrajRay,DevelopmentEconomics,OxfordUniversityPress. 

4. H.L.Ahuja,DevelopmentEconomics,S.ChandPublication. 

5. Chakravarti,S.,AlternativeApproachestotheTheoryofEconomicGrowth,OxfordUniv.Press,Delhi. 

6. AlfredW.Stonier,DouglasC.Hague,ATextbookofEconomicTheory,Pearson. 

7. Behrman,S.andT.N.Srinivasan,HandbookofDevelopmentEconomics,Elsevier 
 

ReferenceBooks: 

1. Thirlwal,P,Growth&Development,Mcmillan,U.K 
2. Malar,K.G.Environment,PovertyinEconomicGrowth.AnnualWorldBank,ConferenceonDevelopmentEconomics, 

WorldBankWashingtonD.C(1997) 

3. Myint,Hla,TheEconomicsofUndevelopedcountries,Preager,NewYork 
4. Higgins,B.,EconomicDevelopment,W.W.Norton,NewYork 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

DataAnalysisusingExcelandSPSS 

PPM-03-C(SameasIT-05-C) 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

TheobjectiveofthiscourseistofamiliarizethestudentswiththepracticalapproachofusingExcelandSPS

Slikesoftwareindataanalysis. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand basics of data and data 

analysis.CO2: Learnconcepts and 

functionsofExcel. 

CO3: Gain knowledge of SPSS and hypothesis testing 

using SPSS.CO4: Performvarious 

advancedstatisticaltestusingSPSS. 

 

CourseContents: 

Unit-

I:UnderstandingData:Data,TypesofDataandLevelsofMeasurements;Quantitative(DiscreteandCo

ntinuous), Qualitative (Categorical and Ordinal); Basic Concepts of Analysis: Population and 

Sample, DescriptiveandInferentialStatistics,ParameterandStatistic,ParametricandNon-

parametrictests,Variables(DependentandIndependent);Preparing andcoding datafor analysis. 
 

Unit-II: Introduction to Excel: Understanding Spreadsheets, Workbooks and Worksheets, 

Navigating through cell,cell referencing, Data Entry (Manual and Auto fill), Formulas and 

functions, sorting data; Creating and ManagingCharts and Graphs; Managing Data Lists in 

Excel: Building, Sorting, Filtering and managing; Performing What-

ifScenarios,GeneratingPivotTables;BasicsofBuildingandrunningMacros;Using‘DataAnalysis’A

dd-ininExcelforcomputingbasic descriptiveandinferentialstatistics. 
 

Unit-III: Introduction to SPSS: Creating and Managing Data files, defining variables, opening 

and reading data filesfromSPSSSandnon-

SPSSsources;Creating,printingandsavingoutputfiles;SummarizingData:FrequencyDistribution, 

Graphical presentation, Computing select measure of central tendency and dispersion; 

Hypothesistesting for single population (One sample z-statistic and t-statistics); one-tailed and 

two-tailed test of hypothesis;Hypothesis testing for two populations. 
 

Unit-IV: ANOVA, Chi-square test, Simple Linear Regression analysis, Multiple Regression 

Analysis, Factor Analysis;Basic Non-parametric statistics: One-sample K-S Test, Mann-

Whitney U test, Wilcoxon Matched-pairs Signed Ranktest, Kruskal-Wallistest, 

FriedmantestandSpearman’s RankCorrelation. 



 

 

 

RecommendedBooks: 

1. NavalBajpai,BusinessStatistics,Pearson 
2. WhighamDavid,BusinessDataAnalysis,OxfordUniversity,Press,Delhi. 

 

ReferenceBooks: 

1. DarrenGeorge&PaulMellery.SPSSforWindowsStepbyStep:ASimpleGuideandReference,18.0Update,Pearson, 
NewDelhi. 

2. PerryR.Hinton,IsabellaMcMurray&BobCozens,SPSSExplained,TataMcGraw-HillEducationPvt.Ltd,Noida. 
3. EvanBerman&XiaohuWang,EssentialsStatisticsforPublicManagers&PolicyAnalysts,Sagepublications 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 



 

 

PublicFinanceAdministration 
PPM-04-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthiscourseistoacquaintstudentswiththeconceptsofpublicfinance.Studentswillbeable

todevelop understandingpublicrevenue, publicexpenditure,publicdebt and fiscalpolicy. 

 

CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Understand different aspects of public finance and parliamentary 

financial committees.CO2: Knowaboutdifferentsources ofrevenues and 

publicexpenditureaspects. 

CO3: Describethebasicconceptsofpublicdebtandfederalfinance. 

CO4: Learnaboutfiscalpolicy,fiscalresponsibilityandbudgetmanagementact. 
 

CourseContents: 

Unit-

I:PublicFinance:Nature,Definition,ScopeofPublicFinance,RoleofPublicFinanceinEconomicDeve

lopmentand Principles of Maximum Social Advantage; Impact, shifting, incidence and effects of 

taxation; ParliamentaryFinancial Committees- Estimates Committee, Public Accounts 

Committee, Committee on Public Undertakings,StandingCommitteefor scrutinyofdemandsfor 

grants. 

 

Unit-II:SourcesofRevenue:taxes,loans,grantsandaid–

meaningandtypes,canonsoftaxation,problemofjusticein taxes, incidence of taxation, taxable 

capacity, Impact of taxation & tax evasion characteristics of Indian taxsystem, defects & steps 

of reform; Public Expenditure: Meaning, Classification and Cannons of Public 

Expenditure,Effects ofPublic expenditureon-Production, Distributionand EconomicGrowth. 
 

Unit-III: Public Debt: Meaning, Need, Sources and repayment, Effects of Public debt on – 

Money Supply, 

EconomicGrowthandEconomicStability;FederalFinance:FinancialIssuesinaFederalsetup,Finance

Commission,Principlesof efficient division of financial resources between Central and States, 

Problems of financial imbalances andmeasures for adjustments. 

 

Unit-

IV:FiscalPolicy:Meaning,ObjectivesofFiscalPolicy,roleoffiscalpolicyincontrollinginflationandst

agnation,FiscalResponsibilityandBudgetManagementAct;Budgets:Meaning,ClassificationofBud

gets,FiscalDeficit,Deficitfinancinganddeficit budget. 

 



 

 

RecommendedBooks: 

1. H.L.Bhatia,PublicFinance,VikasPublication 
2. R.A.Musgrave&P.B.Musgrave,PublicfinanceinTheoryandPractice,McGraw-HillEducation(India)PvtLimited. 

3. J.Gruber,PublicFinanceandPublicPolicy,MacmillanLearning. 

4. HughDalton,PrinciplesofPublicFinance,AlliedPublishers. 
5. S.K.Singh,PublicFinanceinTheoryandPractice,S.ChandPublishing. 

 

ReferenceBooks: 

1. M.GovindaRaoandTapasSen,FinancialFederalisminIndia,Mcmillan,Delhi 
2. PublicFinanceinTheory&Practice;HollwyUlbrich;Thomson-SouthWestern,2007. 
3. ManagingGovernmentExpenditure;SalvatoreSchiavo-CampoandDanialTomasi:AsianDevelopmentBank,1999. 
4. Constitution of India, Central Government Budget, Economic Survey, Various Reports of Finance 

Commission,Various ReportsofExpenditureReforms Commission. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

RiskandDisasterManagement 

PPM-05-C 

L T P Credit ExternalTheoryMarks : 75 
4 - - 4 InternalMarks : 25 
Time:3hours  TotalMarks : 100 

CourseObjective: 

Theobjectiveofthiscourseistounderstandthenatureandtypesofdisasters,disastermanagementproces

sandkey institutionsand toexaminethesignificanceofcommunity-based disastermanagement. 
CourseOutcomes: 

Aftercompletingthecoursestudentswouldbeableto: 
CO1: Have an awareness about the basic concept of disaster, risk assessment and impact 

of disasters onpopulation. 
CO2: Describethedisastermanagementanditsprocessandinstitutions. 
CO3: Learn the community-based disaster management, first aid, emergency reconstruction, 

temporary reliefand rehabilitation. 

CO4: Illustratethedisasterpreparednessandriskreduction. 
 

CourseContents: 

Unit-I: Disaster Contexts: Meaning, Characteristics and Types of Disasters - Indian Society 

and its Vulnerability toDisasters - Hazards and Vulnerability factors - Risk assessment: Seismic 

Zones, Richter Scale and other measures –Impact of disasters on socio-economic development: 

Social, Economic, Political and Psychological – Food, 

Water,Shelter,Hygiene,Health,Education,Agriculture,Cattlewealth,Employment,Financialdistres

s,Electricity,Infrastructurefacilities,Transportation,Industry,Environment,Disorganisinginthefam

ily,Governmentalprocess,system and services - Impact of Disasters on population: Gender, 

Children, Aged, Poor, Differently abled, Shelterless, Coastal population,Tribal population. 

Unit-II: Disaster Management – Process and Institutions: Evolution of Disaster 

Management in India - DisasterManagementAct,2005–

OrganisationforDisasterManagementatvariouslevels–

NationalDisasterManagementAuthorityatNational,State,DistrictandLocalLevel–

RoleofNationalInstituteofDisasterManagement,Statelevelinstitutions – Process: Disaster 

Preparedness, Prevention, Mitigation, and Rehabilitation – Capacity Building of thestakeholders 

- Institutional and Legal Mechanisms - Advocacy and Public awareness - Preparation of 

Preventionand MitigationStrategies. 

UnitIII: 

Community-

basedDisasterManagement:CommunityBasedDisasterManagement:ScopeandSignificance - 

Disaster Management Planning at Village Level – Mapping of the Area and Resources – 

PreparatoryExercises at the local level – Capacity building sessions: Mock Drills; Emergency 

Response and recovery; First Aid -Emergency 

Reconstruction;TemporaryReliefandRehabilitation. 



 

 

UnitIV:DisasterPreparednessandRiskReduction:DisasterPreparednessandRiskReduction:ScopeandSignificance-

EcoDisasterRiskReduction-RoleofLocalGovernmentsinDisasterPreparednessandRiskReduction 

– Analysis of functions by the Local Governments – Empowering Local Governments in 

Disaster Preparedness andRisk Reduction - Community Based Approach - Disaster 

Preparedness Measures: Constitution of Core team/ Taskforce-

VillageDisasterManagementPlan-Capacitybuildingofelectedmembers,officialsandcommunity–

UseofGISdatafor disaster-specific information. 

RecommendedBooks: 

1. Goel,S.L.(2009),DisasterAdministration–TheoryandPractice,DeepandDeep,NewDelhi,2009.Goel,S.L.(2010),Managementof 
NaturalDisasters, DeepandDeep, New Delhi, 2010. 

2. Singh,Tej(Ed.).(2006),DisasterManagement–ApproachesandStrategies,AkanshaPublishingHouse,NewDelhi. 

3. Kaur,Anu,et.al.(Eds.),DisastersinIndia–
StudiesofGrimReality,RawatPublications,Jaipur,2005.DisasterManagementandPanchayatiRaj Institutions–PRIA, NewDelhi, 
2007. 

ReferenceBooks 

1. Kafle, Shesh Kanta And Zubair Murshed. (2006), Community-Based Disaster Risk Management For Local Authorities, 
AsianDisasterPreparednessCenterThroughItsPartnershipsForDisasterReduction 

2. SoutheastAsia,Bangkok,Thailand. 

3. GovernmentofIndia.(2015).BestPracticesinPanchayatsonLivelihoodsandNaturalResourceManagement,NewDelhi:Ministry
of PanchayatiRaj. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


